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THE  FOURTH  ESTATE  THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


The  Steelers  Aren’t  the  Only  Ones 
Winning  Fans  in  Pittsburgh 

With  double-digit  growth  over  the  past  three  years,  the  Tribune-Review 
has  turned  Pittsburgh  into  a  two-newspaper  town. 


Since  the  1992 
Pittsburgh  newspaper 
strike,  tens  of 
thousands  of  area 
residents  have 
discovered  the 
Tribune-Review. 

While  the  circulation 
of  other  local 
newspapers  has 
stayed  about  the 
same  or  decreased, 
our  Sunday  circulation 
has  increased  50% 
and  our  daily 
circulation  is 
up  40%.* 
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With  growth  numbers 
like  that,  it’s  no 
we’re  the  2nd-fastest- 
growing  newspaper  in 
the  United  States. 

'i' 

The  'fribune-Reviev^^ 
and  the  Steders. . .  ' 
giving  nttsbur^ers 
something  to  cheer 
about 


Tribune-Review 

'Source:  Tribune-Rfeview,  based  on  ABC  Fas-Fax  as  o(  March  31.  1992  and  September  30,  1995 
Tnbune-Review  Sunday  circulation  was  85,993  as  of  3/31/92  and  t29,748  as  of  9/30/95.  Daily  circulation  dunrig  that  same  penod  was  52,547  and  73.805  ' 
"Source:  Tribune-Rcview.  based  on  AE3C  Fas-Fax  as  of  9/30/94  and  9/30/95  for  the  50  largest  metropolitan  markets  irf  the  U.S  by  tptal  population 


The  above  ad  is  one  piece  of  a  new  muiti-media 


campaign— originated  by  The  Seattie  Times  and  created 


by  Elgin  DDB  —celebrating  Martin  Luther  King,  Jr.  Day. 


This  annual  campaign  was  made  possible  by  generous 


donations  from  the  following  members  of  print  and 


broadcast  media  throughout  the  Northwest: 


Des  Moines  News 
Edmonds  Enterprise 
Federal  Way  News 
Highline  Times 
Issaquah  Press 
Joumal-American 
Lynnwood  Enterprise 
Mill  Creek  Enterprise 
Mirror 

Montlake  Terrace  Enterprise 
Nisqually  Valley  News 
Peninsula  Daily  News 
Seattle  Post-Intelligencer 


Seattle  Weekly/ Eeistsideweek 
Skagit  Valley  Herald 
The  Chronicle  (Centralia) 
The  Columbian  (Vancouver) 
The  Herald 
The  Idaho  Statesman 
The  Morning  News  Tribune 
(Tacoma) 

The  Olympian 
The  Oregonian 
The  Seattle  Times 
The  Spokesman-Review 
The  Sun  (Bremerton) 

The  Wenatchee  World 
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Martin  Luther  King,  Jr.  Day  ia  January  ISth.  ii 

V 

A  Day  To  Dream.  A  Lifetime  To  AcL 


KFFM/KMWX  (Yakima) 
KNWX  (Seattle) 

KIRO  (Seattle) 

KISC  (Spokane) 

KNFR  (Opportunity,  WA) 
KISW  (Seattle) 
KIXI/KLSY  (Seattle) 
KMTT  (Seattle) 

KNDD  (Seattle) 

KNJY  (Dallas,  TX) 
KNWX  (Seattle) 

KOMO  (Seattle) 
KPLZ/KVI  (Seattle) 
KRPM  (Tacoma) 


KSVY  (Opportunity) 
KTRW/KZZU  (Spokane) 
KTSL  (Spokane-Medical  Lake) 
KUBE/KJR  (Seattle) 

KVAN  (Vancouver,  WA) 
KRWM  (Seattle) 

KXLY  AM/FM  (Spokane) 
KYCW  (Seattle) 


Billboard 


Ackeriey  Communications 


Photos:  UPl/Bettmann 
Flip  Schulke/Black  Star 


[ri-Crty  Herald 
‘^alla  Walla  Union-Bulletin 
(akima  Herald-Republic 
television 

lPP-TV  (Yakima,  WA) 
CCPQ-TV  (Tacoma,  WA) 
:EPR-TV  (Pasco,  WA) 
!HQ-TV  (Spokane,  WA) 
;IMA-TV  (Yakima) 

:iNG-TV  (Seattle,  WA) 
:iRO-TV  (Seattle) 
kLEW-TV  (Pasco) 

KN  DO-TV  (Yakima) 
KNDU-TV  (Kennewick,  WA) 
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Radio 


KAQQ  (Spokane) 
KBBO/KRSE  (Yakima) 
KBSG  (Tacoma) 

KCDA  (Coeur  d'Alene,  ID) 
KCPL  (Olympia,  WA) 
KEZX  (Seattle) 


KOMO-TV  (Seattle) 
KSTW-TV  (Tacoma) 
KVEW-TV  (Kennewick) 
KXLY-TV  (Spokane) 

KXLY  Extra  (Spokane) 
Northwest  Cable  Advertising 
(Seattle) 


Advertising  Message  to  Newspapers 

PHOTOGRAPHY  IN 
NEWSPAPERS 

[’.tiilLHlt-b'MLUi  ^  K'kudi  k.  ,U'yLv 

Reach  Photojaurnalists,  Editors,  Technicians 

Those  with  photo  responsibilities  depend  on  E&P  to 
get  the  complete  picture  of  what's  happening  in  . the 
industry  AMD  to  find,  out  about  new  developments 
affecting,  their  jobs:  what's  new  in  film  cameras,  digi¬ 
tal  cameras,  photos  online,  photo  archives  ,,,  to  learn 
about  generational  changes  in  photojournalism  ,,, 
photos  in  classified  sections ,,,  equipment,  tech¬ 
niques,  innovations ,,,  ’  .  - 

Special  ADDITIONAL  Targeted  Distribution 

.  Your  ad  in  this  special  photography  edition  vyill  reach 
our  more  than  80,000  readers ,,,  PLUS  a  special 
mailing  of  this  photogaphy  edition  will  be  jnade  to 
ALL  CHIEF  PHOTO  EDITORS  at  U,S:  and  Canadian 
newspapers, 'ALSO,  this  E&P  special  edition  will  be 
distributed  in  Miami  Peach  to  attendees  of  the  MAA 
Newspaper  Operations  SuperConference,  March  3-8, 

Reserve  Your  Space  Today! 

Photography  in  Newspapers,  with  its  focused  editori¬ 
al  content  and  additional  targeted  distribution,  is 
your  best  opportunity  to  reach  prime  prospects  ,,, 
efficiently,  effectively.  Make  your  space  reservation. 
today.  Call  E&P  Advertising  Director  Steve  ToWnsley 
at  (212)  675-4380,  ext,  155:  or  contact  your  local 
E&P'advbrtising  representative. 

Space  Reservation  Deadline:  Friday,  February  16 
Ad  Material  Deadline:  Tuesday,  February  20 


Ad  Rates  Color  Rates 

^iiltPage  .  .  .S3,620  Spot  color,  per  color,  per-pag'e.  extra  S575 

2  3  Page  .,.  ■  . S2,825  ;  ,  Facing  page,  same  color,  extra  S400 

12  Page  .  .  .  .  ,.  52.135  Four-color  process  space  and 

1.'3  Page  .  ..  .  ,.  SI. 525  color  charge: 

.  1  4Page  . SI. 265  One  page.  S4.920:Tvro-page  spread.  S9.090 


..or  your  E&P  contract  rale  applies.  (basedon  one-lime  space  rate) 

1  1  i  t .(  1 

1 M  ;■  ■.  : 

’  ,  Sales  Ollises  .■ 

Ne'.v  York  (212)’ 675-4380  •  Men  York  Fax  (212)  929-1259  •  Chicago  (312)  641-0041 
Los  Angeles  (310)  378^7075  •  San  Francisco  (415)  421-7950.  ^ 


CALENDAR 


JANUARY 

25-27  University  of  Tennessee/Tennessee  Press  Association 
Press  Institute  &  Winter  Convention,  Sheraton  Music 
City,  Nashville 

FEBRUARY 

1-3  New  England  Press  Association  Convention  and  Trade 
Show,  Marriott  Copley  Place  Hotel,  Boston,  Mass. 

7-9  Ohio  Newspaper  Association  Convention,  Hyatt  On 
Capitol  Square,  Columbus,  Ohio 

21-24  Interactive  Newspapers  ’96  Conference,  Hyatt 
Embarcadero,  San  Francisco 

21- 24  National  Press  Photographers  Association  Digital 

Imaging  Conference,  Adams  Mark  Hotel,  Denver 

22- 24  Inland  Press  Association  Weekly  Newspaper 

Publishers  Conference,  Holiday  Inn  Sun  Spree  Resort, 
Fort  Myers,  Fla. 

23- 25  Alabama  Press  Association  1 25th  Annual  Winter 

Convention,  Embassy  Suites,  Montgomery,  Ala. 

25-27  Association  of  National  Advertisers  Advertising 

Management  Conference,  Westin  LaPalma,’nicson, 

Ariz. 

25- 28  Inland  Press  Association  Key  Executives  Conference, 

Registry  Resort,  Naples,  Fla. 

29-3/3  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  winter  meeting,  Crowne  Plaza  Resort, 
Hilton  Head  Island,  S.C. 

MARCH 

1- 3  Mississippi  Valley  Classified  Advertising  Managers 

Association  Convention,  Drake  Hotel,  Chicago 

2- 6  Suburban  Newspapers  of  America  Publishers 

Conference,  Innisbrook  Hilton,Tarpon  Springs,  Fla. 

3- 6  Newspaper  Association  of  America  Co-op 

Conference,  J.W.  Marriott  Hotel,  Houston 
3-8  Newspaper  Association  of  America  Newspaper 

Operations  SuperConference,  Doral  Ocean  Beach 
Resort,  Miami  Beach,  Fla. 

l4-l6  Independent  Free  Papers  of  America  Annual  Spring 
Conference,  Holiday  Inn,  San  Antonio, Texas 
16-19  Inter  American  Press  Association  Midyear  meeting. 
Hotel  Camino  Real,  San  Jose,  Costa  Rica 
20-22  National  Newspaper  Association  Government  Affairs 
Conference,  Hyatt  Regency  Washington  on  Capitol 
Hill,Washinton,  D.C. 

24- 27  International  Press  Institute  World  Congress  and 

General  Assembly,  Amman/Jerusalem/Jericho 

26- 28  America  East  Newspaper  Conference,  Hershey  Lodge 

and  Convention  Center,  Hershey,  Pa. 
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AAI^IAE^ 

Newspaper  Operations  and  Technology  Conference 


MARCH  25-28, 1996 

att™  HERSHEY  lodge 

&  CONVENmON  CENTER 

IN  HERSHEY,  PA 

.  \  MERICA.  EAST,  the  premiere  newspaper 
•  \  trade  show  of  the  Eastern  United  States 
_L  JLwill  prove  that  the  technology  for  the 
next  generation  is  already  here. 

Whether  your  paper  is  a  daily  or  a  weekly  — 
with  a  lar^  citcuiarion  size  or  not  so  large  — 
AMERICA  EAST  provides  plenty  of  reasons  to 
come  to  Hershey. 


You  can  bank  on  AMERICA  EAST’S  duee- 
decade  strong  reputation. 

•  Four  power-packed  days  of  education, 
information,  contacts  and  networking 

•  1 15  vendors  of  newspaper  products/services 

•  NEW  MEDIA  WORLD  Symposium 

•  General  Sessions  hosted  by  industry  leaders 

Registration  packages  be^  at  $  1 5. 

VISIT  OUR  WEB  SITE: 
http:/ /www.pnpa.com/  ameas.htm 
E-mail:  heatherp@staffipnpa.com 

Phone:  (717)  2344067  ext.  229 


AMERKyKB^ 
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PRESENTED  BY: 


H  EdtorfifhJblisha:  12  state  and  regional  newspaper  associations 
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SECTIONS 

18 

Newspeople  in  the 
News 


Advertising/Promotion 

Newspapers  reject  PETA  ad 


NEWS 


Banned  In  Pennsylvania 

Newspaper  trucks  were  barred  from  driving  on  Pennsylvania 
roads  during  the  recent  blizzard.  Broadcasters,  however,  were 
permitted  to  roam  free 


Storm  Blitzes  Distribution 

Throughout  the  blizzard,  newspapers  kept  their  presses 
rolling.  Delivery  was  more  difficult 

13 

Photographing  OJ. 

A  photographer  who  shot  widely  used  photos  of  O.f.’s  Bronco 
chase  finally  gets  credit 


Retribution  For  Reporter? 

A  few  months  after  the  fact,  CBS  accepts  the  accuracy  of  a 
reporter’s  quot&i  and  drops  golf  commentator  Ben  Wright 


22 

News  Tech 
Alternative  fiber  sources  for 
newsprint 


27 

Interactive 

Communications 


34 

Syndicates/News 

Services 

Artist  is  winner  of  cartoon 
tax  battle 


37 

Classified 
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Stock  Tables 


435  North  Michigan  Avenue  •  Suite  1 500 
Chicago,  IL  60611  •  (800)  245-6536 


{Exrro!  Express  is  the  only  syndicated  Spanish  language 
entertainment  weekly.  It  addresses  this  booming  market 
with  lively,  colorful  editorial  that’s  drawn  fixim  the  success¬ 
ful  Chicago  and  Miami  iExrro!  newspapers. 


Mainstream  media  often  fail  to  reach  this  audience  that 
$150  billion  in  disposable  income  to  spend  with  your 
advertisers.  Since  a  majority  of  Hispanics  speak  Spanish 
exclusively,  iExrro!  Express  offers  you  a  credible,  high- 
energy  vehicle  to  tap  into  this  important  reader 
community  —  and  new  advertiser  base. 


If  you  want  to  reach  upscale  Hispanic  readers  and  advertisers 
you  have  to  speak  the  language. 


Each  week,  iExrro!  Express  produces  two  unique  Spanish 
language  pages:  one  covers  Hispanic  entertainment  and 
celebrities,  with  stories  on  music,  film  stars,Ty  soaps  an 
top  CDs;  the  second  lifestyle  page  features  enticing 
recipes,  personal  advice,  book  reviews,  auto  care,  travel 
tips  and  even  a  Latino  trivia  game. 

Let  {Exrro!  Express  spell  success  for  your 
newspaper.  Call  Deborah  Dreyfuss-Tuchman 
at  800-245-6536  for  more  information  on  this 
exciting  new  Spanish-langm^e  vehicle. 


Tribune  Media  Services 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  l884;Newspapeniom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901 ;  Advertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  iext  iisi 


Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  iext.  ini 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext.  ii6i 


,THE  FOURTH  ESTATE 


The  system  works,  but 


Executive  Editor  John  P.  Consoli  iext.  2251 


A  FREQUENTLY  HEARD  comment  about  the  gag  order  which  pre¬ 
vented  Business  Week  from  publishing  an  article  about  sealed 
documents  in  a  lawsuit  is  that  “the  system  worked”  and  freedom 
of  the  press  was  sustained  in  the  end.  That’s  what  they  said  also  after 
the  Supreme  Court  decision  in  the  case  of  the  Pentagon  Papers. 

It  has  been  almost  25  years  since  the  Supreme  Court  ruled  six  to 
three  that  the  government  could  not  prevent  the  New  York  Times  and 
the  Washington  Post  from  publishing  the  Pentagon  Papers  (officially 
called  a  History  of  the  US.  Decision-making  Process  on  Vietnam  Poli¬ 
cy.)  It  was  a  tremendous  victor)^  for  a  free  press,  since  this  was  the 
first  time  in  history  that  newspapers  had  been  restrained  by  the  U.S. 
government  from  publishing  anything.The  fact  was,  however,  that  the 
Times  was  restrained  from  publishing  for  17  days  and  the  Post  was  re¬ 
strained  for  10  days  after  the  Times  broke  the  story  on  June  13, 1971. 
The  system  worked,  but  — 

Some  of  us  are  putting  our  faith  in  the  Supreme  Court  as  the 
ultimate  defender  of  the  First  Amendment  and  a  free  press.  Perhaps  we 
are  being  too  complacent  about  it.  In  25  years,  there  has  been  a  100% 
change  in  membership  on  the  Supreme  Court.  The  then-Chief  Justice 
Warren  Burger  was  a  dissenter  in  the  1971  Pentagon  decision.The  cur¬ 
rent  chief  justice,  William  H.  Rehnquist,  was  assistant  attorney  general 
pleading  the  government’s  case  in  1971. 

A  restraining  order  still  exists  in  the  lower  court  against  Business 
Week  on  the  grounds  it  unlawfully  obtained  the  documents  in 
question.The  question  is  whether  the  newly  constituted  Supreme 
Court  can  continue  to  be  counted  on  the  side  of  the  First  iVmendment. 


Senior  Editor  George  Gameau  iext.  2231 

Associate  Editors  David  Astor  iext  2261 
Tony  Case  iext  2281 
Dorothy  Giobbe  iext.  2271 
laura  Reina  iext.  222] 

Jim  Rosenberg  iext.  2241 

Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  iext.  2301 


Art  Director  Hector  W.  Marrero  iext.  2211 


Editorial 

Production  Manager  Robert  Rivera  iext.  2201 


Advertising  Director  Steven  A.Townsley  iext.  1551 
Sales  Representatives  Richard  H.  Henrichs 

Joan  F.  Hohauser  iext.  issi 
Betsy  Maloney  iext.  1591 
Robert  J.  Mathes 
Peter  Solch  iext  1601 

Advertising 

Production  Manager  Carol  Blum  iext.  166] 

Elisa  L.  Miller,  Assistant  iext.  i65| 

Classified 

Advertising  Manager  Shawn  Olson  iext  29s) 

Hazel  Preuss,  Assistant  iext  29s] 

Circulation 

Marketing  Director  David  Williams  iext.  2soi 
Fulfillment  Mant^er  Marlene  Hazzard  iext.  28O] 
Ittformation  Services  Shqipe  Malushi  iext  3511 

Promotion  Mant^r  Lawrence  J.  Bumagiel  iext.  isoi 

Dennistem  Ikown,  Assistant  iext  isii 

OFFICES 

General  UW19thSt,  NewYoik,  NY  1001  l;ai2) 6754380;  FAX:  Editorial  (212) 691- 
7287;  Advertising  (212)  929-1259;  Circulation  (212)691-6939.  Corporate  email: 
et^MibiSinediainfo.cotn;  VHrb  Ste:  http  jVwwwmediainlb.conVedpiib. 

Chics^:  8  S.  Michigan  Ave.,  Suite  1601,  Chicago,  IL  60603;  (312)  641-0041; 
FAX  (312)  641-0043.  Mark  Fitzgerald,  Editor;  Richard  H.  Henrichs,  Sales 
Representative. 

Washington:  National  Press  Building,  Suite  1128, Washington,  DC  20045;  (202) 
662-7234;  FAX  (202)  662-7223.  Debra  Gersh  Hernandez,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  CA  90814;  (310)  597-1159;  FAX 
(310)  597-1776.  M.L.  Stein,  Editor. 

los  Angeles:  2001  S.  Barrington  Ave.,  Suite  112,  LosAngeles,  CA  90024;  (310) 
996-1440;  FAX  (310)  996-1446.  W.  Marshall— MarshaU,  McGinley  &  Doyle, 
Advertising  Representatives. 

San  Francisco:  450  Sansome  St.,  Suite  1420,  San  Francisco,  CA  941 1 1;  (415) 
421-7950;  FAX  (415)  3984156.  P.  Scott — Peter  Scott  &  Associates,  Advertising 
Representatives. 
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microfilm  and  105tnm  microfiche  from  University  Microfilms  International,  300 
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INCORRECT  VOLUME  NUMBER  SHOULD  READ  129. 
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LETTERS  TO  THE,  EDITOR 


Denies  seeking 
special  treatment 

An  OCT.  7  article  about  a  tax  dis¬ 
pute  settlement  between 
Philadelphia  Newspapers  Inc.,  publish¬ 
er  of  the  Philadelphia  Inquirer  and 
Philadelphia  Daily  News,  and  the  city 
of  Philadelphia,  left  the  erroneous 
impression  that  PNI  had  sought  special 
treatment.  Nothing  could  be  further 
from  the  truth.The  facts  are  these: 

•  In  1992,  PNI  was  presented  with  a 
tax  bill  with  which  it  disagreed. 

•  The  dispute  resulted  in  a  compro¬ 
mise,  not  unlike  a  settlement  that 
might  be  reached  between  the  city 
and  any  other  business  disputing  its 
taxes. 

•  In  1993,  PNI  paid  the  compromise 
tax  bill,  even  though  we  disagreed 
then  and  now  that  the  tax  bill  was  ap¬ 
propriate,  with  a  combination  of  cash 
and  ad  space  that  could  be  used  by 
the  city  only  in  very  specific,  nonpolit¬ 
ical  ways. 

Robert  J.  Hall 

Hall  is  publisher  and  chairman  of 
Philadelphia  Newspapers  Inc. 


Newspaperdom 

50  YEARS  AGO. . .  Directors  of  the 
Associated  Press  announced  the 
( news  service  would  terminate  its 
wartime  service  of  the  news  report 
to  the  State  Department  for  dissemi¬ 
nation  to  IJ.S.  information  agents 
abroad  to  avoid  any  possibility  of 
beLig  smeared  as  a  mouthpiece  of 
government  propaganda.  AF  was 
immediately  castigated  by  the 
Department  as  creating  an  obstacle 
to  the  conduct  of  American  foreign 
policy. 

AP,  United  Press  and  INS  had 
been  delivering  their  news  services 
without  charge  to  the  State  q 
Department,  and  other  government 
agencies  as  their  contribution  to  the  j 
=  war  effort. 

• 

From  Editor  &.  Pobusher 
January  19,  1946 


In  defense 
of  Newhouse 
News  Service 

I  REALLY  MUST  protest  Luther  Keith’s 
slur  against  Newhouse  News  Service 
in  “Shop  Talk  at  Thirty”  {E&P,  Dec.  23). 

In  the  column  attacking  what  he 
sees  as  the  abuse  of  the  term  “political¬ 
ly  correct,”  Keith  accuses  us  of  “sloppy 
journalism.” 

The  New'house  story  in  question,  to 
quote  from  the  story  itself,  dealt  with 
efforts  by  the  Smithsonian’s  Museum  of 
Natural  History  “to  change  the  way 
Americans  view  themselves  and  the 
world  around  them.” 

Keith  wrote:  “The  writer . . .  without 
attribution,  in  the  first  sentence  of  the 
story,  talks  about  the  last  thing  a  femily 
expects  on  a  museum  visit  is  a  lesson 
in  political  correctness.” 

Here’s  what  the  lead  actually  said: 
“The  la.st  thing  Margi  Nanney  expected 
on  a  hurried  family  tour  through  the 
Smithsonian  Museum  of  Natural  History 
was  a  lesson  in  political  correctness.” 

Seems  attributed  to  me.  After 
describing  one  of  the  new  exhibit 
labels,  Nanney  is  quoted  directly  in  the 


fourth  graph  saying:  “This  is  not  the 
kind  of  stuff  that  people  come  to  a 
museum  for.” 

The  writer,  Michael  Shanahan,  did 
not  express  a  point  of  view  about  polit¬ 
ical  correctness.  The  point  of  his  story 
was  summed  up  nicely  in  his  next 
graph,  which  read:  “Amid  a  massive  and 
expensive  updating,  officials  of  the  sec¬ 
ond  most  popular  museum  in  the 
United  States  are  caught  up  in  the  same 
cultural  dispute  over  race,  gender,  histo¬ 
ry,  the  environmental  movement  and 
man’s  basic  nature  that  have  been  tear¬ 
ing  up  other  institutions  across  the 
country.” 

That  does  not  seem  to  mock  the 
efforts  of  the  Smithsonian,  which  is  the 
point  Keith  labors  to  make  in  his  attack 
on  the  use  of  the  term  politically  cor¬ 
rect. 

Keith  said  Shanahan  repeatedly  uses 
the  term  political  correctness  “without 
attribution.” 

That  very  simply  is  false. 

Robert  Hodierne 

Hodieme  is  national  editor  and 
deputy  bureau  chief  for  Newhouse 
News  Service. 


THE  PRUDENTIAL  FELLOWSHIP 

FOR  CHILDREN  AND  THE  NEWS 

The  Graduate  School  of  Journalism  at  Columbia  University  seeks  outstanding  candidates  for 
the  Prudential  Fellowship  for  Children  and  the  News  for  the  1996-97  academic  year. 
Applications  are  encouraged  from  working  journalists  with  at  least  five  years  professional 
experience  who  are  conunitted  to  improving  the  coverage  of  children’s  issues,  and  from 
experts  in  those  issues  who  desire  advanced  journalism  training. 

Fellows  will  participate  in  a  rigorous  program  of  special  seminars,  meetings  with  leading 
experts,  interdisciplinary  studies,  and  project-oriented  work  that  will  make  a  contribution  to 
improving  the  quality  of  coverage. 

The  nine-month  fellowship  begins  in  September.  Fellows  receive  tuition  and  a  stipend  to  off¬ 
set  living  expenses. 

Columbia  is  an  affirmative  action/equal  opportunity  employer. 

DEADLINE  FOR  THE  1996-97  ACADEMIC  YEAR  IS  MARCH  15, 1996 

Contact;  David  A.  Klatell,  Director 
Prudential  Fellowship  for  Children  and  the  News 
Graduate  School  of  Journalism 
Columbia  University 
New  York,  N.Y.  10027 
(212)  854-3319  or  854-3862 
FAX:  854-7837 
E-Mail'  mgh2@columbia.edu 
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Interactive 
Newspapers  '96 

Whufs  Hot?  Whafs  Not?  Whafs  Next? 


Feb.  21-24,  1996  •  Hyatt  Regency  Embarcadero  •  San  Francisco,  CA 

“  D 


Do  You  Want  to  Remain  the  #1 
Information  Source?  Expand  Your 
Market?  Generate  New  Profits? 


Here  Are  6  Reasons  You  Need  to  Attend  the  Newspaper  Industry’s 
Most  Anticipated  Gathering  of  Professionals,  Experts  and  Visionaries. 

*>  Technology  Overview:  A  Tutorial  *>  Best  Online  Newspaper  Services 

Join  some  of  the  industry’s  well-known  Competition 

veterans  and  hippest  new  stars  as  all  View  the  sizzle,  the  creativity,  the  con- 

facets  of  interactive  information  services 
are  explored! 


<*  General  Sessions,  Breakout 
Sessions,  Town  Meeting,  Case  Study, 
Research  Results 

Benefit  from  a  conference  program  that 
is  one  of  the  most  comprehensive,  com¬ 
plete  and  connected  in  the  industry! 

*!*  Round-Table  Discussions 

Seize  the  opportunity  to  debate  the  issues, 
throw  out  ideas  for  consideration  and 
hear  what  competitors  and  colleagues  are 
saying  about  topics  important  to  you! 


tent,  and  the  competition  as  the  Best 
Online  Newspaper  Services  awards  are 
presented! 

*>  Full  T radeshow  with  New  Media 
Lab  Presentations 

Mingle  with  the  technology  vendors  that 
mean  the  most  to  your  business  today 
and  into  the  future! 

<*  Networking,  Networking, 
Networking 

Share  with  your  newspaper  peers  the 
opportunities,  challenges  and  rewards 
that  come  with  new  technologies! 


For  more  details 
or  to  register  - 


Call:  609-921-7200  ext.  212 
Fax:609-921-2112 

Web  Site:  http://www.kelseygroup.com/kelsey 


Register  by  Jan.  26  and  pay  $995;  $1095  before  Feb.  15;  $1 195  thereafter. 

NNA  MEMBERS:  For  a  special  rate  and  to  register  call  703-907-7900. 
SNA  MEMBERS:  For  a  special  rate  and  to  register  call  312-644-6610., 


EVERY  SATURDAY  SINCE  1884 


UKUMG  THE  FIRST  blizzard  of 

19^,  the  state  of  Pennsylva- 

nia  found  broadcast  media  es- 

sential  for  disseminating 

emergency  information  and  <0  ^ 

ex^pted  them  from  travel  TUp  QSa 

relictions.  ^  ^ 

Not  so  for  the  state’s  news- 
papers. Their  newsgathering  y<4>ll^y  m 

and  delivery  vehicles  were 
among  those  banned  from 
state  and  local  roads  during 
the  early  hours  of  the  storm.  HHp 

The  move  prompted  im-  ^ 

mediate  criticism  from  state  '  | 

press  groups  and  individual 
newspapers,  which  a  few 
hour  later  succeeded  in 
working  toward  easing 
the  restrictions  and  even- 
tually  assuring  their  modification. 

“During  the  peak  of  the  emergency,  our  focus 
was  on  making  certain 
that  broadcast  media 
were  able  to  travel,  be¬ 
cause  Pennsylvanians  rely 
on  television  and  radio 
news  for  emergency  infor¬ 
mation,”  said  Lt.  Gov.  Mark 
S.  Schweiker,  chairman  of 
the  Pennsylvania  Emer¬ 
gency  Management  Coun¬ 
cil,  in  a  news  release. 

For  some  newspapers, 
like  the  Philadelphia  In¬ 
quirer  and  the  Harrisburg 
Patriot-News,  the  ban  had 
no  effect  on  their  delivery. 

Their  trucks  were  not 
going  out  anyway. 

But  for  others,  the  only 
thing  that  kept  them  bot¬ 
tled  up  was  the  state  dec¬ 
laration. 

Lancaster  Intelligencer 
Journal  news  editor  Ray 
Shaw  told  the  Associated  Press,  “It’s  a  matter  of 
pride.  We  re  202  years  old  and  we  haven’t  missed  a 
publication  in  202  years.” 

Since  it  still  was  able  to 
publish  on  Monday,  that  edi- 


HAPPVCOiy 


tion  was  distributed  with  Tuesday’s  paper. 

The  Pottsville  Republican  had  not  missed  an  is¬ 
sue  in  1 1 1  years,  said  editor  Jim  Kevlin. 

“We  were  printing  our  papers  with  the  expecta¬ 
tion  we  were  going  to  be  able  to  deliver  them,” 
Kevlin  said. 

“Then  we  heard  on  the  scanner  there  was  a 
trooper  waiting  down  the  road  to  arrest  anyone 
who  tried  to  leave  [the  newspaper  building]. We 
could  not  distribute,”  he  said.  “We  were  concerned 
about  following  the  letter  of  the  law  until  we  could 
get  the  rule  changed.” 

When  it  came  to  newsgathering,  reports  were 
mixed. 

Philadelphia  Inquirer  executive  editor  Robert 
J.  Rosenthal  said  staffers  who  were  stopped  by  po¬ 
lice  during  the  travel  ban  were  allowed  to  proceed 
after  they  explained  that  they  were  reporters  ei¬ 
ther  on  their  way  to  work  or  on  a  story. 

“It  would  be  unfair  to  say  we  were  unable  to  re¬ 
port,”  he  said. 

John  Kirkpatrick,  editor  of  the  Harrisburg  Patri¬ 
ot-News,  noted  that  good  reporters  and  photogra¬ 
phers  and  editors  “find  a  way  to  get  the  story.  Peo¬ 
ple  got  to  the  bureaus  and  they  made  calls  from 
home.” 

Kirkpatrick  said  he  was  less  worried  about  the 
ban  than  for  people’s  safety,  so  some  staffers  stayed 
at  a  nearby  hotel,  which  allowed  them  to  walk  to 
and  from  the  office. 

BY  DEBRA  GERSH  HERNANDEZ  “We  actually  put  together 


Newspaper 
newsgathering 
and  delivery 
vehicles  barred 
from  the  state's 
roads  during 
snowstorm, 
while  broadcast¬ 
ers  are  allowed 
to  roam  free 
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MOO-ve  over,  newspapers 

SOME  PENNSYLVANIANS  MAY  not  have  had  their 
newspapers  to  read  over  morning  coffee  during  the 
recent  blizzard,  but  if  they  could  get  to  the  store,  they 
likely  would  find  milk  to  put  in  that  coffee. 

While  several  newspapers  were  banned  fi’om 
putting  their  delivery  trucks  or  news  vehicles  on  the 
road,  the  dairy  industry  was  exempt  from  travel 
restrictions  because  of  the  short  shelf-life  of  its  prod¬ 
ucts. 

“Our  product  is  even  more  perishable,”  said  Pottsville 
Republican  editor  Jim  Kevlin,  noting  that  milk  can  last 
for  66  hours  but  news  is  stale  after  24. 

—  Debra  Gersh  Hernandez 


a  nice  paper,”  he 
said.  “We  couldn’t 
get  it  out.” 

At  the  Pottsville 
Republican,  re¬ 
porters  and  pho¬ 
tographers  stayed 
inside  and,  in  one 
case,  had  to  cover 
a  nearby  fire  story 
by  phone,  accord¬ 
ing  to  Kevlin. 

“This  issue 
about  prohibiting 
reporters  from  go¬ 
ing  out  on  the 
street  is  the  con¬ 
stitutional  one,”  he 
commented. 

Kevlin,  who  is  president  of  the  Pennsylvania  So¬ 
ciety  of  Newspaper  Editors,  also  found  the  broad¬ 
cast  media  exemption  “particularly  galling.” 

It  seems  to  me,  it’s  pretty  clear  that  regardless  of 
whether  the  truck  can  deliver,  people  should  be 
out  there  gathering  news,”  he  said. 

Further,  Kevlin  pointed  out  that  newspapers  are 
not  just  print  vehicles  anymore,  as  many  offer  fre¬ 
quently  updated  audiotex  and  online  information 
services. 

John  Comey,  press  secretary  for  the  Pennsylva¬ 
nia  Emergency  Management  Agency,  said  the  deci¬ 
sion  to  limit  road  traffic  was  made  by  the  state  po¬ 
lice  and  department  of  transportation. 

While  47  of  the  state’s  67  counties  were  affect¬ 
ed,  the  governor’s  proclamation  of  emergency  dis¬ 
aster  was  concurrent  to,  but  did  not  govern,  the 
road  restrictions,  Comey  explained. 

“There  was  no  listing  of  essential  versus 
nonessential  [traffic],” Comey  said. “It  was  a  general 
statement  on  road  use.  Only  equipment  essential 
to  public  health  and  safety  would  be  allowed  on 
the  roads.” 

The  news  media  became  an  issue,  he  said,  be¬ 
cause  the  state  was  using  the  Emergency  Alerting 
System  “to  advise  residents  statewide  of  the  condi¬ 
tions  developing,  and  the  broadcast  community 
was  absolutely  essential  as  part  of  that.  For  that  rea¬ 
son,  it  became  clear  that  the  broadcast  community 
needed  to  be  at  the  stations.” 

Further,  Comey  said,  since  truck  restrictions 
were  already  in  place,  “the  decision  was  made  that 
. . .  since  newspapers  could  not  be  distributed,  that 
newspaper  reporters  should  stay  home.” 

Broadcast  news  crews,  however,  were  allowed 
on  the  street,  “using  caution,”  after  officials  “had 
time  to  realize  they  had  the  capability,  with  live 
trucks,  to  bring  instant  reports  to  communities  and 
be  an  important  public  education  and  information 
tool,”  Comey  explained. 

Comey  stressed  that  broadcast  media  are  differ¬ 
ent,  not  necessarily  better,  than  print. 

“From  an  emergency  public  information  stan¬ 
dard,  the  electronic  media  tend  to  be  highlight 
news  and  instant  access,  where  the  print  media 
[have]  far  greater  detail,  but  are  delayed. 


“They  compli¬ 
ment  each  other 
in  meeting  the 
needs  of  the  com¬ 
munity,”  Comey 
said.  “You  can  read 
more  detail  the 
next  morning  in 
the  paper.  To  re¬ 
spond  immediate¬ 
ly  is  the  role  of  the 
broadcast  commu¬ 
nity.” 

Comey  also 
maintained  that 
the  government 
never  restricted 
the  press. 

“The  government  did  not  close  the  business,”  he 
said.  “We  did  not  tell  anyone  at  any  time  not  to 
open  their  doors  or  publish  a  newspaper.  We  did 
tell  them  not  to  use  the  roads.” 

Since  the  storm,  Comey  said  state  officials  have 
been  made  aware  by  state  press  groups  that  not 
only  is  it  necessary  for  reporters  to  be  out  collect¬ 
ing  the  news  when  it  happens,  even  if  it  is  printed 
later,  but  also  that  many  newspapers  offer  online 
services. 

“We  are  sensitive  to  concern  by  the  print  re¬ 
porters,”  he  said.  “We  are  also  sensitive  to  the  fact 
that  with  the  new  expansion 
of  electronic  technology,  a 
number  of  newspapers  do 
provide  information  without 
distribution  through  the  nor¬ 
mal,  printed  newsprint  medi¬ 
um.” 

Following  the  storm,  meet¬ 
ings  between  state  officials 
and  representatives  from  the 
Pennsylvania  Newspaper 
Publishers  Association  result¬ 
ed  in  assurances  that  news¬ 
gathering  would  not  be  re¬ 
stricted,  but  with  no  such 
promises  proffered  for  distribution  and  printing 
personnel. 

Attending  the  meeting  were  PNPA’s  executive 
director  Tim  Williams,  and  its  director  of  govern¬ 
ment  affairs,  Joseph  Leighton,  the  lieutenant  gov¬ 
ernor’s  chief  of  staff  Dave  Sanko  and  PEMA 
spokesman  Comey,  according  to  Leighton. 

“After  we  explained  the  situation,  we  were  able 
to  persuade  them  that  [print]  newsgathering  ac¬ 
tivities  should  receive  the  same  treatment  as 
broadcast,  so  all  credentialed  journalists  will  be 
treated  the  same  from  here  on  out,”  Leighton  said. 

Further,  while  staffers  involved  in  electronic 
products  such  as  audiotex  and  online  services  are 
included,  the  agreement  does  not  go  far  enough  in 
covering  people  who  work  in  distribution  and 
printing,  he  said. 

“It’s  far  from  a  dead  issue,”  Leighton  noted, 
adding  that  the  two  sides  are  still  working  on  the 
matter. 


“Then  we  beard 
on  the  scanner 
there  was  a 
trooper  waiting 
down  the  road  to 
arrest  anyone  who 
tried  to  leave 
[the  newspaper 
building]" 
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BY  DEBRA  GERSH  HERNANDEZ  and  DOROTHY  GIOBBE 


HE  SUPERLATIVES  FLEW  almost  as  furiously  as  the 

snow. 

“Whopper  Blizzard!”  “East  Coast  Crippled  ”  . 

“One  For  The  Books,”  screamed  headlines 
of  new'spapers  across  the  eastern  4 
seaboard  following  last  week’s  record-  M 
breaking  snowfall.  M 

According  to  the  National  Weather  Ser-» 
vice,  they  weren’t  exaggerating.  At  final  tak-M 
ly,  the  storm,  which  began  on  Sunday  morti'^  WBj 
ing  Jan.  7,  and  continued  through  Mondays  ■■ 
evening,  dumped  as  much  as  30  inches  of  S 
snow  in  Philadelphia  and  20  inches  in  New*  S 
York.  Parts  of  West  Virginia  got  43  inches  of*  ff 
snow,  and  more  than  two  feet  fell  in  areata  ■ 
around  Boston.  ■ 

At  least  43  deaths®  V 
along  the  Northeast  cor-  *  ' 
ridor  were  blamed  on  the  * 
storm.  Eight  states  de-  * 
dared  a  full  or  limited  1 
state  of  emergency,  ban-  3 
ning  all  road  travel  except  1 
for  emergency  vehicles.  ; 

While  most  newspapers 
went  to  press  —  some  at  re¬ 
duced  runs  —  treacherous 
roads  sidelined  delivery 
trucks. 

The  following  is  a  sam¬ 
pling  of  how  newspapers  in 
the  storm’s  path  managed 
their  printing,  circulation  and 

delivery  operations.  t-— -r  -  cleared  by  Wednesday, 

some  secondary  roads  still  had  as  much  as 
ELKINS,  l(V.  E4.,  INTER-MOUNTAIN  three  feet  of  snow,  Cowgill  reported. 

Circulation  manager  Gene  Cowgill  didn’t  mince  “Basically,  we  leave  it  up  to  the  contractor,” 
words  when  describing  the  storm:  “We  got  pound-  Cowgill  said.  “We  print  the  paper.  If  you  can’t  get 
ed.  Our  whole  circulation  area  got  pounded.”  it,  don’t  do  it.”  Those  who  didn’t  receive  their  Mon- 

Little  surprise  then,  that  delivery  for  the  1 1,379  day  or  Tuesday  editions  would  get  them  later  in  the 
daily  was  “not  up  to  par.”  week,  he  added. 

With  mountain  areas  to  cover  and  drifts  up  to 

10  feet,  some  motor  routes  were  stranded,  but  the  MORGANTOWN,  W.  VA.,  DOMINION  POST 
biggest  problems  were  in  the  outlying  areas  that  It’s  not  often  that  people  call  the  newspaper  to 
comprise  the  bulk  of  the  Inter-Mountain's  circula-  compliment  its  service,  but  that’s  what  they  did  in 
tion  area,  Cowgill  said.  Morgantown. 

One  driver  reported  that  his  route  took  nine  Although  some  mountain  routes  were  impassi- 
hours  to  finish,  and  many  brought  people  with  ble,  customers  in  town  who  received  their  news- 
them  to  help  drop  off  papers  —  and  push  if  need-  papers  on  Monday  called  the  Dominion  Post  to 
ed.  compliment  its  carriers. 

While  the  main  roads  had  been  pretty  well  “They  couldn’t  believe  they  got  their  newspa- 


Newspapers 
along  East  Coast 
hit  with 
impassible 
roads,  states  of 
emergency 
and  reduced 
press  runs 
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pers”said  circulation  operations  manager  Joe  Du- 
ley^Full  delivery  was  expected  to  resume  on 
Wednesday,  he  added. 

CHARLOTTE  (N.C.)  OBSERVER 

With  its  circulation  area  encompassing  moun¬ 
tains,  beaches  and  everything  in  between,  the  Ob¬ 
server  was  hit  fairly  hard  by  the  storm,  said  Gus 
Howell,  circulation  director  of  distribution. 

Howell  said  that  in  its  own  county,  the  Observer 
went  to  about  95%  of  regular-delivery  homes.That 
dropped  to  about  70%  to  80%  for  total  in-state  op¬ 
erations,  he  added. 


said  Tuesday  morning.  “We  spread  the  papers  out 
to  the  stores  that  were  reachable  and  serviced  all 
the  racks  we  could  get  to.  We  wanted  the  papers 
to  be  there  so  people  could  get  to  them.” 

JOURNAL  NEWSPAPERS 

Journal  Newspapers,  with  six  community 
dailies  in  suburban  Virginia  and  Maryland,  had  a 
problem  few  other  newspapers  faced. 

The  papers  are  delivered  each  weekday  by  mail. 
Since  the  storm  derailed  mail  delivery,  the  papers 
had  no  choice  but  to  cancel  publication,  said  pres¬ 
ident  and  publisher  Karl  Spain. 


ENOUGH} 

iSLREAl^ 


Along  more  isolated 
routes,  such  as  the  moun¬ 
tains,  only  about  half  of  the 
newspapers  were  delivered; 
but  subscribers  who  did  not 
receive  a  paper,  could  opt  for 
either  back  issues  or  a  credit 
to  their  account. 

“The  carriers  rose  to  the 
occasion,”  Howell  said.  “It 
was  man  against  nature,  or 
woman  against  nature. They 
looked  at  it  as  a  big  chal¬ 
lenge.  Managers  spent  16 
hours  a  day  getting  the  paper 
out.” 

Not  surprisingly,  the  Ob¬ 
server’s  in-store  newsracks 
did  much  better  than  those 
on  the  street. 

“They  sold  good  where 
people  were  crazy  enough  to 
go  out  before  they  realized 
how  bad  the  storm  was,” 
Howell  observed. 


The  papers, 
which  Spain  said 
are  the  largest  dai¬ 
ly  newspapers  us¬ 
ing  the  mail  for 
delivery,  had  pro¬ 
duced  up  to  the 
negative  stage  for 
Monday  when 
they  learned  from 
a  teleconference 
with  the  Postal 
Service  that  there 
would  be  no  mail 
delivery  on  Mon¬ 
day.  The  problem 
surfaced  again  on 
Tuesday,  when  the 
mail  again  was  de¬ 
layed. 

Instead,  the  six 
Journal  papers 
planned  a  com¬ 
bined  paper  for 
Wednesday,  which 
Spain  hoped  sub¬ 
scribers  would  re¬ 
ceive  that  day,  or 
later  on  if  all 
routes  were  not 
deliverable. 


THE  BLIZZARD  OF  ’96 


ROANOKE  (VA.)  TIMES  & 

WORLO-NEWS 

With  most  businesses  ,S 

closed  Monday,  the  Times  &  Ssers  ^ 

World-News  had  a  “day  of 
grace,”  but  by  6  a.m.Thesday, 
its  customer  service  lines  were  backed  up  with 
callers  looking  for  their  newspapers,  said  circula¬ 
tion  director  Helen  Burnett,  who  added,  “it’s  nice 
to  be  wanted.” 

The  Times  &  World-News  was  able  to  get  papers 
to  any  carrier  who  could  get  out,  but  many  routes 
could  not  be  completed.  As  a  result,  some  sub¬ 
scribers  received  Sunday  papers  on  Tuesday,  since 
a  few  carriers  had  to  empty  their  cars  of  the  earli¬ 
er  edition  before  they  could  pick  up  new  ones. 

Janet  Hollowell,  Times  &  World-News  single¬ 
copy  manager,  said  many  of  the  newsracks  were 
buried  so  that  there  was  no  point  in  servicing 
them. 

The  extra  papers  were  distributed  to  stores  that 
were  open,  which  Hollowell  said  were  doing  a 
steady  business.  And  some  were  left  in  bundles  in 
front  of  closed  stores,  where  people  just  took 
copies. 

“We’re  just  kind  of  playing  it  by  ear,”  Hollowell 


KNOXVILLE  NEWS-SENTINEL 

Total  snow  accumulations  varied  from  about 
five  inches  in  town  to  more  than  two  feet  in  the 
mountains.  Despite  the  blitz,  the  News-Sentinel 
managed  to  get  most  of  its  editions  out,  said  circu¬ 
lation  director  Dan  Mashbum. 

Some  home  delivery  customers  —  who  jammed 
phones  to  ask  about  their  newspapers  —  were  for¬ 
giving,  but  others  expected  their  papers  on  the 
doorstep,  blizzard  be  damned.  A  few  stores  asked 
for  back  issues,  but  Mashburn  said  there  didn’t 
seem  to  be  a  huge  demand  for  the  missed  editions. 
Mashburn  added  the  News-Sentinel  planned  to 
deduct  Monday  from  its  Audit  Bureau  of  Circula¬ 
tions  average. 


WASHINGTON  (O.C.)  TIMES 

The  Washington  Times  was  able  to  make  its  reg¬ 
ular  Sunday  deliveries  before  the  storm  hit,  but  by 
(See  Storm  on  page  33) 
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BY  ALLAN  WOLPER 


Photographing 

QJ. 


publicized 


^  RADIO  REPORTS  crackled  with  misinforma¬ 
tion. 

O.J.  Simpson  was  giving  himself  up. 

O.J.  Simpson  has  disappeared. 

O.J.  Simpson  has  killed  himself. 

And  every  journalist  in  Los  Angeles  was  look- 
br  him. 

A1  Schaben,  a  27-year-old  photographer  for  the 
Los  Angeles  Times  checked  in  with  Jose  Barrera, 
his  Orange  County  editor  for  the  latest  rumor. 

“They  told  me  he  was  spotted  by  the  El  Torro 
exit  on  the  freeway,”  said  Schaben.  “Here  I  am  a 
couple  of  months  in  L.A.  trying  to  figure  out  how 
to  get  there.” 

A I  Schaben  gulped  down 

Ml  OUliaUCII  some  water, hopped  into  his 

took  the  much-  Z 

Keeping  one  ear  tuned  to 
his  car  radio  and  a  wary  eye 

"Rrnnrn  rhacp  "  five-inch  television 

UlUIILU  LllaoC  set  on  his  seat,  with  repeat- 

photos,  but  for 
more  than  a  year. 

“I  figured  I  would  run 
were  into  every  photographer  in 
•  ,  j  I  L.A.,”  Schaben  recalled  as  he 
rniSIdKeniy  reUved  the  scene  that  rivet- 
,  ed  America  in  June  1994. 

creultecl  to  But  he  didn  t.And  then 

,  Schaben  spotted  a  television 
dnOiner  news  truck  that  seemed  to 
know  where  it  was  going. 
He  followed  it  and  wound 
up  in  a  car-pool  lane. 

“It  was  incredible,”  Scha¬ 
ben  said. “I  got  out  and  there  was  O.J.  heading 
right  for  us.  I  asked  the  TV  guy  if  I  could  climb  up 
on  the  truck  with  him,  and  he  said,  ‘OK,  but  don’t 
bounce  around.’  I  was  careful.” 

And  moments  later,  Schaben  and  the  televi¬ 
sion  news  photographer  stood  gingerly  on  the 
truck  roof  and  photographed  the  bizarre  slow 
chase  scene  of  Simpson,  in  his  white  Bronco,  fol¬ 
lowed  by  a  phalanx  of  police  cars  with  their 

Wolper,  professor  of  Journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&F 


they 


photographer. 


headlights  on. 

“I  sawAl  Cowl¬ 
ings  clearly,”  Scha¬ 
ben  said,  refer¬ 
ring  to  the  for¬ 
mer  football 
player  and  long¬ 
time  sidekick  of 
Simpson.  “Cowl¬ 
ings  was  looking 
straight  ahead, 
and  somber.  O.J. 
was  crouching 
down  so  you 
couldn’t  see 
him.” 

Schaben  still 
seems  awed  by 
the  twists  and 
turns  that  helped 
him  capture  one 
of  the  most  im¬ 
portant  news 
events  in  recent 
journalism  histo¬ 
ry- 

“I  just  got  real  lucky,”  he 
said. 

Schaben’s  photos  ap¬ 
peared  in  the  Los  Angeles 
Times,  U.S.  News  &  World 
Report,  TV  Guide,  News¬ 
week  magazine,  and  the 
Globe,  a  national  tabloid. 

But  his  photo  spread 
went  unrecorded  in  journal¬ 
ism  circles  for  more  than  a 
year  because  they  were  mis¬ 
takenly  credited  to  Larry 
Ho,  another  Los  Angeles 
Times  photographer. 

“It  certainly  wasn’t  Lar¬ 
ry’s  fault,”  Schaben  laughed. 

“The  paper  sent  out  two  pictures,  one  of  O.J.  in  a 
police  car,  which  Larry  took,  and  the  one  in  the 
Bronco. The  names  just  got  mixed  up.  It  all 
worked  out.  I  got  $2,000  for  the  shots.” 

And  early  in  October,  Schaben  got  what  pho¬ 
tographers  sometimes  crave  almost  as  much  as 
the  money  —  full  credit  for  his  pictures. 

Newsweek  republished  the  Bronco  shot,  as  did 


“It  was  incredible. 

I  got  out  and  there 
was  O.J.  heading 
right  for  us.  I 
asked  the  TV  guy 
if  I  could  climb  up 
on  the  truck  with 
him,  and  he  said, 
‘OK,  but  don’t 
bounce  around.’ 

I  was  careful.” 

—  Al  Schaben 
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TV  Guide,  after  Simpson  was 
acquitted  of  killing  his  ex- 
wife,  Nicole  Brown  Simp¬ 
son,  and  her  friend,  Ronald 
Goldman. 

“It  was  worth  the  wait,” 
he  said. 


LONG  TRIP  TO  LA. 

Schaben’s  odyssey  to  Los 
Angeles  was  as  circuitous  as 
the  one  that  landed  him  the 
Bronco  photo. 

He  entered  the  University 
of  Nebraska  in  1986,  then 
dropped  out  to  enter  the 
Army,  where  he  was  trained 
as  a  journalist,  then  returned 
to  Lincoln  to  get  his  degree. 

A  fortuitous  move.  One  of  Al  Schaben's 

Schaben  joined  the  stu¬ 
dent  newspaper,  the  Daily  Nebraskan,  and  his 
work  caught  the  attention  of  Julia  Dean,  one  of  the 
photojournalism  faculty  members. 

“She  invited  me  and  another  student,  William 
Laurer,  to  go  with  her  to  India  to  help  her  start  her 
photo  agency,”  Schaben  recalled.  “We  thought  it 
would  be  great.” 

There  was  another  reason  Schaben,  a  Catholic 
from  Seward,  Neb.,  wanted  to  go  to  India. 

“I  kept  thinking  all  the  way  there, ‘Wouldn’t  it 
be  neat  if  I  could  get  to  meet  Mother  Teresa  and 
take  a  photo  of  her?’  ”  Schaben  said.  “I  had  read 
her  biography  and  everything  else  I  could.” 


One  of  Al  Schaben's  O.J.  “Bronco  chase"  photos. 


And  he  did,  but  the  internationally  renowned 
nun  wasn’t  anxious  to  have  her  picture  taken. 

“She  asked  me,‘How  can  I  allow  you  to  take  my 
picture  when  I  have  turned  down  so  many  oth¬ 
ers?’  ”  Schaben  said,  recalling  the  conversation  he 
had  with  her  in  Calcutta.  “I  told  her  how  much  it 
would  mean  to  me,  and  then  she  said,  ‘Put  some¬ 
thing  in  writing  and  we’ll  see.’  ” 

And  that’s  what  Schaben  did. 

“I  wrote  from  the  heart,”  he  said.  “And  she 
wrote  back  a  little  permission  slip  that  let  me  take 
pictures  of  her.  The  other  sisters  said  I  was  only 
the  second  still  photographer  she  posed  for. 


Schaben's  solitary  photo  of  Mother  Teresa,  praying  in  the  chapel  of  her  Calcutta  home  with  the  morning  light 
streaming  in,  won  an  Award  of  Excellence  in  the  1993  National  Press  Photographer's  Association  competition. 
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Afterwards,  Schaben  knelt  down  in  the  chapel 
with  Mother  Teresa  and  prayed  with  her. 

“It  was  an  amazing  feeling  praying  next  to 
Mother  Teresa,”  Schaben  said.  “I  kept  thinking  how 
much  my  parents  would  have  loved  to  have  seen 
me  there. To  have  been  there. They’re  so  devout. 
Boy,  that  blew  me  away  kneeling  next  to  her.” 

Schaben  has  one  small  regret  about  that  experi¬ 
ence.  He  does  not  have  a  picture  of  himself  with 
Mother  Teresa. 

“It  didn’t  seem  right  to  have  anyone  take  that 
picture,”  Schaben  said  wistfully. 

Schaben ’s  solitary  photo  of  Mother  Teresa,  pray¬ 
ing  in  the  chapel  of  her  Calcutta  home  with  the 
morning  light  streaming  in,  won  an  Award  of  Ex¬ 
cellence  in  the  1993  National  Press  Photograph¬ 
er’s  Association  competition. 

Schaben,  who  has  a  solid  string  of  mentors,  also 
keeps  in  constant  touch  with  a  photojournalist 
who  still  works  at  the  University  of  Nebraska. 

“George  Tuck  is  the  guy  who  did  it  for  all  of  us,” 
said  Schaben,  who  recently  returned  to  Lincoln  to 
pay  homage  to  him.  “A  lot  of  photography  alums 
got  together  and  decided  we  wanted  to  do  some¬ 
thing  for  George.  We  each  gave  him  one  of  our  im¬ 
ages.  I  gave  him  the  one  of  Mother  Teresa.” 

Tuck,  who  has  taught  photography  at  Nebraska 
for  25  years,  said  Schaben  worries  himself  to  death 
over  every  assignment.  “Then  he  comes  back  and 
shoots  the  hell  out  of  it,”  Tuck  said. 

GETTING  TO  LA. 

Con  Keyes,  a  longtime  Los  Angeles  Times  pho¬ 
tographer,  said  that  his  paper  stole  Schaben  away 
from  the  Detroit  Free  Press.  “They’re  probably  still 
mad  at  us,”  Keyes  said. 

Keyes  said  that  Marsha  Jo  Prouse  at  the  Free 
Press  had  nominated  Schaben  to  participate  in  a 
World  Press  seminar  sponsored  by  Time  magazine 
when  he  was  working  as  a  student  intern  in  De¬ 
troit. 

“I  was  one  of  about  five  people  looking  around 
the  country  for  talent  and  Marsha  told  me  about 
Al,”  Keyes  recalled. 

“He  didn’t  get  to  the  seminar,  but  we  liked  his 
portfolio  and  hired  him.  He  certainly  is  an  out¬ 
standing  young  photographer.” 

Tuck  said  he  wasn’t  surprised  that  Schaben  got 
lost  on  the  freeway  and  winded  up  with  the  Bron¬ 
co  pictures. 

“It’s  his  typical  modus  operand!,”  Tuck  said. 

The  Nebraska  professor  seemed  to  suffer  more 
than  Schaben  over  the  Bronco  credit  mix-up,  es¬ 
pecially  because  he  believes  photographers  are 
not  appreciated  as  much  as  they  should  be. 

“One  of  the  things  that  always  bothered  me  was 
the  way  photographers  are  treated  in  relation  to 
writers,”  he  said.  “Reporters  always  tend  to  get 
much  larger  point  size  than  the  photo  credit  lines. 
It’s  a  subtle  kind  of  discrimination,  even  though  re¬ 
search  shows  that  the  story  is  the  last  thing  that  is 
read  in  a  newspaper.” 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/S/96 

1/2/96 

1/11/95 

A.H.  Belo  Corp.  (NY)* 

32.375 

33.75 

29.625 

American  Media  Inc.  (NY)** 

3.75 

4.125 

7.75 

Capital  Cities/ABC  Inc.  (NY) 

124.00 

125.50 

87.00 

Central  Newspapers  Inc.  (NY) 

31.75 

31.00 

27.75 

Dow  Jones  &  Co.  Inc.  (NY) 

39.75 

38.875 

31.875 

Gannett  Co.  Inc.  (NY) 

61.875 

60.875 

52.375 

Gray  Comm.  Sys.  (NY)*** 

17.375 

17.50 

11.50 

Harte-Hanks  Comm.  (NY) 

22.50 

23.00 

20.00 

Hollinger  International  (NDQ)# 

10.75 

10.50 

12.625 

Knight-Bidder  Inc.  (NY) 

66.125 

66.125 

53.00 

Lee  Enterprises  Inc.  (NY)**** 

20.00 

21.875 

17.50 

McClatchy  Newspapers  Inc.  (NY) 

22.00 

22.75 

21.625 

Media  General  Inc.  (AM) 

30.50 

31.00 

27.625 

New  York  Times  Co.  (AM) 

29.00 

29.125 

22.75 

Pulitzer  Publishing  Co.  (NY)# 

46.875 

47.875 

30.1875 

E.W.  Scripps  Co.  (NY) 

38.875 

38.75 

28.50 

Times  Mirror  Co.  (NY)## 

32.875 

33.625 

22.625 

Tribune  Co.  (NY) 

60.25 

59.625 

54.00 

Washington  Post  Co.  (NY) 

279.75 

281.75 

239.75 

*  Adjusted  for  2  for  1  stock  split  as  of  6/1 4/95 

**  Name  changed  from  Enquirer/Star  Group;  adjusted  for  J7  special  dividend 
payable  1/3/95 

***  Adjusted  for  3  for  2  stock  split  as  of  1 0/3/95 
**** Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 
##  Adjusted  for  25%  stock  split  as  of  1.^25/95 

###  /^justed  for  distribution  of  Cox  Communications  shares  on  2/1/95 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/9/96 

1/2/96 

1/11/95 

Hollinger  Inc.  (a) 

11.25 

11.125 

12.25 

News  Corp.  Ltd.  (c,  d) 

21.625 

21.25 

15.00 

Pearson  Ltd.  (b) 

6.30 

6.29 

5.69 

Quebecor  Inc.  Class  A  (a) 

21.125 

21.125 

17.625 

Reuters  Holdings,  ADR  (c) 

57.375 

55.375 

41.375 

Southam  Inc.  (a) 

13.75 

14.375 

14.75 

Thomson  Corp.  (a) 

18.875 

19.00 

17.125 

Toronto  Sun  Publishing  Corp.  (a)  13.375 

13.375 

14.50 

Torstar  Corp.  (a) 

22.375 

22.50 

21.50 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  2  for  1  stock  split-November  18, 1994 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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BY  MARK  FITZGERALD 


Retribution 
for  reporter? 


iTHAN  seven  months,  CBS  and  its  golf  an- 
louncer  Ben  Wright  suggested  that  the  Wilming- 
ton.  l|el..7Veu;^  Journal  feature  writer  Valerie 
Jreck  fabricated  quotes  attributed  to  Wright 
about  lesbians  hurting  women’s  golf. 

In  the  days  and  months  since  Wright  was  quot- 
in  the  May  12  story  as  saying  “lesbians  in  the 
sport  hurt  women’s  golf”  and  that  women  golfers 
were  at  a  disadvantage  because  their  “boobs”  inter¬ 
fere  with  a  proper  golf  swing,  the  announcer  and 
his  network  not  only  accused  Helmbreck  of  fabri¬ 
cating  quotes  —  they  suggested  darkly  to  some  re¬ 
porters  that  the  writer  had  a  political  or  personal 
pro-gay  rights  agenda  that  led  her  to  make  up  the 
quotes. 

But  evidence  continued  to  mount  that  it  was 


Ben  Wright’s  statement 


Tras  IS  THE  full  text  of 
former  CBS  golf  com¬ 
mentator  Ben  Wright’s  state¬ 
ment,  as  released  by  his 
New  York  City-based  agent, 
RLR  Associates; 

“Despite  the  fact  that  I 
have  been  widely  misquot¬ 
ed,  there  is  no  doubt  that  I 
have  been  guilty  of  making 
some  insensitive  remarits. 
And  it  is  to  the  victims  of 
my  insensitivity  that  I 
address  these  profound 
apologies. 

“First,  I  apologize  to  the 
CBS  Television  Network,  for 
which  I  have 
the  utmost  ap¬ 
preciation  and 
respect  and 
which  I  have 
served  faithfully 
on  the  golf  tour 
as  an  announcer 
for  23  years. 

“Secondly,  as 
to  the  LPGA 
Tour,  most  mem¬ 


bers  of  that  Tour  know 
how  much  I  respect  them. 

“I  have  supported  them 
to  the  best  of  my  ability 
throughout  my  42  year¬ 
long  career  as  a  writer  and 
broadcaster. 

“I  am  extremely  regretful 
if  they,  and  their  oiganiza- 
tion  have  been  in  any  way 
injured  by  remarics  attrib¬ 
uted  to  me. 

“Thirdly,  and  most  impor¬ 
tantly,  I  extend  to  Ms. 
Valerie  Helmbreck  my 
sincere  regret  for  any 
hurt  she  may  have  experi¬ 
enced. 

“To  conclude, 
I  apologize  most 
sincerely  to  all 
the  people  and 
organizations 
mentioned 
above. 

“I  shall  be 
more  thoughtful 
and,  I  hope, 
more  sensitive 
in  the  future.” 


Ben  Wright 


Helmbreck  who  got  the  story  right  —  and  finally 
on  Jan.  9,  CBS  announced  it  was  dropping  Wright 
from  its  golf  coverage  and  had  “no  plans  for 
Wright’s  return  to  CBS  Sports  golf  broadcasts.” 

“Because  of  the  continuing  controversy  that  has 
arisen  from  comments  attributed  to  Wright,  CBS 
believes  his  association  with  the  network  has  de¬ 
tracted  from  its  golf  coverage,  as  well  as  the  focus 
on  the  players  and  the  tournaments,”  CBS  Sports 
president  David  Kenin  said  in  a  brief  statement. 

A  CBS  spokeswoman  said  the  network  was  not 
elaborating  on  the  statement.  According  to  numer¬ 
ous  published  reports,  CBS  is  not  firing  Wright, 
whose  contract 
was  extended  for 
four  years  in  No¬ 
vember  —  just 
weeks  before  a 
Sports  Illustrated 
article  provided 
more  evidence 
that  Helmbreck 
had  accurately 
quoted  Wright’s 
remarks  about  les¬ 
bians  and  women 
golfers. 

The  article  in 
the  Golf  Plus  sup¬ 
plement  in  the 
Dec.  4  issue  of 
Sports  Illustrated 
suggested  Wright 
has  spun  a  consid¬ 
erable  number  of  fabrications  himself  about  Helm¬ 
breck  —  and  that  Wright  told  the  famed  sports 
writer  Dan  Jenkins  at  a  cocktail  party:  “Of  course  I 
said  it.  But  I  was  granted  complete  anonymity.” 
The  article  also  quotes  a  caddy  at  the  golf  tourna¬ 
ment  as  saying  he  overheard  Helmbreck  inter¬ 
viewing  Wright  —  and  that  Helmbreck’s  account  is 
accurate.  In  his  article.  Sports  Illustrated  reporter 
Michael  Bamberger  also  writes  that  Wright  “char¬ 
acterized  Helmbreck  as  divorced,  involved  in  a  cus¬ 
tody  battle,  possibly  a  lesbian.”  CBS,  which  sup¬ 
ported  Wright  immediately  after  the  controversy  in 
May,  continued  to  stand  by  its  announcer  even 
then. 

For  instance,  a  prepared  statement  issued  by 
CBS  on  Nov.  28  said  only  that  the  network  “regrets 
(See  Retribution  on  page  19) 


CBS  Sports 
tacitly  —  and 
belatedly  — 
acknowledges 
accuracy  of 
reporter's  story; 
drops  Ben 
Wright  as  golf 
commentator 
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Advertisers:  Reach  the  People  and  Companies 
Most  Interested  in  Your  Products  and 
Services! 
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2  IMPORTANT  REASONS 
YOUR  ADVERTISING 
SHOULD  BE  IN  THIS  SECTION 


This  special  pullout  section  will  be  distributed  to  atten¬ 
dees  of, Interactive  Newspapers  ’96,  The  Kelsey  Group’s 
7th  annual  conference,  being  held  Feb.  21-24  in  San 
Fraicisco.  Ttjii^nference  -  cosponsored  by  The  Kelsey 
Group,  EdroT^  Publisher,  International  Newspaper 
Martetmg  ASlilJIation,  National  Newspaper  Association 
and  Suburban  Newspapers  of  America  -  is  considered 
the  definitive  conference  for  information  technology  in 
the  newspaper  industry.  Last  year’s  attendance  topped 
700  from  26  countries  and  this  year’s  conference  is 
expected  to  exceed  800  participants.  They  are  actively 
seeking  the  information  that  this  section  and  your  adver¬ 
tising  will  provide. 

Virtually  all  newspaper  companies,  whether  they  are 
;  already  experimenting  with  interactive  services  or  still 
^'faking  a  wait-and-see- attitude,  are  eager  to  learn  more 
about  successful  Interactive  newspaper  services.  The 
newspaper  industiy  has 'always  looked  to  E&P  for  infor- 
jlpahon  about  new  technology  and  new  industry  opportu¬ 
nities.  This  section  will  answer  questions  many  of  our 
more  than  80,000  readers  have  about  this  exciting  new 
area  for  newspaper  company  growth. 

Get  your  marketing  message  into  the  hands  of  decision¬ 
makers.  Make  your  space  reservation  today.  Call  E&P 
Advertising  Director  Steve  Townsley  at  (212)  675-4380, 
ext.  155,  or  contact  your  local  E&P  representative  today! 


The  Newspaper  Industry  Agrees  E&P  Is  #7 

E&P  was  rated  the  BEST*  compared  toother  newspaper 
and  journalism  trade  publications  in  these  areas: 

•  Provides  the  most  useful  information  for  your 

newspaper  work:  E&P  #7  ^  - 

•  Is  the  most  important  industry  publidation  for 

a  newspaper  person  to  read:  E&P  #7  < 

•  provides  most  comprehensive  coverage  of 
!  '  newspaper  industry:  E&P  #7 

•  Most  valuable  for  breaking  news:  E&P  #1  ' 

'  .  "  ,  'Research  LtSAr Inc.  Survey,  March  1995 
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...or  your  E&P  contract  rate  applies. 
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60  years 
Newspaper 
IVIanagement 
experience 


restoration  and 
modified  parts  for 
1955-1957 
Chevrolets. 


Chicago  Sun- 
Times  vice  presi¬ 
dent  of  advertis¬ 
ing /OSEPirj. 

SHERMAN  SMC. 

has  been  named  I  ^  Et  ^  I  1  T  LEROY 

assistant  publish-  I  ^  YORGASON, 

er.Heis  josbphj.skekmansr.  i  k£.grvbbsjk.  kermtt kauffmak  i  jEFFGitEEN  executive  director 

responsible  for  I  I  of  the  Wisconsin 

daily  operations  and  serves  as  the  liai-  |  ing  director  for  Northwest  Media,  a  !  Newspaper  Association,  has  been 
son  between  the  newspaper  and  busi-  I  Horvitz  Newspapers  property  in  i  named  executive  director  of  the 

ness  and  community  leaders.  |  Bellevue,Wash.,  was  appointed  classi-  j  Oregon  Newspaper  Publishers 

Sherman,  60,  joined  the  paper  as  das-  I  fied  advertising  director  in  Colorado  i  Association, 

sified  auto  account  manager  in  1957  I  Springs.  I 

and  moved  up  through  the  advertising  i  RICK  FITCH,  executive  editor  at  the 

ranks.  He  was  named  vice  president  in  I  flLllVK  JE.  <n4777, 48,  vice  president  j  ChulaVista,  Calif.,  Stor-A'iett/s,  has  been 

January  1995.  i  and  corporate  controller  at  the  New  i  appointed  publisher.  He  will  continue 

j  York  Times  Co.,  has  been  appointed  j  as  executive  editor. 

KE  GRUBBS  JR.,  Al,  has  been  j  vice  president,  financial  management. 

named  vice  president  and  editorial  STUART  STOLLER,  39,  controller  i  MARK  MONROE,  marketing  manager 

director  of  the  Orange  County  j  of  Coopers  &  Lybrand  L.L.E,  was  named  i  at  Lee  Enterprises  Inc.,  Davenport, 

Register.  j  vice  president  and  corporate  controller,  i  Iowa,  has  been  promoted  to  director  of 

Grubbs,  who  joined  the  daily  in  MICHAEL  GOLDEN,  46,  executive  I  interactive  media. 

1967,  has  served  as  editorial  and  com-  i  vice  president  and  publisher  of  Tennis  I 

mentary  director,  editorial  page  editor,  j  magazine,  was  appointed  vice  presi-  i  JOHN  HENRY,  47,  night  city  editor  at 

national  editor  and  international  editor,  i  dent,  operations  development  at  the  I  the  Houston  Chronicle,  has  been  pro- 

He  has  also  worked  for  newspapers  in  I  New  York  Times  Co.  j  moted  to  political  editor. 

Washington,  D.C.,  and  upstate  New  w.f.k  cearnal,  51,  assistant  city 

York.  i  €XANE  H.  KENNEY,  senior  counsel  I  editor,  was  named  night  city  editor. 

I  for  the  Tribune  Co.,  Chicago,  has  been  JIM  NEWKIRK,  41,  assistant  city 

SUZANNE  DEEGAN,  advertising  sales  |  named  vice  president/chief  legal  officer.  !  editor,  becomes  day  city  editor, 
manager  of  entertainment  and  media  at  i 

the  losAngcfes  rimes,  has  been  named  I  DAVE  DOUCEm’m'K,  former  executive  i  KERMTrKAUFFMAN,\\cepresi- 

director  of  national  and  major  advertis-  j  editor  at  the  Leesburg,  Fla.,  Daify  i  dent  and  business  manager  at  the 

ing  accounts  at  the  Colorado  Springs,  I  Commercial,  has  been  appointed  mar-  i  Tampa  Tribune,  has  been  promoted 

Colo.,  Gazette  Telegraph.  I  keting  director  of  Classic  Chevy  j  to  general  manager. 

iVTCOL/i  ilfyERS,  classified  advertis-  i  International,  Orlando,  Fla.,  a  supplier  of  i  JTEEF  CREEiV,  advertising  director, 

I  was  named  vice  president  of  market- 

I  I  I  ^8- 

TONY  DISALVO,  assistant  advertis¬ 
ing  director,  was  appointed  advertising 
director. 


CURROW  &  DE  MONTMOLLIN,  InC. 

Newspaper  Management  Consulting/Executive  Search  and  Placement 


Strategic  Marketing  &.  Planning 


IHtN  PARKS,  34,  retail  advertising 
manager  at  the  Rochester  Democrat 
and  Chronicle/Times  Union,  has  been 
named  retail  advertising  manager  for 
the  San  Francisco  Newspaper  Agency. 


■  MARKET  ANALYSIS  &.  DEVELOPMENT 


■  SUBSCRIBER  AND  TARGET  CONSUMER  RESEARCH 

■  NEW  PRODUCT  DEVELOPMENT  AND  SALES 

■  CUSTOMER  SERVICE  EVALUATIONS/SOLUTIONS 

7010  S.W.  54th  Street,  Miami,  Fl  33155-5624 
Florida:  (305)662-8924  •  South  Carolina:  (803)795-9000 
FAX:  (305)665-1563  FAX:  (803)795-0512 


ROBERT  L  THOMAS,  credit  manager 
at  the  Fresno  (Calif.)  Bee,  has  been 
elected  president  of  the  Advertising 
Media  Credit  Executives  Association. 
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Retribution 

Continued  from  page  16 

the  additional  statements  attributed  to 
Wright”  and  that  “Wright  has  been  ad¬ 
vised  that  any  comments  contrary  to 
the  network’s  policy  will  not  be  tolerat¬ 
ed. 

A  CBS  spokeswoman  said  Dec.  12 
that  no  further  statements  are  being 
made  about  the  incidents. 

And  at  the  time,  neither  CBS  nor 
Wright  apologized  to  News  Journal  re¬ 
porter  Helmbreck. 

“I  know  CBS  has  not  contacted  me  or 
my  newspaper.  Nor  has  Ben  Wright.  It’s 
pretty  amazing,”  Helmbreck  said  in  a 
telephone  interview  last  month. 

On  the  day  he  was  suspended  from 
CBS  Sports,  however,  Wright  did  issue  a 
statement  that  expressed  “my  sincere  re¬ 
gret  for  any  hurt  (Helmbreck)  may  have 
experienced.” 

At  the  same  time,  however, Wright’s 
statement  claimed  it  was  a  “fact  that  I 
have  been  widely  misquoted.”  And  CBS 
extended  no  apology. 

Helmbreck,  who  could  not  be 
reached  immediately,  told  the  Associat¬ 
ed  Press  that  she  was  not  impressed 
with  Wright’s  “apology.” 

“If  talking  out  of  both  sides  of  your 
mouth  were  a  sport,  Ben  Wright  would 
be  a  gold  medalist,”  she  said.  “It’s  pretty 
disingenuous  eight  months  after  the  in¬ 
terview  to  say  in  the  same  breath  that 
he  was  misquoted  but  that  he  also  apol¬ 
ogizes  .... 

“It’s  inconceivable  to  me  that  he 
could  believe  such  a  backhanded  apolo¬ 
gy  is  of  any  value.” 

Certainly,Wright’s  statement  comes 
after  a  long,  hard  year  for  reporter 
Helmbreck.  Wright’s  remarks  about 
Helmbreck’s  personal  life,  as  quoted  in 
Sports  Illustrated’s  Golf  Plus  are  “com¬ 
pletely  unfounded  and  untrue,”  says  the 
43-year-old  reporter  who  describes  her¬ 
self  as  a  happily  married  mother  of 
three. 

The  Sports  Illustrated  article,  Helm¬ 
breck  said,  “proved  nobody  has  to  put 
words  in  Ben  Wright’s  mouth. 

“It  does  feel  good,”  Helmbreck  added, 
“but  I  think  as  a  journalist,  the  worst 
thing  in  the  world  is  any  kind  of  public 
attention  because  we  need  to  be  less  fa¬ 
mous  than  the  people  we  cover. 

“We  don’t  bring  a  personality  to  the 
story.  When  you  get  this  kind  of  atten¬ 
tion,  you  lose  the  anonymity  you  need 
to  the  job. 

“It  certainly,”  she  said,“made  it  harder 
for  me  to  do  my  job.” 

Helmbreck  had  never  covered  golf 


before  when  she  was  assigned  to  do  a 
story  on  television  coverage  at  the  Mc¬ 
Donald’s  LPGA  Championship  tourna¬ 
ment. 

In  an  interview  with  Helmbreck,  the 
voluble  Wright  made  a  number  of  ob¬ 
servations  —  unsolicited,  the  reporter 
says  —  about  the  supposed  extent  of 
lesbianism  in  the  LPGA,  including  refer¬ 
ring  to  “butch”  players  and  labeling  one 
player  in  particular  “a  casino  rat.” 

After  the  story  appeared,  Wright  is¬ 
sued  a  long  statement  denying  quotes 
attributed  to  him,  and  CBS  officials 
quickly  backed  him  up. 

CBS  also  began  a  public  relations  of¬ 
fensive  against  Helmbreck,  according  to 
several  sportswriters  and  Helmbreck 
herself. 

“It’s  been  really  difficult  for  my  fami¬ 
ly  to  hear  unkind  and  untrue  things  said 
about  me,”  she  said. 

“CBS  is  very  big  and  powerful,  with  a 
large  and  active  PR  force  that  worked 
very  hard  at  the  time  to  malign  me,  to 
label  me  as  having  some  kind  of  agenda 
—  all  of  which  turned  out  to  be  false,” 
she  added.  “I  think  it’s  terrible  that  a 
news  organization,”  Helmbreck  said, 
“would  attack  a  journalist  this  fiercely 


—  and  this  carelessly.” 

Those  personal  attacks  had  spurred 
numerous  protests  from  women’s 
groups  and  such  gay  rights  groups  as 
the  Gay  and  Lesbian  Alliance  Against 
Defamation. 

LeRoy  Aarons,  president  of  the  Na¬ 
tional  Lesbian  and  Gay  Journalists  Asso¬ 
ciation,  said  Wright’s  remarks  demon¬ 
strated  that  for  reporters  to  comment 
on  sexual  orientation  “is  one  of  the  last 
areas  where  that  kind  of  character  as¬ 
sassination  is  permissible.” 

While  welcoming  Wright’s  dismissal, 
Aarons  said,  “I  think  CBS  certainly  took 
a  lot  of  time  coming  to  the  conclusion 
that  their  sports  department  was 
stained  by  these  remarks.”  In  a  similar 
situation  that  arose  in  1988,  CBS  Sports 
was  much  quicker  to  dismiss  an  even 
better-known  commentator,  Jimmy 
“The  Greek”  Snyder. 

In  a  videotaped  interview,  Snyder  sug¬ 
gested  that  African  Americans  were  bet¬ 
ter  athletes  than  whites  not  only  be¬ 
cause  they  practiced  harder,  but  also  be¬ 
cause  slave  owners  “bred”  black  people 
to  make  them  stronger. 

Snyder  was  fired  within  hours  of  the 
airing  of  that  interview. 


Guy  Gannett  Communications 

has  agreed  to  sell 

Minnesota  Sun  Publications 

(21  suburban  newspapers  with  a 
total  of  275,000  weekly  circulation) 
to 

Minneapolis  Suburban  Publishing,  LLC 

a  new  company  formed  by 
Darwin  Oordt,  Doug  Dance,  and  Denis  Mindak 

We  are  proud  to  have  represented 
the  buyers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe,  NM  87501 

(505)  820-2700 
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Newspapers 
reject  PETA  ad 


rbe  rid  fecilu ret! 
fashion  tlesi}*ncr 
Todd  Oldham 
with  his  hands 
coi'eritif*  I  he 
.  breasts  of 
actress  Kathy 
Najimy. 


dressed  like  elves. 

“We  did  decline  an  ad  that  was  submitted  by 
PETA  for  reasons  of  questionable  taste,”  said  Nan¬ 
cy  Nielsen,  spokesperson  for  the  New  York  Times. 

Nielsen  said  that  although  the  Times  has  no 
taste  “guidelines”  and  admits  taste  is  subjective, 
she  said  things  like  excessive  nudity  can  be  con¬ 
sidered  questionable  taste. 

As  for  the  PETA  holiday  ad,  Nielsen  said,“It’s 
fairly  common  for  us  to  ask 
an  advertiser  to  take  another 
look  at  their  ad.” 

She  said  the  Times  runs 
millions  of  ads  a  week  and 
only  occasionally  turns  one 
down.  In  those  instances,  the 
paper  will  give  the  advertis¬ 
er  the  opportunity  to  revise 
their  rejected  ad,  she  added. 

Mike  Lang,  communications 
manager  with  the  Los  Ange¬ 
les  Times  said  the  “poster” 
the  paper  was  presented  with  wasn’t  appropriate 
to  run  as  an  ad  in  its  entirety,  and  PETA  had  the 
opportunity  to  revise  it  by  cropping  it  above  Na- 
jimy’s  breasts. 

“The  hands  on  her  breasts  were  probably  the 
biggest  thing  people  reacted  to,  here,”  said  Lang. 

But  when  asked  for  revisions,  PETA  said  forget 
it,  claimed  Lang. 

“They  weren’t  willing  to  comply  with  our  rec¬ 
ommendations  of  how  to  make  it  more 
acceptable,”  said  Lang. 

Staffers  at  the  Globe  have  no  memory  of  being 
presented  with  the  controversial  PETA  ad. 

Richard  Gulla,  public  relations  director  for  the 
Boston  Globe  stated,  “Nobody  here  has  been  pre¬ 
sented  with  this  ad,”  after  checking  with  legal 
council,  the  advertising  director,  and  the  head  of 
the  advertising  and  sales  department,  to  name  a 
few. 

Dan  Matthews,  director  of  international 
campaigns  at  PETA,  didn’t  expect  the  ad  to  be  so 
controversial.  But  in  retrospect,  he  thinks  it  was  a 
“bit  too  interactive  for  the  major  dailies  —  but 
not  for  Penthouse's'9/eb  site,”  where  it  was  visited 
by  hundreds  of  thousands. 

Matthews  believes  the  ad  was  not  overtly  sexu¬ 
al,  and  displayed  a  sense  of  humor  from  Oldham 
and  Najimy. 

“This  was  more  playful  than  porno,”  Matthews 


The  people  for  the  Ethical  Treatment 
of  Animals  G*ETA)  recently  had  newspa¬ 
pers  challenge  its  ethics.  According  to 
a  joint  press  release  by  PETA  and 
Penthouse  magazine,  PETA’s  holiday 
version  of  its  long-running  “Rather  Go  Naked  than 
Wear  Fur”  ad  campaign  was  rejected  by  the  New 
York  Times,  the  Boston  Globe,  and  the  Los  Angeles 
Times. 

Penthouse  picked  up  the  ad  —  and  ran  it  on  its 
Web  site  on  Christmas  Eve. 

While  executives  at  both  the  New  York  Times 
and  Los  Angeles  Times  said  the  ad  was  rejected  as 
a  matter  of  taste,  a  spokesman  for  the  Globe  said 
no  one  at  the  newspaper  recalls  receiving  or  re¬ 
jecting  the  ad. 

The  ad  featured  fashion  designer  Todd  Oldham 
with  his  hands  covering  the  breasts  of  actress 
Kathy  Najimy.  Both  were  naked,  sans  fur,  and 


The  controversial  PETA  ad  —  more  playful  than  porno? 
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stated.  Matthews  also  pointed  out  that 
there’s  already  so  much  violence  and 
sex  in  newspapers  —  without  even 
promoting  a  message. 

In  the  past,  PETA’s  “Rather  Go  Naked 
than  Wear  Fur”  campaign  has  included 
such  celebrities  as  Kim  Basinger,  Cindy 
Crawford,  Melissa  Etheridge,  Naomi 
Campbell,  and  Patti  Davis.This  is  the 
first  time  an  ad  has  been  rejected  on 
the  basis  of  nudity,  according  to 
Matthews. 

If  a  PETA  ad  is  rejected,  he  said,  it’s 
usually  because  of  its  graphic 
depiction  of  animal  cruelty. 

PETA  plans  to  continue  its  “naked” 
campaign,  but  in  the  future  celebrities 
will  probably  keep  their  hands  to 
themselves,  said  Matthews. 

“People  are  so  numb  to  violence  in 
publications,  we  find  we  can  reach 
more  with  sex  appeal  and  humor,” 
Matthews  added. 

What  newspapers  lost.  Penthouse 
considers  to  be  its  gain.  Keith  Ferrell, 
senior  vice  president  of  technical  and 
online  services  for  Penthouse  and  edi¬ 
tor  of  Omni  Magazine  said,  “In  this  in¬ 
stance,  the  owners  of  this  company  are 
great  lovers  of  animals  and  it’s  a 
dynamic  message.” 

Ferrell  also  thinks  the  ad’s  message 
is  hitting  those  who  hit  the  web  site. 

“1  think  the  people  who  are  visiting 
us  are  intrigued  by  the  ad  and  are 
checking  it  out,”  added  Ferrell. 

According  to  a  spokesperson  for 
General  Media,  PETA  has  not  advertised 
with  Penthouse  before  this,  and  the  ad 
only  appeared  on  its  web  site.  It’s  hard 
to  say  if  Penthouse  models  have  posed 
with  fur  in  the  past  because  the  maga¬ 
zine  has  been  around  for  a  long  time. 
But  PETA  is  encouraging  Penthouse  to 
photograph  models  in  man-made  furs 
in  the  future,  said  the  spokesperson. 


Milwaukee 
daily  names 
ad  director 

The  MILWAUKEE  JOURNAL  Sentinel 
named  Richard  D.  Dobson  advertis¬ 
ing  director  andTamara  Drake  director  of 
information  technologies. 

Dobson  has  been  classified  advertis¬ 
ing  manager  for  the  past  year,  and 
joined  the  Journal  Sentinel  in  1987  af¬ 


ter  working  as  advertising  director  for 
the  Clearwater  (Fla.)  Sun  and  the  St. 
Louis  Globe-Democrat. 

Drake  joined  the  paper  last  month  af¬ 
ter  woridng  as  assistant  director  of  man¬ 
agement  information  systems  for  Mil¬ 
waukee  Public  Schools. 

Dobson  and  Drake  replace  Everton 
Weeks  and  Peter  Stockhausen,  who 
have  resigned. 

Coupon  redemption 
rates  down 

Nch  promotional  services,  die 

coupon  information  unit  of  Dun  & 
Bradstreet,  reported  that  coupon  distrib¬ 
ution  and  redemption  each  declined 
about  6%  in  1995. 

Coupon  distribution  was  291.9  bil¬ 
lion  coupons,  which  was  down  from 
309.7  million  in  1994.  Coupon  redemp¬ 
tion  was  5.8  billion  coupons,  down 
from  6.2  billion  in  1994.  Since  1991, 
coupon  redemption  declined  faster 
than  distribution,  but  this  trend  re¬ 
versed  in  1995  due  to  an  increased  fo¬ 
cus  on  target  marketing. 

Also  significant  to  1995  was  shrink¬ 
ing  coupon  duration  —  from  3.4 
months  in  1994  to  2.9  months  in  1995, 
marking  a  15%  decrease. 

Due  to  an  8%  increase  in  the  average 
face  value  of  coupons,  consumers  saved 
nearly  $4  billion:  In  1995,  the  average 
face  value  of  a  coupon  was  68<,  com¬ 
pared  to  63*^  in  1994.  By  using 
coupons,  consumers  have  saved  almost 
$24  billion  in  the  first  half  of  the 
decade,  according  to  NCH. 

An  emphasis  on  target  marketing  had 
an  impact  on  distribution  vehicles  in 
1995.  On  pack  coupons  and  shelf-dis¬ 
tributed  coupons  showed  a  decline, 
whereas  electronically-dispensed  and 
in-store  handout  coupons,  for  example, 
showed  increases. 

Restructured 
classified  section 

The  DENVER  POST  has  restructured 
its  classified  section  in  an  effort  to 
make  it  easier  to  read  and  a  more  effi¬ 
cient  layout. 

Changes  include  an  11 -column  wide 
(which  is  one  column  more  than  be¬ 


fore)  format,  and  a  new  typeface.  Other 
improvements  include  a  newly  designed 
reader  index,  bolded  ad  titles,  and  a  new 
indent  format. 

Back  to 
Sunday 
distribution 

The  record  of  Bergen  Co.,  N.J., 
recently  went  back  to  distributing  its 
travel  section,  TV  section,  and  retail  cir¬ 
culars  on  Sunday. 

John  Kimball,  vice  president  of  sales, 
said  the  paper  began  distributing  inserts 
on  Saturdays  about  a  year  ago  due  to 
production  and  distribution  problems 
created  by  the  growing  number  of  in¬ 
serts. 

“The  more  inserts  we  took,  the  more 
difficult  it  became  to  maintain  delivery 
integrity,”  said  Kimball. 

Even  though  the  paper’s  Saturday  dis¬ 
tribution  was  the  same  as  Sunday’s,  ad¬ 
vertisers  were  not  entirely  happy  and 
wanted  to  run  in  Sunday,  he  said. 

Kimball  explained  that  over  the  past 
two  months,  the  Record  made  comput¬ 
er  programming  changes  “which  made 
us  able  to  accommodate  everyone  on 
Sunday.  We’re  putting  all  of  the  advertis¬ 
ers  back  where  they  want  to  be.” 

Newspaper 
to  co-produce 
visitors’  guides 

ANEVf’  SERIES  of  visitors’  guides  will 
be  created  in  a  joint  effort  by  the 
Los  Angeles  Times  and  the  Los  Angeles 
Convention  and  Visitors  Bureau 
(LACVB). 

Eight  new  comprehensive  publica¬ 
tion  titles  will  be  developed,  all  geared 
toward  increasing  travel  to  Los  Angeles. 

“By  working  with  an  organization 
with  the  resources  of  the  Los  Angeles 
Times,  the  LACVB  gains  a  partner  that 
brings  exceptional  expertise  to  the  cre¬ 
ation  of  visitor  material,”  said  John 
Heintz,  the  LACVB’s  vice  president/mar¬ 
keting. 

Scheduled  to  begin  in  the  spring,  the 
program  expects  to  distribute  1.5  mil¬ 
lion  copies  of  the  guides. 
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Alternative  fiber 
sources  for  newsprint 

After  seeing  the  price  of  their  prin-  ety  of  hibiscus,  ran  and  printed  successfully  In 

cipal  raw  material  double  In  the  trials  conducted  several  years  after  the  American 

space  of  two  years,  It’s  no  surprise  Newspaper  Publishers  Association  (now  the 
that  newspapers  are  paying  attention.  Newspaper  Association  of  America)  sponsored 
If  not  yet  money,  to  businesses  that  research  on  the  subject. 


Neivspapers  to 
buy  kenqf, 
test  straw; 
papertnakers 
still  not  hi^b  on 
hemp 


After  seeing  the  price  of  their  prin¬ 
cipal  raw  material  double  In  the 
space  of  two  years.  It’s  no  surprise 
that  newspapers  are  paying  attention. 
If  not  yet  money,  to  businesses  that 
hope  to  compete  with  their  traditional  suppliers 
of  newsprint. 

Rather  than  finding  fiber  In  forests,  sawmill 
waste  or  recycling  depots,  these  enterprises  ex¬ 
ploit  smaller,  faster-growing 
plants  as  a  source  for  a  suit¬ 
able  furnish.  For  their  part, 
newspapers  hope  an  alter¬ 
native  fiber  supply  will  cre¬ 
ate  competition  that  will,  at 
the  least,  stabilize 
newsprint  prices. 

Through  1998,  according 
to  the  American  Forest  & 
Paper  Association,  no  capac¬ 
ity  growth  Is  expected  for  North  American 
newsprint  —  newspapers’  second-biggest  bud¬ 
get  Item  after  payroll.  Prices  already  have  soared 
from  the  record-low  discounting  of  the  early 
1990s,  when  newspapers  were  In  their  worst  re¬ 
cession  In  50  years,  to  current  levels  that.  In  un- 
Inflated  dollars,  equal  or  exceed  the  historic 
highs  of  the  late  1980s. 

Purveyors  of  nonwood  pulps  aim  to  produce 
newsprint  with 
the  required 
strength  and  opti¬ 
cal  properties 
from  the  fibers  of 
profitably 
cultivated  and 
reasonably 
priced  plants  that 
can  be  harvested 
in  months, 
instead  of  the 
years  required  for 
trees. 

The  endeavor 
is  not  new. 

Newsprint  has 
been  made  from 
sugar  cane  waste, 
or  bagasse.  And 
newsprint  made 
from  kenaf,  a  vari-  Kenaf  International  chief  execi 


ety  of  hibiscus,  ran  and  printed  successfully  in 
trials  conducted  several  years  after  the  American 
Newspaper  Publishers  Association  (now  the 
Newspaper  Association  of  America)  sponsored 
research  on  the  subject. 

Sugar  cane,  however,  is  not  a  major  North 
American  crop.  Nevertheless,  two  states  where 
sugar  cane  is  grown  —  that  have  relatively  inex¬ 
pensive  natural  gas  for  fuel  and  in  which  paper 
is  already  being  made  —  could  economically 
add  bagasse  pulping  to  existing  pulp  mills, 
according  to  Joseph  E.  Atchison,  a  retired  man¬ 
ager  with  paper  and  mill  construction 
companies. 

Head  of  the  pulp  and  paper  branch  of  the 
Marshall  Plan  early  in  his  career,  the  Larchmont, 
N.Y. -based  consultant  with  a  lifelong  specialty  in 
nonwood  papermaking  fibers,  said  at  last  fall’s 
Pulp  Group  seminar  of  the  American  Forest  & 
Paper  Association  that  the  cost  of  depithed 
bagasse  at  sugar  mills  “would  be  less  than  $40 
per  bone-dry  ton  in  Louisiana  and  Texas.” 

Among  other  applications,  he  said  “chemi-me- 
chanical  bagasse  pulp  could  supplement 
mechanical  wood  pulp  for  newsprint.”  (The  text 
was  published  with  useful  charts  on  markets 
and  materials  in  last  July’s  Pulp  &  Paper.') 

Kenaf,  while  it  might  be  grown  over  a  larger 
area  than  sugar  cane,  suffered  a  major  setback  af- 


Kenaf  International  chief  executive  Charles  Taylor  with  flowering  kenaf 
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Kenaf  crop  ready  for  harvest 


ter  its  last  production  trials, 
when  the  price  of  conven¬ 
tional  wood-fiber  newsprint 
fell  to  loss-making  levels. 

Still,  Atchison  said  kenaf, 
with  2.5mm  fibers  that  are 
“comparable  to  the 
softwoods”  now  used  for 
newsprint,  is  a  good  fiber 
with  reasonable  projected 
large-scale  production  costs. 

COMMITTED  CUSTOMERS 

In  1977,  the  Peoria,  111., 

Journal  Star  became  the 
first  newspaper  to  print  on 
kenaf  newsprint  —  supplied 
by  a  U.S.  Department  of  Agri¬ 
culture  research  center.  The 
same  year,  Donald  N.  Sold- 
wedel,  president  of  Yuma, 

Ariz.-based  Western  Newspa¬ 
pers  Inc.,  began  theANPA 
Newsprint  Committee’s  examination  of 
kenaf.  He  has  remained  the  plant’s 
champion  ever  since. 

Kenaf  International,  a  McAllen,Texas- 
based  company  formed  by  a 
Bakersfield  Californian  executive  with 
a  background  in  agriculture  and  two 
others  with  simi¬ 
lar  backgrounds, 
as  well  as  the  sup¬ 
port  of  a  Canadi¬ 
an  newsprint 
manufecturer,  laid 
plans  in  the 
1980s  for  kenaf 
cultivation  in  the 
Lower  Rio 
Grande  Valley  and 
a  nearby  pulp  and 
paper  mill  in  Ray- 
mondville,Texas. 

Copies  of  the  Californian  printed  on 
kenaf  newsprint  seemed  to  prove  the 
fiber’s  worth. 

The  slow-going  project  seemed 
about  to  revive  in  1990  when  the 
recession  killed  demand  for  newsprint, 
and  the  ensuing  oversupply  pushed 
prices  down  to  bargain-basement  lev- 
els.The  abundant,  low-cost,  wood-fiber 
newsprint  forced  the  Canadian  paper¬ 
making  partner  to  withdraw  from  the 
project  and  K1  to  look  elsewhere  for 
customers.  (Among  a  variety  of  other 
applications,  Soldwedel  cited  moldable 
kenaf  mats,  from  which  can  be  pressed 
various  car  parts  —  door  panels,  even 
dashboards.The  first  such  components. 


he  said,  will  appear  in  a  1997  European 
model,  and  two  U.S.  automakers  are  ex¬ 
pected  to  follow  suit  for  1998.) 

Two  of  KI’s  three  principals  also  left 
the  firm.  Former  general  manager 
Charles  S.Taylor  and  his  wife,  Delphine, 
remain.  Long  past  proving  kenaf’s  suit¬ 
ability,  however,  this  time 
aroimd,  K1  has  more  than 
the  interest  of  a  handful  of 
papers.  It  has  purchasing 
commitments  for  the 
proposed  mill’s  entire  capac¬ 
ity  of  75,000  tons  per  year 
for  10  years  from  10  news¬ 
paper  companies  represent¬ 
ing  28  papers  in  Texas,  one 
in  Louisiana  and  another  in 
Florida. 

“That  gives  us  an 
adequate  cash  flow  to  be 
able  to  pay  off  a  modest-sized  mill,”  said 
Soldwedel. 

He  added,  however,  that  “we  don’t 
have  all  the  financial  matters  signed  off 
yet.”  Until  those  matters  are  wrapped 
up,  no  timetable  can  be  set  for  building 
the  mill  and  making  newsprint. 

Soldwedel  said  he  hopes  to  make 
the  first  delivery  in  1998.  K1  is  now 
shopping  for  a  mothballed  paper  ma¬ 
chine.  Buying  a  decommissioned 
machine  for  newsprint  instead  of 
ordering  a  new  one,  said  Soldwedel, 
can  shave  a  year  off  the  project’s  time 
to  start  up. 

The  newspaper  companies,  said  Sold¬ 
wedel,  were  “told  .  . .  that  they  should 


expect  to  pay  whatever  the  maiket 
price  is  at  the  time.”  At  $800  per  metric 
ton,  that  equals  a  commitment  to  $600 
million  over  those  10  years. 

Kenaf  possesses  several  natural 
advantages  over  wood  pulp.The  14- 
foot-high  plant’s  rapid  growth  permits 
two  harvests  per  year  in  some  areas. 
Comparatively  soft  and  fibrous,  kenaf 
requires  less  energy  to  pulp  than  does 
wood.  Kenaf  fibers  can  make  strong  pa¬ 
per.  The  2.5mm  outer  fibers  are  com¬ 
parable  in  length  to  those  in  pulped 
softwood.The  compressible,  flexible 
shorter  core  fibers,  comparable  to  the 
shortest  fibers  from  leafy  trees,  also 
add  strength. 

Owing  to  the  absence  of  lignin, 
which  cements  the  fibers  in  wood,  ke¬ 
naf  also  is  naturally  bright.  It  requires 
neither  chemical  delignification  nor 
peroxide  bleaching,  and  kenaf 
newsprint  does  not  yellow  with  age 
and  exposure  to  light. 

Though  smaller  than  the  235,000- 
ton-per-year  mill  planned  in  the  late 
1980s,  the  current  project  encompass¬ 
es  not  only  pulping  and  papermaking, 
but  also  collection  and  deinking  of  old 
newspapers. 

Recognizing  the  recycled-content  re¬ 
quirements  for  newsprint  in  numerous 
states,  KI’s  newsprint  will  be  an  as-yet- 
unspecified  mix  of  kenaf  fiber  and  re¬ 
cycled  fiber. 

Soldwedel  said  the  company  hopes 
to  collect  most  of  the  old  newspap>ers 
it  deinks  from  within  the  Lower  Rio 


For  their  part, 
newspapers  hope 
an  alternative 
fiber  supply  will 
create  competition 
that  will,  at  the 
least,  stabilize 
newsprint  prices. 
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Grande  Valley.  Raymondville  is  a  half 
hovir  west  of  the  Gulf  of  Mexico,  and 
about  an  hour’s  drive  north  of  McAllen 
and  Brownsville. 

MULTIGRAIN  NEWSPRINT 

Another  alternative  source  of  pulp 
is  not  planted  for  the  purpose.  As  nat¬ 
ural  byproducts  of  the  cultivation  of 
grains,  production  of  cereal  straws  is 
already  paid  for  in  the  sale  of  those 
grains.  And  pulping  the  straws  may  of¬ 
fer  a  profitable  alternative  to  selling 
the  stalks  for  livestock  bedding,  plow¬ 
ing  them  under  or  just  burning  them 
as  waste. 

Like  the  commercial  quantities  of 
newsprint  Kenaf 
International  in¬ 
tends  to  manufac¬ 
ture,  the  first 
batches  of  straw- 
based  newsprint 
that  Canada’s  Ar- 
bokem  Inc.  hopes 
to  field  test  will 
be  a  mix  of  virgin 
vegetable  fiber 
and  recycled 
fiber  from  old 
newspapers. 

“The  reason,” 
said  A1  Wong, 
president  of  the 
Vancouver-based 
firm,"  ...  is  that 
it’s  pretty  hard  to 
overturn  the  leg¬ 
islation  that’s  in 
place  in  many  states,  in  particular,  Cali¬ 
fornia.” 

By  early  March,  as  many  as  five  Gold¬ 
en  State  dailies  may  test  newsprint 
consisting  of  60%  agricultural  pulp  and 
40%  recycled  fiber. 

Wong  has  been  negotiating  with 
two  western  and  two  eastern 
newsprint  producers  that  had  been 
evaluating  his  firm’s  new  pulp. 

“One  problem  ...  is  that  people 
might  look  at  us  as  a  threat .  .  .  ,”  he 
said.  “On  the  other  hand,  maybe  they 
see  the  light  and  they  say  maybe  it’s 
time  to  get  on  board.” 

Shortly  after  New  Year’s,  Wong  said 
he  hoped  “to  have  the  paper  made 
some  time  during  February.” 

After  shipping  newsprint  next 
month,W'ong  is  looking  forward  to  “ex¬ 
tensive”  pressroom  trials  at  McClatchy 
Newspaper’s  Sacramento  Bee,  New 
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York  Times  Co.’s  Santa  Rosa  Press  De¬ 
mocrat  and  Santa  Barbara  News-Press 
and,  possibly,  Knight-Ridder’s  San  Jose 
Mercury  News  and  Times  Mirror’s  Los 
Angeles  Times.  (Wong  said  Arbokem 
also  will  produce  60/40  Agri-Pulp 
directory  paper  for  Pacific  Bell,  expect¬ 
ed  to  sign  up  Nynex  this  month,  and 
has  Bell  Atlantic  interested  in  the  prod¬ 
uct.) 

The  Bee  is  expecting  to  receive  10 
to  20  rolls  of  the  new  newsprint,  on 
which  it  will  print  its  advance  sections, 
according  to  Ray  Steele,  McClatchy 
Newspapers’  community  publications 
director,  who  also  is  responsible  for 
buying  all  newsprint  for  the  group. 


If  the  first  runs  arc  satisfactory,  “we ’ll 
probably  try  it  in  other  places,”  said 
Steele,  who  could  not  say  how  much 
testing  will  eventually  be  performed. 
“Obviously,  if  it  works  on  our  offset 
presses,”  he  added,  “we’ll  try  it  on  our 
flexo  presses”  in  Modesto  and  Fresno. 

Newsprint  in  the  tests  probably  will 
be  a  “multigrain”  product  made  from 
pulped  wheat  straw  and  another 
residue  fiber,  said  Wong,  who  singled 
out  oat  for  its  very  long,  strong  fiber. 
“We  might  want  to  make  a  blend  of  oat 
straw  and  wheat  straw  in  our  initial 
batch,”  he  said. 

“My  forecast,”  Wong  continued, “is 
that  rice  will  make  a  better  printing  pa¬ 
per  than  wheat  because  rice  straw  has 
very  slim  fiber  similar  to  eucalyptus  in 
dimensions”  but  less  expensive  than 
importing  Brazilian  eucalyptus  pulp 
CE&P,  April  15, 1989,  p.  35). 


Because  it  must  be  shipped 
hundreds  of  miles  to  Arbokem,  rice 
straw  will  not  be  used  in  the  first 
round  of  tests,  said  Wong.  In  contrast, 
wheat  and  oat  are  grown  in  the  Pacific 
Northwest  and  their  straw  requires 
only  local  transport  to  Arbokem. 

Still,  even  beyond  its  physical  prop¬ 
erties,  pulped  rice  straw  may  be  more 
valuable  to  newspapers  in  parts  of  Cal¬ 
ifornia,  where  it  would  add  to  the 
economy  and  subtract  from  the  pollu- 
tion.The  country’s  second-largest  rice¬ 
growing  state,  said  Wong,  has  a  “big  air 
pollution  problem”  from  the  annual 
burning  of  1 .5  million  tons  of  rice 
straw  in  the  Sacramento  Valley. 


UP  IN  SMOKE 

Wong  sees 
money  and 
newsprint  going 
up  in  smoke. 

“A  million  and 
a  half  tons  of  rice 
straw,”  he  said, 
“can  theoretically 
make  about 
three-quarters 
of  a  million  tons 
of  pulp.  And  if 
you  blend  that 
with  waste  paper, 
you  get  back  to 
about  a  million 
and  a  half  tons 
of  newsprint, 
which  is  a  big 
chunk  of  the  pa¬ 
per  requirement  in  California  from  the 
newsprint  mills” 

In  combination  with  deinked  ONP 
fiber,  such  newsprint  would  be  doubly 
attractive  —  whether  from  an  econom¬ 
ic  or  environmental  standpoint. 
Furthermore,Wong  points  out  that 
effluent  from  his  potassium-based 
pulping  could  be  reused  as  farm  fertil¬ 
izer. 

Owing  to  wheat  straw’s  high  burst 
and  tensile  strengths,  said  Wong,  its 
“combination  with  wood  or  kenaf 
TMP/CTMP  could  provide  the  balance 
tear  strength,  without  the  use  of  the 
more-expensive  softwood  kraft  pulp.” 

At  the  same  time,  wheat  straw 
fiber’s  shorter,  slimmer  dimensions,  he 
said,  would  improve  the  opacity  and 
smoothness  of  the  finished  newsprint. 
The  charts  on  p.  24  compare  burst  and 
tensile  tear  properties  of  newsprint 
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from  various  pulps.  (The  valuM  shown  former  comes  in  at  $58  per  ton,  the  lat-  straws’  very  slim  and  short  fibers  pro- 

for  red  fescue,  a  commercial  perennial  ter  at  $  105  per  ton.  duce  the  desired  opacity.  As  a  res^t, 

seed  grass  grown  in  the  West,  put  it  “in  North  America  annually  produces  Wong  said  he  is  more  concerned  with 

a  class  by  itself,”  according  to  Wong.  He  approximately  200  million  tons  of  “protecting  the  fiber  and  brightness.” 

said  a  separate  Arbokem  study  found  fibrous  crop  waste,  according  to  fiber 

that  its  pulp’s  strength  profile  expert  Atchison,  from  which  100  to  EXCELLENT,  EXPENSIVE  CANNABIS 

“virtually  duplicates  that  of  a  blend  of  120  million  tons  of  papermaking  pulp  With  20mm  outer  fibers  and  0.6mm 

20%  softwood  kraft  pulp  and  80%  can  be  produced,  which  Wong  core  fibers,  the  long  and  the  short  of 

hardwood  kraft  pulp.”)  compares  with  the  88  million  tons  of  hemp,  according  to  Atchison,  is  that  it 

Wong  expects  the  manufacturing  North  American  wood  pulp  production  is  an  “excellent  papermaking  material, 

cost  for  Agri-Pulp  estimated  for  1993  by  the  but  if  you  don’t  have  a  use  for  that 

newsprint  to  be  WOTlg  SdtU  StVdW  Canadian  Pulp  &  Paper  Asso-  core  material,  it’s  so  damn  expensive 

lower  than  that  SdVGS  Otl  VOWCY  you  can  only  use  it  for  very  high- 

for  wood-fiber  .  Wong  said  straw  saves  on  priced  products.” 

newsprint  COStS  OGCdUSG  it  power  costs  because  it  is  “a  Only  fibers  from  stripped  flax  and 

because  cereal  fg  iQf  QdsiQf  lot  easier  to  process  than  cotton  stalks  are  longer  than  those 

grasses  constitute  wood”  owing  to  its  “fairly  from  hemp’s  long  bast  fiber,  with 

a  readily  available  pVOCGSS  thdTl  open  structure.”  which  they  compete  for  some  paper 

“surplus  material”  WOOCl”  OWiflS  tO  Some  version  of  chemi-  products.  Hemp  fibers  can  be  used  to 

from  grain  culti-  .  uf  -  j  thermomechanical  pulping  make  higher-priced  products  as  varied 

vation,  are  cheap-  OpGfl  Hkely  will  be  used  —  a  as  cigarette  and  currency  papers, 

er  than  trees  and  StVllCtllVC”  “semi-chemical  treatment  Within  limits,  shorter  fibers  produce 

require  less  pow-  rather  than  a  strictly'  better  paper  formation  and  longer 

er  to  pulp  than  wood.  mechanical  process,”  said  Wong.  fibers  give  greater  strength,  according 

Nevertheless,  Wong  stressed  that  “Brute-force  TMP  takes  a  lot  of  pow-  to  Atchison.  But  in  the  case  of  hemp, 

market  forces,  not  manufacturing  er,”  he  said,  and  “these  agricultural  they  are  both  too  long  and  too  short, 

costs,  will  determine  the  price  of  his  fibers  .  .  .  are  already  fairly  short  fibers  as  well  as  too  expensive  to  separate,  to 

Agri-Pulp  newsprint.  Expectations  that  and  you  don’t  want  to  just  grind  them  serve  as  an  economical  furnish  for 

Agri-Pulp  newsprint  may  cost  less  than  up.”  newsprint. 

wood  pulp  newsprint  are  “unrealistic,”  Wong  said  he  intends  to  treat  the  Atchison  rejects  the  arguments  of 

according  to  Wong.  straws  “lightly  with  chemicals  and  then  hemp  newsprint  promoters  J.  Robert 

McClatchy’s  Steele  noted  that  like  get  the  brightness  into  the  right  range.”  Israel  (who,  along  with  his  Santa-Cruz- 

almost  all  other  commodities.  While  acknowledging  that  such  pro-  based  International  Resources  of  Cali- 

papermaking  fiber  sources  —  wood  cessing  can  ordinarily  diminish  a  fomia  is  not  listed  by  Pacific  Bell)  and 

chips  and  old  newspapers  —  are  sub-  sheet’s  opacity,  he  noted  that  certain  former  rock  musician  and  fine  art 

ject  to  the  supply-and-demand  swings 
of  the  market.  If  Agri-Pulp  newsprint 


works,Arbokem  may  be  able  to  intro¬ 
duce  another  fiber  source  and  steady 
its  cost. 

“If  you  can  maintain  a  constant  cost 
in  your  fiber  supply,  then  maybe  you 
can  maintain  a  little  more  constant 
cost  in  the  price  of  newsprint,”  said 
Steele. 

As  for  Wong’s  venture  and  its  impact 
on  newspapers,  Steele  added;  “If  he 
can  get  raw  materials  as  cheaply  as  he 
thinks  he  can  get  them,  he  may  have 
some  very  competitively  priced 
newsprint.” 

For  farmers  who  now  sell  straw  at 
$10  per  ton  for  animal  bedding,  Wong 
said,  “If  you  pay  the  guy  40  bucks,  he’s 
going  to  keep  at  least  15  to  20  dollars 
in  his  pocket.” 

In  contrast,  wood  chips  are  priced  at 
$100  per  bone-dry  metric  ton.  In 
Wong’s  comparison  of  straw’s  low 
price  and  low  pulp  yield  with  wood’s 
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printer  Graham  Nash  {E&P,  July  8,  p.  7;  14 
Sept.  30,p.  12C).  i 

Calling  marijuana  lobbyists’  claims  \  v 
“irresponsible”  and  “completely  I  a 

unfounded”  at  last  fell’s  AF&PA  Pulp  j  t( 
Group  seminar,  Atchison  later  said  that  i  v 
“proponents  of  using  it  in  the  U.S.,  for  j  ii 
the  most  part,  are  talking  about  using  j  n 
the  whole  stalk.”  i  tl 

“If  you  try  to  use  a  mixture  of  the  i  d 
two  components,  you  have  a  terrible  j 
time,”  told  £6”/*.  I  \ 

But  Atchison  relented  somewhat,  al-  |f 
lowing  that  if  anyone  could  succeed  in  i  t 
making  hemp-based  newsprint,  it  i  t 

would  be  Hobart-based  Australian  jg 

Newsprint  Mills  Ltd.,  which  he  recalled  I 
was  the  “first  to  use  eucalyptus  for  me-  j  c 
chanical  pulp.”  I  t 

Indeed,  Australia’s  biggest  newsprint  I  t 
supplier  last  year  pulped  locally  grown  i  c 
hemp.The  varieties  of  cannabis  i  “ 

vulgaris  cultivated  for  pulp  in  Tasmania  j  r 
and  under  j  1 
study  I  I 

elsewhere  in  | 
Australia  (,E&P,  j  < 
June  24,  p.  26)  I  t 
contains  very  i  ‘ 
little  of  the  ! 
psychoactive  i  l 
compound  j  1 
found  in  mari-  i  I 
juana.  i 

In  a  I  i 

telephone  in-  I  I 
terview,  ANM  |  1 
technical  man-  j  ; 
ager  Len  John-  j 
son  partly  confirmed  and  partly  !  1 

refuted  Atchison’s  position.  “It  just  I 
looks  prohibitively  expensive,”  he  said.  1 
Nevertheless,  Johnson  said  that  in  i 
laboratory  experiments  “we  have  con-  I 
firmed  that  mechanical  pulping  gives 
rise  to  a  useful  pulp  using  the  whole  i 
stem  of  hemp.”  I 

At  the  commercial  production  and  j 
mariteting  level,  however,  Johnson  said  i 
hemp  pulp  “competes  head  on”  with  i 
TMP  softwoods.  “It’s  a  direct  hit,”  he  I 
said,  on  that  pulp  and  on  recycled 
fiber.  I 

Johnson  said  he  was  still  “keeping  an  I 
open  mind”  about  pulping  hemp  for 
newsprint,  hoping  that  the  process  can  j 
be  achieved  at  a  lower  cost.  Separated  j 
longer  fibers  cut  to  suitable  length,  he  j 
said,  can  be  used  to  make  stronger  pa¬ 
pers,  even  as  a  “  reinforcement”  for 
newsprint,  where  it  could  replace  the 
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4%  to  25%  chemical  pulp. 

Describing  the  difficulties  of  dealing 
with  hemp,  Atchison  said  that  like  jute 
and  other  plants,  it  is  traditionally  ret¬ 
ted,  or  soaked  in  ponds  for  a  couple  of 
weeks  to  separate  its  fibers  by  loosen¬ 
ing  and  dissolving  binders  and  other 
materials  in  the  stalks.The  material  is 
then  hand  stripped,  hung  on  lines  to 
dry,  then  baled  for  shipment. 

“That,  of  course,  can  only  be  done 
where  you  have  almost  no-cost  labor,” 
he  remarked.  Atchison  said  that  while 
there  are  mechanical  separators,  he 
thought  none  is  used  in  most  hemp¬ 
growing  countries. 

The  natures  of  the  unlike  inner  and 
outer  fibers  are  obstacles  to  pulping 
the  whole  stalk.  Atchison  explained 
that  chemical  pulping  of  the  shorter 
core  fiber  is  thwarted  by  the  feet  that 
“it  just  won’t  drain  on  a  paper 
machine,”  and  the  great  length  of  the 
bast  fiber  can  interfere  with  its 
mechanical  pulping. 

Johnson  and  Atchison  pointed  to  me¬ 
chanical  problems  in  preventing  the 
very  long  fibers  from  turning  into 
“strings”  and  “ropes.” 

But,  noting  that  papermakers  face 
the  same  problems  with  other  fiber 
furnish,  ANM’s  technical  manager  said 
they  are  not  insurmountable. 

“Before  it  is  refined,”  said  Johnson,  a 
so-called  chipper  cuts  the  fiber  down 
to  size.  “You’re  looking  for  a  fiber 
length  of  one  to  three  millimeters,”  he 
said. 

Though  Johnson  called  hemp’s  per- 
hectare  yield  “quite  high  using  the 
whole  material,”  he  said  fractionating 
the  stalks  to  extract  only  the  25%  that 
is  the  longer  bast  fiber  makes  cultiva¬ 
tion  costly  without  buyers  for  the 
remaining  fiber.  Like  other  waste 
fibers,  Atchison  said  hemp’s  core  fibers 
could  be  used  for  animal  bedding, 
made  into  packaging  or  added  to  pot¬ 
ting  soil. 

For  farmers,  it  amounts  to  insuf¬ 
ficient  productivity  in  terms  of  dollars 
per  hectare  per  year,  according  to  John¬ 
son.  Including  irrigation  costs,  he  said, 
“you’ll  make  more  money  growing 
potatoes  on  that  same  hectare.” 

Australian  studies  on  hemp  pulping 
continued  into  the  new  year,  but  look¬ 
ing  back,  David  Evans  of  the  Rural  In¬ 
dustries  Research  &  Development 
Corp.  in  Barton  said  papermakers’ 
response  so  far  has  been  “lukewarm.” 


“We  have 
confirmed 
that 
mechanical 
pulping  gives 
rise  to  a 
useful  pulp 
using  the 
whole  stem  of 
hemp” 


Last  year,  ANM  had  five  tons  of 
hemp  secured  —  one  that  it  owned 
and  another  four  it  held  for  the  grower. 
But  shortly  after  New  Year’s,  Patsy 
Harmsen  of  the  Tasmanian  Hemp  Co., 
Kingston,  reported  that,  “We  were  re¬ 
fused  our  last  license  application  .  .  . 
based  on  spurious  bureaucratic 
criteria.” 

The  government,  she  said,  cited 
THC’s  inadequate  seed-handling  paper¬ 
work  and  site  security  —  complaints 
she  said  were  untrue. 


Shop  Talk 

Continued  from  page  48 

after  attrition,  more  than  400  people  in 
the  Herald  newsroom  and  85  in  the 
Spanish-language  El  Nuevo  Herald. 

No  other  paper  in  our  part  of  the 
country  has  this  size  staff.  Next  year,  we 
will  have  more  space  for  news  than  we 
did  when  1  came  here  six  years  ago. 

We’re  getting  shelled  in  a  “culture 
war,”  pitting  those  willing  to  change  vs. 
those  who  will  never  change.The 
resisters  are  powerful.  They  blame  most 
of  our  problems  on  corporate  coin 
changers.  However  convenient  that 
might  be  to  say,  our  challenge  is  fer 
more  complex. 

Many  of  the  pieces  are  written  by 
people  who  know  little  about  business 
and,  sometimes,  not  enough  about  jour¬ 
nalism  either.  0  simply  love  the  “feet 
checker”  who  called  me  from  the 
Columbia  Journalism  Review  the  other 
day  because  she  wanted  to  make  sure 
that  revenues  next  year  at  the  Herald 
were  “going  up  10%.”  Were  that  so,  1  told 
her,  life  would  be  much  easier.  I  can  just 
imagine  what  that  piece  will  be  like.) 

While  we’re  trying  to  give  our  own 
people  the  fullest  sense  of  the  necessity 
of  change  —  and  how  they  and  we  can 
change  without  diminishing  our  values, 
journalistic  and  human  —  we/they  get 
shellacked  by  know-it-all  pieces. 

Few  days  go  by  that  I  don’t  think 
about  Jim  Batten,  who  died  a  few 
months  ago.  I’ve  never  known  a  finer 
human  being,  in  or  out  of  this  business. 
If  he  were  here  today,  I  know  what  he 
would  say:  Find  out  what  readers  really 
need.  Change.  And  make  sure  you  hold 
onto  the  values. 

That  is  the  real  story  here. 


The  onune  editions  of  the 

Washington  Post  and  Minneapolis  Star 
Tribune  won’t  be  adversely  affected  by 
AT&T’s  decision  to  phase  out  its 
Interchange  online  service,  representa¬ 
tives  from  the  newspapers  said. 

Both  the  Star  Tribune  and  Post  operate  their 
online  services  through  AT&T’s  Interchage 
platform.Two  weeks  ago,  AT&T  announced  plans 
to  phase  out  the  network, 
which  was  purchased  from 
Ziff  Communications  Corp.  a 
little  more  than  a  year  ago 
for  $50  million. 

Michael  Kolowich,  presi¬ 
dent  of  AT&T’s  New  Media 
Services,  said  Interchange  is 
planning  to  move  its  opera¬ 
tions  to  the  World  Wide  Web. 
Existing  subscribers  to  Inter¬ 
change  will  use  an  upgraded 
service  directly  on  the  Inter¬ 
net. 

Robert  Schaefer,  publisher 
of  Star  Tribune  Online,  said  that  AT&T’s  announce¬ 
ment  doesn’t  pose  a  problem  for  the  online 
service.  For  the  time  being.  Star  Tribune  Online 
will  continue  to  use  Interchange  while  expanding 
development  of  its  existing  Web  site. 

“Because  we  already  had  invested  a  huge  bit  of 
planning  into  a  Web  site,  it’s  not  like  we’re 
starting  from  scratch,”  Schaefer  said.  He  added 
that  Star  Tribune  Online  will  be  availible  both 
through  Interchange  and  on  the  Web  site  for  a 
“transition  period”  and  eventually  will  move 
entirely  to  the  Web. 

The  Post's  Digital  Ink  has  similar  plans.  Digital 
Ink  will  continue  to  operate  on  the  Interchange 
network  for  the  immediate  future,  while  expand¬ 
ing  Web  planning.  Digital  Ink  is  planning  to  offer 
an  array  of  services  through  the  Web  this  year,  in¬ 
cluding  Electionline,  a  joint  site  with  Newsweek 
magazine  and  ABC  TV. 

Shortly  after  AT&T’s  announcement.  Digital  Ink 
editor  and  publisher  Don  Brazeal  announced  he 
would  step  down.The  Post  reported  that  Brazeal 
planned  to  take  a  sabbatical,  after  which  he 
would  determine  his  future  plans. 

Brazeal  joined  the  Post  in  1985  as  a  business 
editor  and  in  1989  was  promoted  to  editor  of  the 
Weekend  section.  In  1993,  he  was  named  editor 


INTERACTIVE  COMMUNICATIONS 


BY  DOROTHY  GIOBBE 

AT&T  phases 
out  Interchange 


Online  editions 
of  t  he 
Washington 
Posfa^l 
Minneapolis 
Star  Tribune  • 
won't  be 
adversely 
affected  ■ 


and  publisher  of  Digital  Ink. 

Ralph  Terkowitz,  vice  president  of  technology  for 
the  Post  Co.,  will  take  over  until  a  replacement  for 
Brazeal  is  found.  Despite  speculation  to  the  contrary, 
Tericowitz  has  said  there  is  no  connection  between 
the  timing  of  Brazeal ’s  departure  and  AT&T’s 
announcement. 

IBM,  Sears  look 
to  sell  Prodigy 

IT  HAS  COST  $1  billion  or  so  to  explore  cyber¬ 
space  while  developing  the  Prodigy  online  ser¬ 
vice,  but  now  IBM  and  Sears  are  looking  for  the  exit 
prompt. 

The  two  50%  partners  have  separately  hired 
investment  bankers  to  lay  out  options  and  probe 
for  buyers  of  Prodigy,  which  could  bring  an  esti¬ 
mated  $500  million. 

With  1.5  million  subscribers.  Prodigy,  formed  in 
1984,  was  once  the  leader  but  now  is  the  nation’s 
third  largest  online  service  provider,  after  Ameri¬ 
can  Online,  4.5  million  customers,  and  Com¬ 
puServe,  4  million  users.  While  Prodigy  never 
made  money,  the  real  clouds  in  its  future  are  cast 
by  the  Internet,  which  is  free,  except  for  access 
charges.  Online  providers  charge  a  monthly  sub¬ 
scription  fee  plus  hourly  charges. 

Nando  a  go  go 

NANDO.NET,  (http://www.nando.net),  the 
Raleigh,  N.C.,  News  arui  Observer's  online  ser¬ 
vice,  is  boosting  its  online  editorial  staff  50%  as  part 
of  “a  major  expansion”  of  services. 

Nando  recently  hired  Susan  Older,  fotmding  edi¬ 
tor  of  Interactive  Week  magazine  and  a  former 
managing  editor  of  USA  Today  and  Gannett  New 
Media,  as  managing  editor  for  news  content.  She  is 
charged  with  developing  new  online  publications 
for  general  and  targeted  audiences. 

In  addition,  college  basketball  expert  Barry  Ja¬ 
cobs  has  joined  Nando  as  editor  of  ACC  Net  Scoop 
(http:///www.nando.net/SportServer/ACCfax),  a 
thrice-weekly  report  on  Atlantic  Coast  Conference 
hoops. 

With  the  addition  of  six  people  bringing  Nan- 
do’s  editorial  staff  to  18  full-timers,  the  service 
hopes  to  develop  online  magazines,  local  colum¬ 
nists  and  other  features. 
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Top  25  Daily  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

September  1995  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAl 

AirliMS 

Amo  Doaltr 
Associations 

Factofv 

AMomotr/o 

Boniu 

Computors  a 
Software 

Crotlit 

Cords 

Foods 

Housohold 

HotoIsS 

Rosofts 

Insorenco 

Invostmonts 

Motion 

Pictures 

TravolS 

Tonrisni 

UtilititsB 

Conuns 

1.  New  York  nmcs 

274,222 

25,750 

8,084 

12,120 

33,459 

7.587 

2,595 

1,317 

6,694 

5,420 

11,729 

113,372 

7,793 

38,302 

2.  iM  Angles  Hales 

343.538 

17,355 

37,582 

35,573 

22,395 

3,732 

2,028 

3,006 

8,482 

5,741 

3,624 

167,304 

5,180 

31,536 

3.  Washi^llon  Post 

174,594 

12,615 

19,063 

24,411 

29,001 

4,432 

1,385 

986 

4,761 

3,523 

3,170 

36,011 

4,765 

30,471 

4.  New  York  Daily  News 

113.778 

7,879 

1,272 

6,309 

17,676 

123 

908 

1,310 

2,898 

4,614 

72 

45,216 

1,586 

23,915 

5.  Chk^  IHbune 

186.5% 

18,172 

27,556 

30,810 

22,304 

3,154 

1,575 

3,260 

4,316 

4.022 

2,083 

36,087 

4,733 

28,524 

6.  Newsday 

123.901 

8,508 

6,034 

7,533 

38,608 

693 

1,123 

1,004 

4,717 

21 

37,439 

2,403 

15,818 

7.  Detroit  Free  Press 

68.166 

2,530 

7,581 

5,482 

7,860 

2,032 

383 

1,489 

697 

170 

1,039 

24,112 

1,232 

13,559 

8.  Dallas  Morning  News 

135,551 

7,692 

13,893 

12,447 

18,684 

2,440 

1,804 

1,397 

7,442 

3,165 

2,855 

31,619 

3,282 

28,831 

9*  Chiaqto  Snn'HiBes 

115,064 

11,407 

5,224 

19,644 

17,885 

254 

70 

2,567 

2,667 

3,060 

487 

33,172 

3,304 

15,323 

10.  Boston  Globe 

184,432 

13,507 

10,513 

17,194 

21,9% 

4,585 

1,994 

1,760 

20,639 

5,807 

8,707 

38,689 

3,876 

35,165 

11.  San  Francisco 

Chronicle 

137,939 

12,473 

7,652 

10,942 

15,939 

2,235 

1,902 

1,208 

6,854 

5,944 

2,951 

43,787 

2,991 

23,061 

12.  Philadelphia  Inquirer 

131,497 

5,587 

6,092 

17,311 

37,212 

1,681 

326 

1,182 

4,857 

3,236 

1,702 

34,878 

2,544 

14,889 

13.  Newark  Star>Le<4ter 

158,124 

13,041 

10,676 

16,663 

44,145 

464 

1,064 

2,945 

6,228 

1,692 

26,208 

3,040 

31,958 

14.  Houston  Chronicle 

121,375 

7,813 

7,076 

16,994 

14,751 

2,914 

258 

9% 

1,839 

%7 

2,367 

31,682 

1,%7 

32,651 

15.  New  York  Post 

101.406 

3,405 

2,541 

5,776 

6,636 

275 

70 

40 

5,211 

2,139 

141 

32,402 

24,278 

18,492 

16.  Minneapolis  Sttr 

Tribune 

94,255 

4,426 

7,953 

13,198 

13,557 

358 

991 

5,022 

1,745 

4,641 

29,848 

507 

12,009 

17.  Cleveland  Plain  Dealer 

78,249 

4,137 

7,278 

4,701 

20,876 

186 

102 

1,575 

1,232 

4,055 

1,026 

20,474 

894 

11,71? 

18.  Phoenix  Arizona 
RepuMk 

95,028 

6,224 

11,857 

10,257 

13,250 

623 

1,177 

1,101 

3,976 

7,066 

1,086 

22,201 

1,565 

14,645 

19.  Miami  Herald 

117,806 

5,374 

13,950 

17,293 

17,245 

842 

4% 

843 

2,127 

3,047 

1,333 

27,472 

7,289 

20,495 

20.  San  Diego  Union- 
THbunc 

152,827 

4,649 

23.004 

10,492 

15,309 

1,126 

1,187 

1,269 

4,839 

9,984 

3,146 

31,783 

4,202 

41,837 

21.  SL  Petersburg  Hmes 

76,585 

1,911 

8,353 

16,399 

14,339 

272 

33 

772 

1.0% 

1,474 

1,959 

12.555 

2,9% 

14,438 

22.  Orange  County 

Register 

185,712 

10,813 

35,538 

27,197 

16,464 

1,186 

1,381 

4,379 

9,308 

1,906 

34,020 

2,217 

41,303 

23.  Detroit  News 

58,297 

2,250 

7,201 

5,647 

7,568 

1,533 

83 

1,079 

489 

1,025 

18,160 

1,034 

12,228 

24.  Portland  Oregonian 

99,733 

7,997 

18,128 

16,579 

11,386 

567 

235 

2,292 

2,309 

1,184 

1,897 

20,725 

2,716 

13,718 

25.  Baltimore  Sun 

84,331 

5,960 

6,836 

8,452 

15,200 

679 

1% 

2,483 

750 

2,395 

1,719 

19,941 

913 

18,813 

Top  25  Sunday  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

September  1995  -  Full  Run  ROP,  excluding  preprints 


Ante  Dnnlnr 

Factory 

Computers  A 

Credit 

FoodA 

Herein  » 

Motion 

TrenlB 

tJtilittnn& 

NEWSPAPER 

TOTAL 

AiiliilM 

Astocintions 

Automotive 

Bnnkt 

Softwrare 

Cnrds 

Household 

Rnnoili 

Insurencn 

Inventnwnts 

Picturen 

Towicni 

Comm 

1.  New  York  Hnies 

265,158 

16,743 

17,769 

23,131 

14,393 

874 

3,359 

1,757 

42,240 

2,798 

13,264 

50,810  ’ 

63,567 

14,453 

2.  Los  Angeles  times 

176,186 

11,637 

9,083 

12,029 

8,873 

500 

1,010 

1,465 

42,752 

68 

1,230 

44,564 

31, %3 

11,972 

3.  Washi^^ton  Pom 

74,478 

4,635 

1,754 

2,708 

11,405 

817 

451 

187 

12,397 

853 

3,049 

12,124 

19,610 

4,488 

4.  Detroit  News  A 

Free  Press 

70,138 

2,236 

15,975 

5,200 

7,520 

547 

60 

152 

4,351 

131 

388 

8.824 

17,839 

6,915 

5.  Chicago  tVibune 

127,835 

8,163 

14,654 

14,473 

3,702 

2,008 

860 

408 

18,3% 

1,052 

2,037 

10,082 

33,219 

18,778 

6.  New  York  Daily  News 

57,815 

1,019 

294 

1,002 

1,679 

336 

70 

119 

15,736 

357 

15 

13,891 

14,1% 

9,101 

7.  Philadelphia  Inquirer 

100,586 

3,790 

4,143 

8,758 

16,137 

945 

989 

15,975 

2,183 

1,208 

11,354 

26,338 

8,766 

8.  Dallas  Momiiq{  News 

93,027 

6,619 

2,073 

2,180 

17,779 

786 

35 

157 

11,535 

1,513 

1,468 

9,918 

25,620 

13,344 

9.  Boston  Globe 

148,247 

5,774 

8,293 

10,759 

22,638 

1,144 

474 

658 

26,833 

1,420 

2,354 

11.579 

43,095 

13,226 

10.  Newsday 

60,589 

3,692 

1,850 

2,888 

5,009 

35 

105 

14,225 

210 

332 

10,553 

17,522 

4,168 

11.  Atlanta  Journal  A 

Constitution 

98,784 

5,825 

10,367 

7.149 

7,996 

2,098 

25 

9,635 

1,256 

731 

8,955 

32,921 

11,826 

12.  Minneapolis  Star 

Tribune 

61,477 

1,187 

3,549 

5,161 

6.1% 

409 

378 

191 

8,376 

1.%! 

873 

8,264 

19,594 

6,298 

13.  Newarii  Star-Ledger 

112,774 

4,526 

3,440 

6,185 

29,284 

97 

85 

149 

24,468 

1,931 

1,927 

6,444 

32,098 

2,140 

14.  San  Francisco 

Chronkl^Examiner 

%.104 

7.861 

5,678 

5,119 

4,881 

904 

669 

639 

27,791 

76 

1,124 

12,047 

23,819 

8.4% 

19.  MioenU  Arizona 

Republic 

74214 

4,844 

2,935 

2,475 

8,116 

328 

72 

18,817 

7,852 

888 

6,018 

15,468 

6,401 

16.  Houston  Chronicle 

74,031 

6,086 

1,007 

1,847 

14,052 

957 

107 

50 

7,893 

933 

1,065 

7,849 

22,401 

9,784 

17.  Sl  Louis  Post-Dispatch 

53,012 

3,316 

5,562 

4,430 

5,438 

443 

208 

126 

3,184 

1,704 

833 

6,620 

13,7% 

7,352 

18.  Cleveland  Plain  Dealer 

56,944 

3,135 

1,230 

1,268 

7,297 

648 

62 

161 

4,019 

974 

1,289 

5,664 

21,217 

9,980 

19.  Miami  Herald 

64,836 

3,311 

4,265 

4,059 

5,975 

12 

59 

67 

11,872 

830 

1.0% 

8,341 

21.753 

3,292 

20.  Seattle  Hme^Post- 

lotelligencer 

63,642 

5,415 

1,534 

982 

3,605 

1,380 

60 

147 

5,520 

649 

1,078 

8,992 

28,536 

5,744 

21.  Baltimore  Sun 

49,385 

5,027 

2.4% 

2.105 

8,815 

170 

125 

6.8% 

640 

1,417 

6,030 

13,221 

2,539 

22.  Chk^pt  Sun-times 

43,780 

3,374 

3,682 

1,959 

1,922 

63 

1,%7 

558 

22 

11,235 

10,224 

8,744 

23.  Milwaukee  Jour.-Sentinel 

64,439 

3,683 

4,186 

6,432 

10,364 

490 

129 

578 

7,038 

813 

4,022 

3,%2 

15,302 

7,440 

24.  St  Petersburg  times 

43,285 

1,550 

614 

1,119 

5,794 

61 

4,973 

457 

1,023 

3,167 

18,866 

5,661 

29.  San  Di^ 

llnkm-Trlbune 

64,%1 

4,794 

3.8% 

2,434 

7,807 

274 

65 

12,806 

275 

848 

9,089 

13,078 

9,711 

*Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31, 1995. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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AD  DATA 


Top  25  Daily  Newspapers 

Ad  Inches  in  Selected  Retail  Categories* 

September  1995  -  Full  Run  ROP,  excluding  preprints 

Apparsia 

Aum  Supply/ 

Books  ft 

Building 

Computar 

Contumar 

Dapartmaat 

Diteount 

Drug 

Food 

Furnitureft 

Jawnhy 

OfRca  Supply 

Spartift 

NEWSPAPER 

TOTAL  Accassoriss 

Rapair 

Stationary 

Matariab 

Storat 

Elactronies 

Storat 

Storai 

Storot 

Storat 

Accottoriot 

terot 

Staret 

T>y> 

1.  New  York  Tines 

279,599 

33,933 

170 

8,415 

1,439 

33,104 

28,095 

92,877 

1,722 

88 

1,413 

55,221 

12,957 

3,751 

6,414 

2.  Los  Angeles  Tlfnes 

656.4:8 

16,403 

29,379 

2,511 

6,900 

17,951 

115,989 

279,227 

9,452 

2,001 

74,925 

45,889 

3,029 

10,654 

42,108 

3.  Washington  Post 

521.795 

24,967 

9,043 

3,289 

16,587 

26,441 

35,980 

176,055 

13,880 

6,286 

71,146 

111,763 

5,073 

7,766 

13,519 

4.  New  York  Daily  News 

253,675 

14,551 

15,111 

16 

9,385 

23 

71,613 

64,574 

3,926 

157 

14,356 

48,645 

2,159 

2,655 

6,504 

3«  Chk^  IHbune 

327,754 

28,515 

4,473 

1,724 

9,403 

7,2% 

36,282 

116.044 

10,498 

11,019 

12,931 

58,417 

4,577 

9,713 

16,862 

6.  Nemday 

272,541 

9,648 

7,088 

644 

7,364 

5,402 

88,809 

88,532 

6,791 

1,470 

8,798 

36,418 

457 

4,083 

7,037 

7.  Detroit  Free  Press 

233.678 

11,450 

8,351 

1,771 

20.261 

2,901 

44,892 

67,448 

5,966 

579 

22,633 

29,858 

1,167 

6,723 

9,678 

8.  Dallas  'Homing  News 

587,825 

41,950 

8,360 

5,478 

17,254 

16,172 

40,244 

211,257 

14,724 

340 

59,406 

122,898 

5,514 

12,882 

31,346 

9.  Chic^  Sun-llaMs 

174,131 

17,180 

7,751 

2,650 

14.114 

378 

17,560 

58,705 

10,772 

2,174 

5,780 

25,644 

1,161 

2,893 

7,369 

10.  Boston  Globe 

340,366 

19,266 

3,289 

5,113 

11,880 

13,750 

28,677 

145,323 

41,406 

6,064 

5,543 

38,524 

5,083 

4.400 

12,048 

1 1.  San  Francisco  Chronicle 

268,811 

7,158 

3,111 

3,365 

2,495 

3,394 

39,333 

140,006 

11,003 

37 

3,173 

32,766 

1,812 

4,868 

16290 

12.  Philadelphia  Inquirer 

338,359 

20,234 

4,156 

401 

12,950 

7,028 

31,766 

156,674 

5,863 

7.208 

14,252 

63,544 

1,225 

3,744 

9,314 

13.  Newark  Star>Le(4(er 

416,181 

33,067 

7,784 

2,230 

16,754 

7,190 

111,325 

91,883 

15,582 

4,579 

12.155 

94,137 

3.934 

4,193 

11,368 

14.  Houston  Chronicle 

506,812 

35,197 

12.450 

3.942 

16,499 

14,685 

20,011 

203,652 

7,248 

972 

31,613 

124,369 

5,106 

7,053 

24,015 

15.  New  York  Poet 

98,078 

8,148 

2,546 

60 

1,687 

8,910 

48,957 

1,586 

392 

364 

87 

16,9% 

1.036 

3,009 

4,300 

16.  Minneapolis  Star 

IHbune 

248,873 

11,720 

4,229 

3,207 

20,503 

9,234 

24,759 

69,533 

15,906 

3,991 

3,685 

56.924 

2,032 

6,918 

16232 

17.  Cleveland  Plain 

Dealer 

297,778 

11,582 

5,321 

198 

17,648 

1,627 

22,766 

94,230 

11,544 

6,077 

73,068 

44,860 

1,190 

2,721 

4,946 

18.  Phoenix  Arizona 

Republic 

402,541 

10,220 

7,828 

1,331 

12,062 

9,122 

36,198 

140,345 

7,636 

2,096 

25.116 

128,765 

2,703 

4,130 

14,989 

19.  Miami  Herald 

283,606 

6,679 

6,744 

1,880 

7,275 

9,474 

61.393 

98,790 

5,663 

3,340 

3.261 

58,870 

2,507 

10,788 

6,942 

20.  San  Diego  Union- 

Tribune 

516,638 

10,703 

19,186 

4,812 

15,346 

22,616 

89,571 

158,470 

6.309 

2,508 

59,991 

69,970 

5,183 

7,752 

44.221 

21.  St  Petersburg  Hmes 

251,102 

8,849 

11,870 

1,011 

6,459 

1,320 

30,137 

73,231 

40,046 

2,279 

3,810 

51,927 

2,464 

6,295 

11.404 

22.  Oraiq^  County 

Register 

663,901 

17,754 

49,556 

4,084 

17,824 

16,431 

85,176 

154,158 

9,532 

2,582 

%,958 

126,108 

8,636 

12,548 

62,554 

23.  Detroit  News 

182,475 

8,!17 

7,366 

1,888 

17,520 

2,639 

37,618 

43,660 

3,984 

600 

22,840 

20,455 

1,122 

6,446 

8220 

24.  Portland  Oregonian 

365,663 

6,339 

13,327 

1,282 

17,461 

8,007 

50,378 

115,774 

20.612 

999 

13,218 

96.044 

2,043 

7,250 

12,929 

25.  Baltimore  Sun 

305,286 

6,722 

2,935 

721 

10,189 

7,151 

44,608 

85,386 

18.420 

5,817 

82,629 

26.629 

1,098 

5,740 

7241 

Top  25  Sunday  Newspapers 

Ad  Inches  in  Selected  Retail  Categories* 

September  1995  -  Full  Run  ROP,  excluding  preprints 

Apparel  ft 

AmgSufflf/ 

Booksft 

Building 

Computar 

Contumar 

Dapartmant 

Diteount 

Dng 

Food 

Furnitnreft 

Jawafcy 

Offica  Supply 

Sparttft 

NEWSPAPER 

TOTAL 

Accassorias 

Rapair 

Stationary 

Matarials 

Storat 

Elactronict 

Storat 

Storot 

Slortt 

Stem 

Accottoriot 

Saons 

Staret 

Tayi 

1.  New  Ybrk  Homs 

159,710 

31.256 

913 

278 

5,480 

12,825 

68,407 

891 

56 

379 

27,390 

8,072 

1.637 

2,126 

2.  Los  Aiqteles  llnies 

161,633 

11.243 

14,691 

4,709 

394 

1,169 

16.027 

70,321 

2,645 

4,456 

11,079 

11,692 

1,374 

4.150 

7,683 

3.  Washington  Post 

142,522 

7,051 

19.389 

2,962 

3.468 

936 

4,262 

37,576 

6,730 

649 

34.226 

19.625 

1.422 

2,285 

1,941 

4.  Detroit  News  ft  Free 

Pre» 

73.453 

4,062 

10,764 

473 

5,370 

581 

7,498 

15,672 

4,141 

3,836 

16.117 

329 

1,526 

3,084 

5.  Chia^  Tribune 

141,989 

13,704 

8,249 

6,744 

3,415 

4,310 

11,332 

46,126 

7,165 

2,730 

636 

27,744 

1267 

5,011 

3,556 

6.  New  York  Daily  News 

99,521 

2,710 

5,074 

22 

846 

338 

20,664 

11,964 

1.450 

26,167 

28,689 

327 

1,270 

7.  Philadelphia  Inquirer 

221,184 

7.158 

12,342 

326 

4,000 

894 

53,274 

48,695 

3,696 

3,833 

34,256 

46,580 

699 

3,046 

2,385 

8.  Dallas  Morning  News 

263,351 

5,904 

13,077 

2,122 

2,525 

5,235 

46,440 

80.762 

6,434 

187 

57,156 

20,352 

1.308 

5,203 

16,646 

9.  Boston  Globe 

157,250 

8,760 

5,336 

339 

6,441 

4.447 

7,049 

53,060 

8,431 

4,562 

309 

43,919 

2,954 

6,117 

5,526 

10.  Newsday 

61,526 

3,561 

1,410 

694 

2,086 

453 

7,689 

17,653 

4.873 

33 

1,428 

18,556 

150 

1,995 

945 

11.  Atlanta  Jonmal  ft 

Constitution 

142,414 

6,828 

16,221 

256 

1,093 

1,559 

30,221 

38,125 

14,611 

1,656 

10.888 

12,200 

2,157 

3,310 

3,289 

12.  Minneapolis  Star 

Tribune 

107,502 

1,800 

4,358 

392 

3.177 

1,311 

8,746 

19,973 

12.943 

416 

34,178 

12,056 

547 

3,376 

4,229 

13.  Newark  Star-Let^er 

190,714 

12,170 

9,319 

177 

4,925 

4,258 

19,531 

25,943 

7.041 

3,279 

59,1% 

35,943 

1,121 

3,901 

3,910 

14.  San  Francisco 

Chronic  I^Cxaminer 

109,393 

3,673 

1,738 

2,849 

419 

1,114 

10,492 

59,957 

3,987 

16 

835 

17,718 

1.262 

1.875 

3,458 

15.  Pboenu  Arizona 

Republic 

114,825 

1,832 

8,511 

25 

3,658 

5,602 

6,394 

41,799 

5,299 

710 

14,288 

16,101 

2,489 

2,923 

5,194 

16.  Howton  Chronicle 

180,451 

12,127 

11,482 

2,206 

2,083 

5,129 

3,943 

72.982 

6,803 

779 

11,433 

37,124 

1,141 

3.3% 

9,913 

17.  St  Loub  roat-Disp«di 

94.160 

1,510 

7,848 

393 

4,207 

954 

2,880 

37,465 

4.175 

1,084 

6,521 

22,266 

69 

3.1% 

1,592 

18.  Clevehuid  Plain  Dealer 

118.070 

2,428 

7,757 

165 

10,721 

573 

31,820 

32,245 

5,868 

3.950 

6,691 

9,311 

264 

3,292 

2.985 

19.  Miami  Herald 

90,197 

1,378 

6,920 

113 

1,410 

912 

13,472 

31,280 

5,591 

552 

1,469 

21,889 

2,311 

1.568 

1,332 

20.  Seattle  Times/ 

Post-Intelligencer 

125,068 

2,614 

10,984 

2,726 

2,077 

6,932 

22,284 

35,440 

6,925 

6,221 

5,979 

14,37! 

1,178 

3,429 

3,908 

21.  Battimore  Sun 

156.190 

2.463 

20,076 

289 

2,323 

9% 

31,680 

24,717 

5,772 

47 

47,093 

17,109 

767 

1,521 

1.337 

22.  Chia^  Sun-llnies 

67.654 

4,805 

2,788 

100 

5,905 

76 

28,246 

8.558 

5,554 

516 

150 

10,103 

44 

249 

560 

23.  Mihnuikee  Jour.-Sentinc 

104,090 

1,838 

5,447 

858 

4,123 

1,147 

5,005 

25,388 

8,839 

1,000 

11,958 

30,347 

553 

4,121 

3,466 

24.  St  Petersburg  Hmes 

65,698 

436 

8,171 

17 

999 

305 

8,152 

23,278 

7,517 

929 

2,669 

6,476 

1,480 

3,340 

1,929 

25.  San  Diego 

Uttion-IHbttoe 

144,051 

2,007 

7,648 

959 

3,236 

972 

40,611 

42,929 

4,244 

1,782 

9,983 

9,880 

1,670 

2,112 

16,018 

^Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31, 

1995. 

Ad  data  provided  by  Competitive  Media  Repotting. 
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AI)  DATA 


,  MKASl  RKD  IN  INCHKS 


November  1995  Advertising  Data 
Supplied  By  Newspapers 


1995 

1994 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

AUBANY,  N.Y. 

Times  Unlon-a/d 

ROP  Local . 

36,104 

34,447 

Preprint  Local 

38.605 

35,545 

ROP  National . 

3.686 

4,858 

Preprint  National . 

440 

Classified 

31,848 

33,^ 

Total . 

110,683 

108,316 

Times  Union-S 

ROP  Local . 

17,296 

20,169 

Preprint  Local . 

102,120 

101,400 

ROP  National . 

2,419 

2,681 

Preprint  National . 

17,970 

20,260 

Classified 

15,001 

16,065 

Total . 

.  154,806 

160,575 

GRAND  TOTAL... 

.  265,489 

268,891 

YEAR  TO  DATE... 

,  2,563,725  2,481,504 

ALBANY,  ORE 

Democrat-Herald-e 

ROP  Local . 

.  28,627 

34,746 

ROP  National . 

122 

52 

Classified 

25,211 

28,205 

GRAND  TOTAL.. 

53,960 

63,003 

YEAR  TO  DATE.. 

.  531,874 

535,068 

ALBUQUERQUE,  N.M. 

Journal-m 


ROP  Local . 

50,081 

49,775 

Preprint  Local . 

11,868 

69,144 

9,933 

64,500 

ROP  National . 

1,515 

1,672 

Display  Classified . 

20,314 

20,457 

In-Column  Classified . 

23,476 

21,685 

Total . 

107,254 

69,144 

103,522 

64,500 

Tribune-e 

ROP  Local . 

35,923 

33,357 

Preprint  Local 

19,479 

47,214 

18,189 

37,410 

ROP  National . 

1,496 

1,579 

Display  Classitied . 

19,070 

20,008 

In-Column  Classitied . 

23,476 

21,685 

Total . 

99,444 

47,214 

94,818 

37,410 

Journal-S 

ROP  Local . 

13,792 

14,409 

Preprint  Local . 

18,834 

67,338 

18,834 

64,113 

ROP  National . 

1,333 

934 

Display  Classified . 

11,946 

10,471 

In-Column  Classified . 

10,631 

3,969 

Total . 

56,536 

67,338 

54,617 

64,113 

GRAND  TDTAL... 

263,234 

183,696 

252,957 

166,023 

YEAR  TD  DATE.. 

.  2,508,251  1,127,590  2,445,098  1,044,248 

BANGOR,  MAINE 

Daily  News-m 


ROP  Local . 

16,050 

3,584 

16,042 

5,495 

Preprint  Local . 

7,432 

39,677 

6,151 

42,083 

ROP  National . 

731 

1,559 

Preprint  National . 

729 

1,372 

162 

Display  Classitied . 

5,750 

11,474 

In-Column  Classified . 

7,493 

Total . 

38,185 

43,261 

36,598 

47,740 

Daily  News-S 

ROP  Local . 

4,480 

592 

4,893 

1,196 

Preprint  Local . 

8,576 

23,550 

8,490 

24,071 

ROP  National . 

93 

241 

Preprint  National . 

12,069 

13,284 

Display  Classitied . 

6,217 

8,499 

In-Column  Classitied . 

1,855 

Total . 

33,290 

24,142 

35,407 

25,267 

GRAND  TOTAL... 

71,475 

67,403 

72,005 

73,007 

YEAR  TO  DATE... 

717,761 

578,369 

738,157 

576,406 

*Indicates  newspapers  reporting  figures  in  lines. 


1995  1994 


njLL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

BLOOMINGTON,  IND. 

Herald-Times-m 

ROP  Local . 

32,856 

37,283 

Preprint  Local . 

106,816 

119,435 

ROP  National . 

839 

393 

Preprint  National . 

4,052 

4,394 

Clarified . 

31,065 

30,737 

GRAND  TOTAL... 

175,628 

192,242 

YEAR  TO  DATE... 

1,640,774 

1,594,956 

BOSTON, 

MASS. 

Herald-m 

ROP  Local . 

32,277 

31,696 

Preprint  Local . 

21,777 

23,173 

ROP  National . 

14,689 

15,304 

Preprint  National . 

86 

938 

Display  Classitied . 

67,723 

51,784 

In-Column  Classified . 

20,126 

16,898 

Total . . 

,  134,815 

21,863  115,682 

24,111 

Herald-S 

ROP  Local . 

8,277 

8,204 

Preprint  Local . 

2,129 

52,800 

76,596 

ROP  National . . 

3,329 

2,841 

Preprint  National . 

6,635 

8,871 

Display  Classified . 

14,591 

12,217 

In-Column  Classified . 

3,644 

2,679 

Total . 

.  31,970 

59,435  25,941 

85,467 

GRAND  TOTAL.. 
YEAR  TO  DATE.. 

.  166,785 
N/A 

81,298  141,623 

109,578 

BUFFALO,  N.Y. 

News-a/d 

ROP  Local . 

44,512 

42,308 

Preprint  Local . 

7,139 

7,396  3,848 

10,229 

ROP  National . 

5,393 

5,495 

Preprint  National . 

205 

46 

Classified . 

32,828 

33,394 

Total . 

.  89,872 

7,601  85,045 

10,275 

News-S 

ROP  Local . 

11,904 

14,092 

Preprint  Local . 

8,309 

12,868  4,205 

16,767 

ROP  National . 

4,595 

4,749 

Preprint  National . 

248 

2,226  642 

3,859 

Classified . 

11,226 

11,707 

Total . 

.  36,282 

15,094  35,395 

20,626 

GRAND  TOTAL.. 

.  126,154 

22,695  120,440 

30,901 

YEAR  TO  DATE.. 

.  1,203,871 

220,752  1,203,567 

231,564 

CASA  GRANDE,  ARI2. 

Dispatch-e 


ROP  Local . 

15,509 

15,223 

ROP  National . 

579 

863 

Display  Classitied . 

2,619 

1,810 

In-Column  Classitied . 

7,396 

7,321 

GRAND  TOTAL.., 

26,103 

25,217 

YEAR  TO  DATE... 

278,371 

276,827 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

46,081 

925 

42,193 

2,472 

Preprint  Local . 

167,442 

67,209 

128,355 

51,858 

ROP  National 

1,497 

1,313 

Preprint  National . 

16,254 

18,834 

Classitied . 

29,554 

28,414 

GRAND  TOTAL.. 

,  260,828 

68,134 

219,109 

54,330 

YEAR  TO  DATE.. 

.2,031,783 

494,484  1,871,065 

380,617 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROP  Local . 

28,787 

31,146 

Preprint  Local . 

30,911 

25,336 

ROP  National . 

77 

32 

Preprint  National . 

561 

Classified . 

10,218 

9,194 

GRAND  TOTAL.. 

70,554 

65,708 

YEAR  TO  DATE.. 

.  691,899 

577,640 

1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

DURHAM,  N.C 

Herald-Sun-m 

ROP  Local . 

40,973 

39,312 

ROP  National . 

945 

1,470 

Classified. 

20,204 

14,810 

Total . 

62,122 

55,592 

Herald-Sun-S 

ROP  Local . 

14,976 

13,956 

ROP  National . 

467 

321 

Classified. 

6,464 

9,761 

Total . 

21,907 

24,038 

GRAND  TOTAL... 

84,029 

79,630 

YEAR  TO  DATE... 

819,922 

784,342 

ERIE, 

PA. 

Times-e 

ROP  Local 

30,361 

30,138 

Preprint  Local 

62,386 

48,549 

ROP  National . 

2,028 

1,283 

Preprint  National . 

211 

66 

Classitied 

32,116 

32,089 

Total . 

.  127,102 

112,125 

Trmes-S 

ROP  Local . 

8,241 

9.846 

Preprint  Local . 

110,199 

91,469 

ROP  National . 

1,147 

1,189 

Preprint  National . 

8,648 

10,764 

Classitied 

15,365 

16,259 

Total . 

.  143,600 

129,527 

GRAND  TOTAL.. 

.  270,702 

241,652 

YEAR  TO  DATE.. 

.  2,282,896 

2,107,182 

FORT  LAUDERDALE,  FLA, 

Sun-Sentinel-mS 

ROP  Local . 

,.  108,727 

168,389 

121,350 

195,650 

Preprint  Local . 

67,232 

82,994 

67,208 

66,970 

ROP  National . 

19,497 

5,714 

24,556 

6,190 

Preprint  National . 

15,040 

7,020 

19,436 

869 

Classitied . 

..  180,904 

65,734 

173,611 

63,240 

GRAND  TOTAL.. 

.  391,400 

329,851 

406,161 

332,919 

YEAR  TO  DATE.. 

.  4,176,977  3,347,839  4,242,353  3,325,314 

FORT  WAYNE,  IND. 

Journal  Gazette-m 


ROP  Ltxal . 

25,936 

5,461 

32,327 

4,887 

Preprint  Local . 

30,696 

82,725 

34,105 

80,207 

ROP  National . 

1,952 

18 

663 

Preprint  National . 

280 

Classified . 

35,494 

1,619 

36,311 

1,568 

Total . 

94,078 

90,103 

103,406 

86,662 

News  Sentinel-e 

ROP  Local . 

26,348 

5,461 

32,601 

4,887 

Preprint  Local . 

30,696 

82,485 

34,017 

80,295 

ROP  National . 

2,003 

18 

793 

Preprint  National . 

280 

88 

Classitied 

35,195 

1,619 

35,976 

1,568 

Total . 

94,242 

89,863 

103,387 

86,838 

Journal  Gazette-S 

ROP  Local . 

10,342 

11,459 

Preprint  Local . 

28,027 

84,650 

38,939 

75,731 

ROP  National . 

1,332 

1,123 

Preprint  National . 

11,040 

294 

12,888 

529 

Classitied 

20,824 

88 

20,147 

88 

Total . 

.  71,565 

85,032 

84,556 

76,348 

GRAND  TOTAL.. 

.  259,885 

264,998 

291,349 

249,848 

YEAR  TO  DATE.. 

.  2,782,184  1 

,960,393  2,761,658  1 

,867,171 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local . 

47,259 

59,689 

Preprint  Local . 

149,028 

93,839 

ROP  National . 

735 

682 

Classified . 

36,583 

38,949 

GRAND  TOTAL.. 

.  233,605 

193,159 

YEAR  TO  DATE.. 

.  2,062,369 

1,976,394 
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AI)  DATA 


1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

GREENSBURG,  PA. 

TrIbune-Review-m 

ROP  Local . 

35,718 

32,253 

Preprint  Local . 

46,994 

18,160 

42,055 

19,219 

ROP  National . 

1,358 

874 

Preprint  National . 

650 

520 

Display  Classified . 

15,848 

19,925 

In-Column  Classified . 

33,339 

25,152 

Total . 

133,907 

18,160 

120,779 

19,219 

Tribune-Review-S 

ROP  Local . 

28,374 

28,639 

Preprint  Local . 

62,365 

21,189 

62,171 

22,604 

ROP  National . 

470 

493 

Preprint  National . 

11,440 

16,250 

Display  Classified . 

15,828 

17,333 

In-Column  Classified . 

13,615 

8,627 

Total . . 

132,092 

21,189 

133,513 

22,604 

GRAND  TOTAL.. 

265,999 

39,349 

254,292 

41,823 

YEAR  TO  DATE.. 

2,387,842 

307,855  1,857,257 

561,269 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

29,563 

32,020 

Preprint  Local . 

18,794 

145,358 

18,019 

153,769 

ROP  National 

492 

939 

Preprint  National . 

18,783 

24,228 

Classified . 

24,556 

25,136 

GRAND  TOTAL.. 

.  92,188 

145,358 

100,342 

153,769 

YEAR  TO  DATE.. 

.  951,971 

1,071,123 

989,425  1,006,542 

JACKSONVILLE, 

FLA. 

Florida  Times-Union-mS 

ROP  Local . 

61,316 

36,786 

74,125 

42,083 

Preprint  Local . 

.  199,305 

197,886 

ROP  National . 

10,042 

8,678 

Preprint  National . 

20,253 

26,574 

Display  Classified . 

53,640 

62,933 

In-Column  Classified .... 

21,970 

13,027 

GRAND  TOTAL.. 

.  366,526 

36,786 

383,223 

42,083 

YEAR  TO  DATE.. 

.  2,245,999 

350,234 

3,213,082 

375,157 

LEBANON,  IND. 


Reporter-e 

ROP  Local . 

13,831 

14,960 

Preprint  Local . 

13,733 

12,770 

ROP  National . 

22 

111 

Display  Classified . 

4,452 

4,956 

In-Column  Classified . 

1,235 

GRAND  TOTAL... 

33,278 

32,797 

YEAR  TO  DATE... 

302,939 

262,847 

LINCOLN 

,  NEB. 

Journal  Star-mS 

ROP  Local . 

51,610 

55,305 

ROP  National . 

494 

697 

Classified . 

39,734 

37,292 

GRAND  TOTAL... 

91,838 

93,294 

YEAR  TO  DATE... 

980,039 

953,521 

LOGANSPORT,  EVD. 

Pharos-Tribune-e 

ROP  Local . 

16,486 

23,722 

Preprint  Local . 

70,845 

67,264 

ROP  National . 

153 

18 

Preprint  National . 

115 

1,268 

Classified . 

11,506 

11,783 

GRAND  TOTAL... 

99,105 

104,055 

YEAR  TO  DATE... 

882,582 

660,472 

LOUISVILLE,  KY. 

Courier-Journal-a/d 

ROP  Local . 

50,527 

22,008 

56,417 

30,569 

Preprint  Local . 

106,124 

69,796 

ROP  National . 

1,084 

1,924 

Preprint  National . 

259 

Classified.... 

40,829 

17,802 

25,680 

18,855 

Total . 

92,440 

146,193 

84,021 

119,220 

♦Indicates  newspapers  reporting  figures  in  lines. 


1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Courier-Journal-S 

ROP  Local . 

20,198 

420 

26,897 

186 

Preprint  Local . 

92,229 

84,164 

ROP  National . 

943 

611 

Preprint  National . 

11,541 

13,631 

Classified 

16,716 

15,369 

Total . 

37,857 

104,190 

42,877 

97,981 

GRAND  TOTAL... 

130,297 

250,383 

126,898 

217,201 

YEAR  TO  DATE... 

1,277,958 

1,866,236  1,200,468  ' 

1,897,769 

MANCHESTER,  N.H. 

Union  Leader-m 

ROP  Local . 

42,285 

45,796 

ROP  National . 

1,318 

2,025 

Classified . 

29,799 

31,033 

Total . 

73,402 

78,854 

N.H.  Sunday  News-S 

ROP  Local . 

17,073 

18,174 

ROP  National . 

637 

215 

Classified . 

18,217 

17,839 

Total . 

35,927 

36,228 

GRAND  TOTAL... 

109,329 

115,082 

YEAR  TO  DATE... 

1,148,505 

1,189,202 

MEDICINE  HAT,  ALBERTA 

News-e' 


ROP  Local . 

150,575 

132,659 

Preprint  Local . 

1,012,511 

1,239,261 

ROP  National . 

105,049 

68,207 

Preprint  National . 

5,916 

49,830 

GRAND  TOTAL... 

1,274,051 

1,489,957 

YEAR  TO  DATE... 

N/A 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  Local . 

72,106 

29,806  73,446 

22,143 

Preprint  Local . 

63,099 

260,798  87,348 

240,728 

ROP  National 

871 

380 

Preprint  National . 

16,560 

180  20,715 

360 

Display  Classified . 

22,381 

22,601 

In-Column  Classified . ... 

37,871 

38,833 

GRAND  TOTAL.. 

.  212,888 

290,784  243,323 

263,231 

YEAR  TO  DATE.. 

.  2,016,176  2,175,097  2,381,382  1 

1,938,431 

MUNCIE 

,  IND. 

Star-m 

ROP  Local . 

17,628 

18,177 

Preprint  Local . 

6.615 

5,693 

ROP  National . 

253 

196 

Preprint  National . 

115 

Classified . 

12,070 

12,124 

Total . 

.  36,566 

36,305 

Press-e 

ROP  Local . 

23,596 

26,761 

Preprint  Local . 

8,270 

6,804 

ROP  National . 

400 

220 

Preprint  National . 

115 

Classified . 

13,815 

13,886 

Total . 

46,081 

47,786 

Star-S 

ROP  Local . 

5,829 

7,696 

Preprint  Local . 

5,000 

6,025 

ROP  National . 

268 

119 

Preprint  National . 

406 

591 

Classified . 

4,750 

4,660 

Total . 

16,253 

19,091 

GRAND  TOTAL.. 

98,900 

103,182 

YEAR  TO  DATE.. 

1,072,483 

1,046,693 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local . 

...  51,007 

52,338 

Preprint  Local . 

49,661 

37,991 

ROP  National . 

2,130 

2,252 

Preprint  National . 

178 

533 

Clarified 

43,311 

44,086 

Total . 

...  146,287 

137,200 

1995  1994 


FULL 

PART  FUU 

PART 

RUN 

RUN  RUN 

RUN 

Banner-e 

ROP  Local . 

45,138 

46291 

Preprint  Local . 

49,522 

37,648 

ROP  National . 

2,105 

2,130 

Preprint  National . 

178 

533 

Ctesified . 

32,910 

35,939 

Total . 

129,853 

122,541 

Tennessean-S 

ROP  Local . 

24.692 

25,374 

Preprint  Local . 

46.809 

47,332 

ROP  National . 

1,486 

723 

Preprint  National . 

11,915 

13,383 

Classified . 

22,985 

23,321 

Total . 

107,887 

110,133 

GRAND  TOTAL.. 

384,027 

369,874 

YEAR  TO  DATE.. 

3,339,928 

3,199,542 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

15,758 

21,115 

Preprint  Local . 

80,387 

77,539 

ROP  National . 

7,275 

7,668 

Preprint  National . 

3,172 

4,883 

Classified . 

13.858 

13,905 

GRAND  TOTAL.. 

.  120,450 

125,110 

YEAR  TO  DATE.. 

.  1,006,587 

1,102,348 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 

ROP  Local . 

38,878 

36,701 

Preprint  Local . . 

49,536 

38,958  55,341 

29,541 

ROP  National . 

32 

330 

Preprint  National . 

1,806 

387 

1,290 

Classified . 

11,908 

15,061 

GRAND  TOTAL.. 

.  102,160 

38,958  107,820 

30,831 

YEAR  TO  DATE.. 

.  903,024 

345,849  864,386 

267,030 

OLYMPIA,  WASH. 

Olympian-m 


ROP  Local . 

34,982 

52,960 

Preprint  Local . 

180,762 

186,720 

ROP  National . 

987 

1,455 

Classified . 

35,610 

37,205 

GRAND  TOTAL... 

.  252,341 

278,340 

YEAR  TO  DATE... 

N/A 

PITTSBURGH,  PA. 

Post-Gazette-m 

ROP  Local . 

61,880 

11,222 

45,532 

12.801 

Preprint  Local 

58,969 

150,741 

51,737 

175,783 

ROP  National 

11,102 

333 

8,971 

46 

Preprint  National 

1,006 

1,840 

1,092 

Classified . 

47,580 

13,948 

48,819 

18,593 

Total . 

.  180,537 

176,244 

156,899 

208,315 

Post-Gazette-S 

ROP  Local . 

17,574 

4,281 

14.644 

6,042 

Preprint  Local . 

95,039 

52,031 

96,895 

41,977 

ROP  National . 

3,957 

3,629 

82 

Preprint  National . 

26,376 

363 

29,241 

Classified . 

33,178 

6,541 

29,430 

6,523 

Total . 

176,124 

63,216 

173,839 

54,624 

GRAND  TOTAL.. 

356.661 

239,460 

330,738 

262,939 

YEAR  TO  DATE.. 

.2,913,680  1,815.153  1.884.308 

807,590 

PORTLAND,  MAINE 


Press  Herald-m 


ROP  Local  .. 

38,925 

2,323 

41,653 

3,049 

Preprint  Local . 

35,655 

26,705 

ROP  National . 

635 

1,279 

Preprint  National . 

217 

216 

Clarified . 

10,040 

11,520 

Total . . 

85,472 

2,323 

81,373 

3,049 

Telegram-S 

ROP  Local . 

21,690 

18,939 

Preprint  Local . 

45,155 

35,118 

ROP  National . 

411 

492 

Preprint  National . 

3,741 

5,474 

Classified . 

20,496 

22,453 

Total . 

.  91,493 

82,476 

GRAND  TOTAL.. 

.  176,965 

2,323 

163,849 

3,049 

YEAR  TO  DATE.. 

.  1,609,000 

25,714  1,569,373 

28,005 
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MEASURED  IN  INCHES 


AD  DATA 


1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

PROVIDENCE,  R.I. 

Journal-Bulletin-a/d 

ROP  Local . 

45,906 

23,465 

55,242 

17,220 

Preprint  Local . 

49,943 

136,522 

36,697 

153,661 

ROP  National . 

3,473 

17 

3,363 

17 

Preprint  National . 

629 

7,120 

580 

3,437 

Classified 

29,320 

1,206 

27,867 

917 

Total . 

129,271 

168,330 

123,749 

180,252 

Journal-S 

ROP  Local . 

20,150 

442 

29,456 

1,415 

Preprint  Local . 

ROP  National . 

65,348 

2,638 

97,596 

74,248 

2,421 

103,480 

Preprint  National . 

13,124 

907 

14,762 

997 

Classified 

12,060 

137 

12,076 

218 

Total . 

113,320 

99,082 

132,963 

106,110 

GRAND  TOTAL... 

242,591 

267,412 

256,712 

286,362 

YEAR  TO  DATE...  2,135,651  2,206,764  2,253,886  2,324,067 


RAWLINS,  WYO. 


Daily  Times-m 


ROP  Local . 

9,178 

9,992 

Preprint  Local 

16,054 

19,879 

Preprint  National . 

454 

423 

Display  Classified . 

507 

2,018 

In-Column  Classified . 

2,334 

GRAND  TOTAL... 

28,527 

32,312 

YEAR  TO  DATE... 

223,420 

239,182 

READING,  PA. 


Times  &  Eagle-m/e 


ROP  Local . 

44,830 

52,855 

Preprint  Local . 

44,185 

38,460 

ROP  National 

2,616 

722 

Classified . 

33,806 

37,673 

Total . 

125,437 

130,010 

Eagle-S 

ROP  Local . 

24,226 

26,010 

Preprint  Local . 

13,975 

65,580 

12,685 

ROP  National . 

11,171 

11,299 

Preprint  National . 

10,440 

10,890 

Classified 

22,127 

22,066 

Total . 

81,939 

65,580 

82,950 

GRAND  TOTAL... 

207,376 

65,580 

212,960 

YEAR  TO  DATE... 

N/A 

RENO,  NEV. 

Gazette-Journal-m 

ROP  Local . 

69,929 

82,161 

Preprint  Local . 

..  154,722 

177,662 

ROP  National . 

1,272 

772 

Preprint  National . 

11,452 

13,344 

Classified . 

58,921 

55,904 

GRAND  TOTAL. 

..  296,296 

329,843 

YEAR  TO  DATE. 

N/A 

64,843 


64,843 

64,843 


RICHMOND,  \\. 


Times-Dispatch-m 


ROP  Local . 

48,731 

11,338 

59,941 

9,997 

Preprint  Local . 

31,703 

1,997 

30,558 

3,440 

ROP  National . 

1,595 

1,906 

116 

Preprint  National . 

267 

84 

Ctesifiod . 

37,187 

36,310 

Total . 

119,483 

13,335 

128,799 

13,553 

Times-Dispatch-S 

ROP  Local . 

18,252 

21,815 

Preprint  Local 

34,363 

1,109 

35,229 

3,054 

ROP  National . 

348 

599 

Preprint  National . 

10,742 

10,672 

Classified . 

19,113 

19,441 

Total . 

82,818 

1,109 

87,756 

3,054 

GRAND  TOTAL.. 

202,301 

14,444 

216,555 

16,607 

YEAR  TO  DATE.. 

1,964,272 

121,780  2 

,025,629 

153,300 

*Indicates  newspapers  reporting  figures  in  lines. 


1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

RIVERSIDE,  CALIF. 

Press-Enterprise-m 


ROP  Local .  58,872  29,303  72,321  30,534 

ROP  National .  8,880  319  8,095  242 

Classified .  86,884  5,096  85,828 


GRAND  TOTAL...  154,636  34,718  166,244  30,776 

YEAR  TO  DATE...  1,719,957  324,130  1,667,637  '  255,627 


SAN  BERNARDINO,  CAUF. 


Sun-m 

ROP  Local . 

39,127 

49,904 

Preprint  Local . 

70,604 

56,485 

ROP  National . 

6558 

6,515 

Preprint  National . 

9,661 

17,574 

Classified . 

57,072 

65,619 

GRAND  TOTAL.. 

.  183,022 

196,097 

YEAR  TO  DATE.. 

N/A 

SAN  DIEGO,  CAUF. 

Union  Tribune-mS 

ROP  Local . 

.  142,729 

22,049  148,120 

20,431 

ROP  National . 

16,458 

646  19,230 

1,009 

Classified . 

88,386 

17,815  92,022 

13,400 

GRAND  TOTAL.. 

.  247,573 

40,510  259,372 

34,840 

YEAR  TO  DATE.. 

.  2,725,044 

386,832  2,723,239 

426,114 

SAN  FRANCISCO,  CAUF. 


Chronicle-m 


ROP  Local . 

37,832 

9,604 

40,080 

5,243 

Preprint  Local . 

68,730 

18,070 

ROP  National . 

17,058 

2,287 

15,895 

7,909 

Preprint  National . 

1,105 

390 

Classified . 

33,292 

21,204 

Total . . 

158,017 

11,891 

95,639 

13,152 

Examiner-e 

ROP  Local . 

37,166 

9,062 

37,635 

5,023 

Preprint  Local . 

68,730 

18,070 

ROP  National . 

16,572 

1,129 

14,785 

229 

Preprint  National . 

1,105 

390 

Classilied . 

32,845 

21,151 

Total . 

156,418 

10,191 

92,031 

5,252 

Examiner/Chronicle-S 

ROP  Local . 

23,370 

4,101 

20,998 

508 

Preprint  Local . 

84,358 

37,960 

ROP  National . 

12,228 

1,003 

8,894 

18 

Preprint  National . 

21,580 

5,460 

Clarified . 

20,451 

9,120 

Total . 

161,987 

5,104 

82,432 

526 

GRAND  TOTAL... 

476,422 

27,186 

270,102 

18,930 

YEAR  TO  DATE... 

4,591,269 

258,310  4,424,549 

294,892 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local . 

43,467 

49,842 

Preprint  Local . 

10,811 

12,377 

ROP  National 

4,571 

3,828 

Preprint  National . 

151 

20 

Display  Classified 

27,927 

31,646 

In-Column  Classified . 

11,014 

11,809 

Total . 

96,941 

109,522 

Spokesman-Review-S 

ROP  Local .... 

11,433 

12,725 

Preprint  Local . 

6,100 

7,318 

ROP  National 

4,580 

4,008 

Preprint  National . 

1,012 

1,513 

Display  Classified . 

14,099 

15,478 

In-Column  Classified . 

2,742 

3,774 

Total . 

39,966 

44,816 

GRAND  TOTAL... 

136,907 

154,338 

YEAR  TO  DATE... 

1,477,137 

1,572,997 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local  .. 

38,201 

7,932 

36,750 

7,227 

Preprint  Local . 

64,071 

66,087 

ROP  National 

1,456 

124 

3,102 

22 

Preprint  National . 

378 

630 

Citified . 

17,434 

571 

16.364 

717 

Total . 

121.540 

8,627 

122,933 

7.966 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Blade-S 

ROP  Local . 

14,958 

17,267 

Preprint  Local . 

.  107,976 

114,786 

ROP  National . 

859 

1,322 

Preprint  National . 

16,884 

20,160 

Clarified 

12,439 

12,265 

Total . 

.  153,116 

165,800 

GRAND  TOTAL.. 

.  274,656 

8,627 

288,733 

7,966 

YEAR  TO  DATE.. 

.  2,161,898 

78,745  2,202,706 

76,643 

TULSA, 

OKLA, 

World-m 

ROP  Local . 

41,900 

11,174 

43,034 

11,792 

Preprint  Local . 

35,334 

79,502 

37,243 

43,758 

ROP  National . 

1,037 

1,863 

Preprint  National . 

194 

2,376 

Display  Classified . 

14,543 

16,596 

In-Column  Classified . 

17,617 

18,241 

Total . 

110,625 

93,052 

116,977 

55,550 

World-S 

ROP  Local . 

18.984 

21,256 

Preprint  Local . 

64,178 

58,269 

ROP  National . 

932 

1,455 

Preprint  National . 

10,620 

12,545 

Display  Classified . 

14,237 

12,555 

In-Column  Classified . 

9,290 

9,573 

Total . 

118,241 

115,653 

GRAND  TOTAL... 

228,866 

93,052 

232,630 

55,550 

YEAR  TO  DATE... 

N/A 

TWIN  FALLS, 

IDAHO 

Times-News-mS 

ROP  Local . 

35,590 

35,737 

Preprint  Local . 

132,878 

116,594 

ROP  National . 

92 

175 

Preprint  National . 

336 

Display  Classified . 

25,656 

23,139 

In-Column  Classified . 

5,034 

3,623 

GRAND  TOTAL.. 

.  199,586 

179,268 

YEAR  TO  DATE.. 

.  1,694,597 

1,541,507 

WICHITA 

,  KAN 

Eagle-m 

ROP  Local . 

45,104 

10,045 

46,801 

16,330 

Preprint  Local . 

9,286 

114,292 

8,638 

109,166 

ROP  National . 

1,449 

1,684 

333 

Preprint  National .. 

13,390 

646 

15,552 

755 

Classified . 

116,439 

7,094 

122,131 

2,701 

GRAND  TOTAL... 

185,668 

132,077  194,806 

129,285 

YEAR  TO  DATE...  1,377,605  1,140,608  1,339,029  1,055,376 


WINSTON-SALEM,  N.C. 


Journal-m 

ROP  Local . 

45,691 

3,636 

50,422 

5,425 

Preprint  Local . 

20,323 

51,731 

20,557 

51,210 

ROP  National . 

Preprint  National . 

2,942 

480 

1,608 

3,083 

88 

316 

Classified . 

Total . 

43,211 
,  112,647 

56,975 

43,337 

117,487 

56,951 

Journal-S 

ROP  Local . 

14,100 

2,171 

16,130 

2,516 

Preprint  Local . 

22,694 

43,911 

16,419 

33,263 

ROP  National . 

Preprint  National . 

Classified . 

Total . 

661 

11,184 

19,735 

68,374 

46,082 

447 

11,968 

19,189 

64,153 

35,779 

GRAND  TOTAL.. 

.  181,021 

103,057 

181,640 

92,730 

YEAR  TO  DATE.. 

.  1,761,493 

736,710  1,777,374 

709,629 

YAKIMA, 

WASH. 

Herald-Republic-m 

ROP  Local . 

ROP  National . 

Display  Classified . 

In-Column  Classified . 

GRAND  TOTAL.. 
YEAR  TO  DATE.. 

3.3,193 

1,213 

35,944 

15,009 

85,359 
.  989,264 

34,887 

1,745 

39,004 

15,196 

90,832 

963,015 
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Storm 

Continued  from  page  12 

Monday,  it  delivered  only  about  a  third 
of  its  single  copy  to  sales  outlets  and 
printed  and  held  editions  for  home  de¬ 
livery.  Racks  were  eliminated  altogether. 

Circulation  director  Craig  Simmers 
said  that  delivery  was  made  to  stores, 
hotels  and  media  in  the  Washington 
metropohtan  area,  althougli  some  stores 
that  were  open  asked  that  papers  not 
be  left  there  since  they  planned  to  close 
soon. 

Tuesday  was  about  the  same  for  sin¬ 
gle  copy,  explained  Simmers,  who  as  of 
Tuesday  morning  had  been  on  the  job 
since  2  a.m.  Sunday  night. 

One  big  problem,  he  said,  was  that 
until  Monday,  the  only  travel  possible 
was  on  interstate  highways.  Many  local 
roads  had  not  been  cleared. 

Customers  who  did  not  receive  Mon¬ 
day  or  Tuesday  papers  were  slated  to 
get  them  with  their  Wednesday  papers, 
or  during  the  course  of  the  week,  as 
,  carriers  were  able  to  bring  them.  In  ad¬ 
dition,  Simmers  said  the  Times  was 
keeping  track  of  customers  who  specif¬ 
ically  asked  for  back  issues  to  be  sure 
they  are  received. 

The  Times  also  reduced  its  press  run 
in  anticipation  of  the  reduced  sales.  Sim¬ 
mers  added.  On  Sunday,  it  had  a  full  run, 
on  Monday,  it  was  about  60%, Tuesday 
was  only  about  50%,  and  by  Wednesday, 
it  was  expected  to  be  back  to  about 
75%. 

THE  CAPITAL  (ANNAPOLIS,  MD.) 

For  only  the  second  time  in  its  histo¬ 
ry,  the  Capital  canceled  pubhcation  on 
Monday.  The  last  time  this  happened 
was  in  1979,  when  the  area  was  hit 
with  27  inches  of  snow,  explained  cir¬ 
culation  director  Ron  Bieberich. 

“It  was  a  very  tough  decision,  but  we 
have  to  safeguard  our  carriers  and  our 
distribution  personnel,”  he  said,  pointing 
out  that  most  of  the  staff  could  not  get 
into  the  office. 

The  Capital  did  not  have  much  of  a 
problem  on  the  single-copy  front,  as 
over  90%  of  its  circulation  is  home  de¬ 
livered.  With  many  communities  and 
rural  roads  not  clear  at  all,  the  Capital 
drew  on  its  standing  list  of  independent 
contractors  —  many  of  whom  are  gov¬ 
ernment  workers  who  do  not  work 
when  the  government  closes  in  in¬ 
clement  weather.  The  contractors,  most 
of  whom  have  four-wheel-drive  vehi¬ 
cles,  get  called  by  the  paper  when  need¬ 
ed  and  can  earn  about  $50  to  $100  to 
help  out. 


“The  ones  with  more  intestinal  forti¬ 
tude  go  out,”  Bieberich  said. 

Although  distributors  were  not  let  off 
the  hook  because  of  the  weather, 
Bieberich  said  safety  was  the  priority. 

“You  have  to  take  a  hard  line,  but 
with  judgment  vis-a-vis  safety,”  Bieberich 
said.  “We  do  not  want  to  imperil  peo¬ 
ple’s  lives.  It’s  a  calculated  risk.” 

BALTIMORE  SUN 

In  Maryland,  the  Sun  did  very  well 
on  Tuesday  getting  all  its  papers  to  the 
drop  locations,  but  on  Monday,  not  all 
the  papers  were  able  to  be  delivered, 
according  to  vice  president/circulation 
Robert  O’Sullivan. 

The  Sun  usually  distributes  3,000  to 
4,000  papers  in  nearby  Pennsylvania.  Al¬ 
though  its  trucks  made  it  through  on 
Sunday,  the  wholesaler  did  not  pick 
them  up.  Single  copies  were  brought  to 
all  Maryland  stores  that  were  open,  but 
the  paper  just  abandoned  the  plowed- 
under  racks.  “It’s  senseless  to  even  fill 
them,”  O’Sullivan  said. 

For  customer  service  on  Monday,  the 
Sun  ran  a  recording  that  updated  callers 
on  the  situation  and  assured  them  they 
would  get  the  paper  eventually. 

When  the  message  was  taken  off  at 
1 1  a.m.  onlhesday,  representatives  were 
overwhelmed  by  callers,  some  of  whom 
had  to  wait  on  the  line  as  long  as  six 
minutes,  O’Sullivan  said. 

The  Sun  had  delivered  about  90%  to 
95%  of  its  homes  by  Tuesday  afternoon, 
with  many  papers  being  walked  into 
uncleared  streets.The  paper  also  asked 
callers  with  unplowed  streets  to  call  the 
paper  once  the  streets  were  cleared. 

PHILADELPHIA  DAILY  NEWS 
AND  THE  INDUIRER 

The  News  and  Inquirer  trucks  were 
all  sidelined  by  the  treacherous  roads 
and  a  state  of  emergency  which  banned 
all  nonessential  travel,  said  Charles 
Fancher,  vice  president,  communica¬ 
tions  and  public  affairs. 

The  Philadelphia  area  received  over 
30  inches  of  snow,  and  no  newspapers 
went  out  until  Tuesday.  The  normal 
press  run,  about  470,000,  was  reduced 
to  about  400,000,  he  said. 

“We’ve  had  major  snowstorms  be¬ 
fore,  but  no  one  has  ever  seen  anything 
like  this  before  in  Philly,”  Fancher  said 
on  Wednesday. 

One  upshot  of  the  storm  was  that 
“Philly  Online”  the  newspapers’  Internet 
site,  received  about  153,000  hits,  about 
double  the  normal  amount,  Fancher 
said. The  site  is  at  http://www.philly 
news.com. 


THE  RECORD  (BERGEN  CO.,  N.J.) 

On  Monday,  17.8%  of  the  newspa¬ 
per’s  carriers  picked  up  their  newspa¬ 
pers,  said  Rich  Klypka,  product  services 
manager/delivery  systems.  He  added 
that  10,799  copies  were  delivered  to 
homes,  and  newspapers  went  to  about 
1 ,000  stores,  out  of  a  normal  store  de¬ 
livery  of  about  1,300. The  newspaper’s 
daily  circulation  is  about  160,000. 

No  newspapers  went  into  street  box¬ 
es  on  Monday  or  Tuesday,  Klypka  said, 
although  the  rest  of  delivery  was  “rea¬ 
sonably  normal”  on  Tuesday. 

NEW  YORK  POST 

For  the  Post,  the  biggest  challenge 
was  “getting  drivers  to  come  in,”  said 
John  Amann,  vice  president/  circulation 
operations  manager. 

“At  least  the  Post  made  an  attempt,” 
he  said.  “We  had  trucks  getting  stuck. 
Manhattan  was  OK,  but  the  outer  bor¬ 
oughs,  Brooklyn  and  Staten  Island,  were 
a  problem.”  The  Post  “got  out  about 
60%  of  our  normal  stops  for  the  deliv¬ 
ery  trucks,”  he  said. 

A  typical  press  run  for  the  Post  is 
500,000.  On  Monday,  about  260,000 
copies  of  the  newspaper  were  printed, 
and  on  Tuesday,  about  210,000  were 
printed,  Amann  added. 

NEW  YORK  TIMES 

A  normal  Times  press  run  is  about 
1.2  million  nationwide,  said  spokes¬ 
woman  Nancy  Nielsen.  On  Monday,  that 
was  reduced  by  about  250,000.  Of  that, 
50,000  came  out  of  the  Northeast. 

Another  200,000  were  cut  from  New 
York  City  and  suburban  newsstands 
and  schools. 

Nielsen  added  that  delivery  trucks 
could  not  get  to  Baltimore,  Washington, 
D.C.  and  Philadelphia  on  Monday. 

On  Tuesday,  the  Times  cut  its  press 
run  by  200,000.  Delivery  “was  better”  in 
Manhattan  and  New  Jersey,  Nielsen 
said,  but  parts  of  Long  Island  and  North¬ 
ern  Westchester  were  “more  difficult.” 
The  newspapers  did  go  into  Baltimore, 
D.C.  and  Philadelphia. 

BOSTON  GLOBE 

In  Boston,  the  storm  hit  on  Monday. 
The  Globe  reduced  its  press  run  about 
25,000  copies  and  started  about  an 
hour  early,  said  Steve  Cahow,  circulation 
director. 

The  Globe  was  able  to  go  to  about 
80%  of  all  home  deliveries,  though  de¬ 
livery  to  street  boxes  and  street  vendors 
was  halted. 

There  was  a  1 5%  to  20%  cut  in  deliv¬ 
ery  to  stores,  Cahow  added. 
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Artist  is  winner  of 
cartoon  tax  battle 


Syndicates  and 
newspapers  are 
also  expected 
to  benefit  from 
a  California 
agency’s 


IF,  AS  EXPECTED,  California  newspapers  and 
syndicates  escape  a  sales  tax  on  comic 
strips  and  editorial  cartoons,  they  can  thank 
San  Francisco  artist  Paul  Mavrides. 

Mavrides,  who  almost  went  broke  during 
his  five-year  fight  to  avoid  paying  the  levy  on  his 
comic  books,  saw  his  ordeal  end  Jan.  10  when  the 
State  Board  of  Equalization  (BOE)  voted  3-2  that 
he  was  exempt  tom  sales  taxes  of  $1,036  he 
had  paid  on  his  1990  royalties.  The  Sacramento- 
based  agency  was  seeking  an  additional  $5,000 
tom  Mavrides,  but  now  his  first  payment  will  be 
refunded. 

_  The  vote  involved  only 

Mavrides  but  will  most  likely 
be  extended  to  newspapers 
—  one  of  which,  the  Siskiy¬ 
ou  Daily  News  in  Northern 
California,  has  been  oppos¬ 
ing  a  quarterly  BOE  bill  of 
$  1 ,007.69  for  what  the  state 
termed  “unreported  comic 
strips  purchased  without  tax 
subject  to  use  tax”  (E&P, 

Nov.  18, 1995,  p.  9).The  BOE  also  targeted  the  Los 
Angeles-based  Creators  Syndicate,  which,  like 
Mavrides,  fought  vigorously  against  the  tax  iE&P, 
June  3, 1995,  p.  49). 

“The  decision  was  great  news,”  said  Creators 
president  Rick  Newcombe.  “If  California  had  ap¬ 
proved  this  tax,  there  was  the  risk  that  other 
states  would  have  followed.” 

Following  the  Mavrides  decision,  Peter 
Michaels,  a  San  Francisco  private  attorney  hired 
by  the  California  Newspaper  Publishers  Associa¬ 
tion  (CNPA),  submitted  proposed  changes  to  the 
BOE’s  regulation  on  sales  and  use  taxes  which 
would  exempt  newspapers  and  syndicates  from 
the  taxes  on  editorial  cartoons  and  comic  strips. 

“We  confidently  expect  the  changes  to  be  ap¬ 
proved,”  said  Michaels,  who  specializes  in  practice 
before  the  BOE. 

A  BOE  staff  member  agreed  that  Michaels’  sug¬ 
gested  revisions  are  likely  to  be  OK’d  by  the 
board. 

The  tax<ollecting  agency  had  taken  the 
position  that  when  comic  strips  or  editorial  car¬ 
toons  are  sold  as  camera-ready  art,  they  are 
considered  to  be  a  sale  of  tangible  personal  prop¬ 
erty  and  thus  subject  to  sales  tax.  But  original 
manuscripts  without  illustrations  are  considered  a 

Editor  &  PuBUSHER  ■  January  20, 1996 


“service”  and  not  taxable. 

The  present  wording  of  the  BOE  regulation 
frees  from  taxes  the  transfer  by  an  author  to  a 
publisher  of  an  original  manuscript,  “whether  on 
paper  or  in  machine-readable  form.”  The  same  ex¬ 
emption  is  given  to  the  transfer  of  any  paper, 
tape,  diskette  “or  other  tangible  property 
transferred  as  a  means  of  expressing  an  idea.” 

However,  the  tax  is  levied  on  “the  sale  of  mere 
copies  of  an  author’s  work.”  These  include  photos 
and  illustrations  whether  copyrighted  or  not,  un¬ 
less  they  are  “merely  incidental  to  the  editorial 
matter.” 

Under  Michaels’  drafted  rewording,  the  transfer 
could  be  to  a  publisher  or  syndicate,  and  includes 
the  transferring  of  an  original  column,  editorial 
cartoon,  comic  strip  with  or  without  text,  comic 
book  or  book  manuscript. 

To  another  part  of  the  standing  regulation, 
Michaels  added:  “The  transfer  by  a  syndicator  to  a 
publisher  of  impressed  mats  or  proofs  of  syndicat¬ 
ed  columns,  cartoons  with  or  without  text,  or 
comic  strip  drawings  for  the  purpose  of  publica¬ 
tion  is  not  subject  to  tax. 

“I’m  not  sure  the  term  ‘exemption’  is  the  right 
one,”  Michaels  said.  “What  these  changes  mean  is 
that  newspapers  and  syndicates  are  nontaxable  in 
this  context.  It’s  a  subtle  distinction  but  there  is 


Mavrides’  troubles  began 
when  the  BOE  erred  in  com¬ 
puting  his  claimed  exemp¬ 
tion  on  1990  royalty  income 
as  $94,000  when  it  was  actu¬ 
ally  only  $14,000.  The 
agency  eventually  corrected 
the  mistake,  but  Mavrides 
believes  the  incident  singled 
him  out  for  an  audit,  which 
the  BOE  did  not  deny. 

The  artist  —  whose 
cartoons  have  appeared  in 
publications  such  as  the 
New  Yorker,  Village  Voice 
and  San  Francisco  Chroni¬ 
cle  —  said  his  five-year 
appeal  brought  him  to  the 
brink  of  bankruptcy,  largely 
because  it  took  so  much 
time  from  his  work.  He  was 
aided  financially,  he  said,  by 


Creators  Syndicate  president 
Rick  Newcombe  praised  the 
BOE  vote. 


SYNDtCATE/NEWS  SERVICES 


contributions  from  friends  and  sympa¬ 
thizers  in  the  U.S.  and  abroad,  where 
his  drawings  have  been  shown.  Also, 
his  attorney,  Sandy  Present, 
represented  him  on  a  partly  pro  bono 
basis. 

“But  the  thanks  in  this  area  goes  in 
both  directions,”  Mavrides  said  in  an  in¬ 
terview.  “1  am  truly  grateful  for  the  sup¬ 
port  I  received  from  newspapers  and 
syndicates.”  CNPA  entered  the  appeal 
as  an  amicus  and  individual  news¬ 
papers  supported  him  as  well. 

The  Sacramento  Bee,  in  an  editorial 
headed  “Cartoon  tax  buffoonery,” 
described  cartoons  as  a  “time-honored 
medium  of  commentary”  which  “have 
never  been  subject  to  sales  tax,  with 
good  reason:The  First  Amendment  is 
meant  to  protect  not  only  George  Will 
and  William  Safire  but  also  ‘Peanuts,’ 
‘Doonesbury’  and  [Dennis]  Renault 
[the  Bee's  political  cartoonist]  .... 

The  tax  board  is  riding  roughshod  over 
common  sense,  and  a  piece  of  our  cul¬ 
ture  and  the  law.” 

Mavrides  was  also  backed  by  the 
American  Civil  Liberties  Union, 
Creators  Syndicate,  the  Children’s  Book 
Council  and  the  National  Cartoonists 
Society. 

The  Sacramento  hearing  was  not  an 
easy  sell  for  Mavrides  and  Present. 
Board  member  Dean  F.  Andal,  who  sub¬ 
sequently  voted  against  the  appeal, 
asked  how  the  board  could  exempt 
cartoonists  and  not  advertising. 

“To  me,  this  is  all  or  nothing,”  Andal 
said. “What’s  the  difference  between 
cartoons  and  advertising  Joe  Camel  or 
McDonald’s?  How  can  we  exempt  your 
client  and  not  half  of  corporate  Califor¬ 
nia?” 

Present  explained  that,  in  a  cartoon, 
words  and  pictures  go  together.  To 
make  the  point,  the  lawyer  distributed 
copies  of  Mavrides’ “Freak  Brothers” 
comic  with  words  but  without  the 
drawings. 

“One  does  not  make  sense  without 
the  other,”  Present  said,  “Paul  Mavrides 
conveys  a  message  that  requires  both 
words  and  illustrations.” 

The  lawyer  also  argued  that  creators 
of  ad  copy  and  art  are  not  considered 
authors,  as  is  Mavrides. 

“The  board  made  the  correct 
decision,”  Mavrides  commented.  “Now 
the  law  matches  up  with  the  fact  that 
what  cartoonists  really  trade  in  is 
ideas.” 


BY  MARK  FITZGERALD 

Suburban  paper  not 
faring  well  in 
exclusivity  lawsuit 

|^J?!%)1CATES  ARE  WINNING  the  biggest  legal  challenge  to  ter- 
^l^rial  exclusivity  in  years. 

k  years  after  a  suburban  Chicago  newspaper  filed  a 

’"‘•^roe-ranging  lawsuit  charging  that  exclusivity  practices  vi¬ 
olate  antitrust  laws,  the  defending  syndicates  and  two  of 
their  big  Chicago  newspaper  clients  have  won  one  court¬ 
room  victory  after  another. 

In  a  hearing  scheduled  for  later  this  month,  the  syndi¬ 
cates  are  asking  U.S.  District  Judge  David  H.  Coar  in  Chica¬ 
go  to  dismiss  an  amended  lawsuit  filed  Nov.  13  by  Paddock 
Publications,  publisher  of  the  Daily  Herald  in  Arlington 
Heights,  Ill. 

On  Oct.  23,  Judge  Coar  had  dismissed  the  Daily  Herald's 
suit  with  a  ruling  that  the  newspaper’s  claims  of  antitrust  vi¬ 
olations  fail  on  their  face. 

The  suit,  filed  in  December  1993, 
was  aimed  at  the  heart  of  an  industry 
practice  that  has  long  rankled  smaller 
papers  that  must  labor  in  the  shadow 
of  big  metros;  the  exclusivity  provi¬ 
sions  that  have  the  effect  of  denying 
them  the  most  popular  comics, 
columns  and  supplemental  news  ser¬ 
vices. 

Specifically,  the  Daily  Herald  ar¬ 
gued  that  its  growth  in  the  Chicago 
market  is  being  stunted  by  illegal  and 
anti-competitive  exclusivity  clauses 
that  allow  the  Chicago  Tribune  or 
Chicago  Sun-Times  to  lock  up  such 
popular  features  as  the  Dave  Barry  and 
“Dear  Abby”  columns  and  the 
“Peanuts,” “Blondie”  and  “Doonesbury” 
comics.  But  the  argument  has  not  car¬ 
ried  much  weight  in  the  federal  court. 

In  the  fall  of  1994,  a  U.S.  magistrate 
issued  a  51-page  recommendation  that 
urged  the  trial  judge  to  dismiss  the 
Daily  Herald  suit,  which  he  said  was 
based  on  an  “unusual”  antitrust  legal 
theory. 

“The  magistrate  judge  observed,  and 
this  court  agrees,  that  Paddock’s  an¬ 
titrust  theory  is  atypical,”  Judge  Coar 
wrote  in  his  Oct.  23, 1995,  ruling. “Pad- 
dock  does  not  challenge  the  legality  of 
each  individual  exclusive  licensing 
agreement  between  the  Tribune,  Sun- 
Times  and  supplemental  news  services 
and  syndications;  rather,  it  argues  that 
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work  has  been  published  in  the  Niger¬ 
ian  Herald  and  other  African  publica¬ 
tions  —  came  to  the  U.S.  in  1980  to 
study  cartooning  and  graphic  arts,  and 
worked  for  DC  Comics.  He’s  currently 
senior  designer  and  cartoonist  for  the 
West  Africa  newsweekly  in  London. 


the  collective  effect  of  these  exclusive  j  IVtllirllmi 

licensing  agreements  has  inhibited  its  i  iMlHy  Uvll 

ability  to  compete  with  the  Tribune  I 

and  Sun-Times  because  the  exclusive  j  jciaSSM 

licensees  deny  it  access  to  better  quali-  j 

ty  supplemental  news  services  and  i  ““g* 

more  popular  features.”  i 

But  because  the  Daily  Herald  does  \  SS 
not  allege  that  the  big  newspapers  i 
conspired  with  each  other  in  entering  ; 
the  agreements,  the  Daily  Herald  does  i  'SSr 
not  have  an  antitrust  case.  Judge  Coar  I 

“The  notion  that  lawful,  non-collu-  i 
sive  conduct  by  the  Tribune  added  to  I 
lawful,  non-collusive  conduct  by  the  j 
5«n-rimes  produces  in  the  aggregate  j  D(iiritt220wiBj 

an  unlawful  effect  requiring  divestiture  j  SS|  am 
of  otherwise  legal  exclusive  agree-  | 
ments  simply  makes  no  sense,”  the  I 
judge  wrote.  j 

Despite  the  ruling,  the  Daily  Herald  ! 
is  pressing  forward  with  its  case.  In  i 
support  of  its  amended  lawsuit,  the  \  1— ^ 
newspaper  argued  in  court  papers  I  Still  pursuing  suit 
filed  Dec.  20  that  Judge  Coar  read  the 
Daily  Herald  complaint  “very  narrow¬ 
ly,  and  drew  all  the  inferences  in  favor 
of  the  defendants.” 

As  it  has  before,  the  newspaper  ar¬ 
gued  that  its  case  is  supported  by  a 
string  of  judicial  decisions  going  all  the 
way  back  to  the  U.S.  Supreme  Court’s 
1945  ruling  that  broke  the  exclusive 
hold  that  big  metro  papers  had  on  the 
use  of  material  from  the  Associated 
Press. 

In  addition  to  the  Chicago  Tribune 
and  Chicago  Sun-Times,  the  Daily 
Herald  lawsuit  names  as  defendants 
the  Los  Angeles  Times-Washington  Post 
News  Service,  Times  Mirror  Co.,  New 
York  Times  Syndication  Sales  Corp., 

Tribune  Media  Services,  Creators  Syn¬ 
dicate,  King  Features  Syndicate,  Unit¬ 
ed  Media  and  Universal  Press  Syndi¬ 
cate. 


Syndicate  creates 
a  color  crossword 


A  COLOR  CROSSWORD  puzzle  made 
its  debut  last  month  in  the 
National  Enquirer. 

“ColorCross”  is  the  invention  of 
Charles  Elum,  president  of  Scrambl- 
Gram  Inc.,  which  supplies  puzzles  to 
newspapers  and  magazines. 

Elum  said  the  new  feature  uses  dif¬ 
ferent  colors  to  indicate  whether  a 
vowel  or  a  consonant  belongs  in  a 
square.  When  the  puzzle  is  solved,  let¬ 
ters  found  in  certain  colored  squares 
can  be  unscrambled  to  reveal  the 
name  of  a  movie  or  personality. 

Scrambl-Gram  —  based  at  1772 
State  Rd.,  Cuyahoga  Falls,  Ohio  44223; 
216-923-2397  —  also  reported  that  an 
increasing  number  of  newspaper 
clients  are  using  its“Scramblr”audiotex 
program. 


‘Our  Roots’  looks 
at  black  achievers 


CC  ROOTS”  IS  being  offered  by 

A^the  Cartoonists  &  Writers 
Syndicate  starting  Feb.  5. 

Tayo  Fatunla’s  weekly  cartoon  feature 
covers  the  lives  of  black  achievers  in 
the  arts,  science,  politics,  culture  and 
sports.  They  include  newspaperwoman 
Mary  Ann  Shadd  Cary,  airplane  pilot 
Bessie  Coleman,  Haitian  revolutionary 
Toussaint  L’Ouverture,  reggae  musician 
Bob  Marley,  astronaut  Ronald  McNair, 
traffic-signal  inventor  Garrett  Morgan, 
rodeo  performer  Bill  Pickett,  poet 
Alexander  Pushkin,  abolitionist/feminist 
Sojourner  Truth,  and  many  others. 

“Our  Roots”  has 
appeared  in  the 
Voice,  Britain’s 
largest  black 
newspaper,  since 
1989.  An  exhibi¬ 
tion  of  the  illustra¬ 
tions  was  held  at 
London’s  Green¬ 
wich  Gallery  in 
1994. 

Fatunla  was 
bom  in  London  in 
1961  and  educat¬ 
ed  in  Nigeria. The 

artist  —  whose  This  "Our  Roots”  cartoon  focuses  on  two  prominent  women. 


United  distributing 
‘Buckets’  cartoon 

CenpHE  BUCKETS”  HAS  moved  from 
A  Tribime  Media  Services  to  United 
Feature  Syndicate. 

Scott  Stantis’  five-year-old  strip  about 
a  modern  family  appears  in  more  than 
100  papers. 


QUSBU  UZMOHA.  BBGAU  TH£ 
lieeRATIOM  MOVEMEUr  lU  AM(901A. 
C6MTRA1,  AFRICA.  SHE  WA®6t7  WAR 
AOAWST  THE  PORTUGUESE  SLAVE  ^ 
TRAPERS  AMP  PESPITE  THEIR  ' 
OCCUPATION  OF  ANGOLA.  MZIHGHA 
MAIMTAIMEP  THE  RESISTANCE  UNTIL 
HER  PEATH  IN  Ife4>3.  _ 


QUttN  NZINCHA 


Alia  WALKER 


-  \ _ , 

OM6  OF  THE  MOST  IMPORTAWT  WRITERS  OF  THE  I 
EISHTIES  WAS  AtICE  WALKER.  HER  STUMMIWG 
HOVEL,  "THE  COLOR  PURPLE’,  WAS  MAPE  IMTO  A 
MAJOR  MOTIOH  PICTURE  AHP  SHE  WAS 
AWARPEP  THE  PRESTIGIOUS  PULITZER  PRIZE 
_ FOR  FICTIOH. 
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9.  □  Publicity  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and  L,ocal  (Toveniments 
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FEATURES  AVAILABLE 


ASTROLOGY 

CAREER 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time 

DR  JOB:  Q  and  A  column  for  people 
hoping  to  seek  and  keep  jobs  or  find 

Data 

Syndicate.  (800)  322-5101 

a  new  career.  Written  by  business 
journalist  Sandra  Pesmen.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 

AUTOMOTIVE 

CAR  FEATURES  are  our  business: 

254-7646. 

Columns  available  on  road  tests, 
car  care,  auto  trivia/history.  (810) 
573-2755. 

ENTERTAINMENT 

"HOLLYWOOD"  -  Lively  gossip  col- 
umn.  ^Kids  Corncr^^  *  New  books 

WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  own¬ 

reviewed.  For  information:(800) 
959-9977. 

ing  and  driving  a  car  by 
automotive  expert  Joyne  O'Don¬ 
nell.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone.  (212)  254-0890. 
Fax:  (212)  254-7646. 

Leaders  are  visionaries  with  a  poorly 
developed  sense  of  fear  and  no  concept 
of  the  odds  against  them.  They  make 
the  impossible  happen. 

Dr.  Robert  Jarvik 

AWARDWINNING 
700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303, 

Grass  Valley,  CA  95945 


LAUGHTER  is  the  best  medicine, 
so  keep  your  readers  healthy  by 
subscribing  to  In  A  Nutshell  -  a 
unique,  award-winning,  700-word 
weekly  column.  119  Washington 
Ave.,  Staten  Island,  NY  10314. 
(71 8)  698-6979 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  informa¬ 
tion  for  moviegoers.  Camera 
ready.  Star  photos.  Graphic,  pro¬ 
vocative  rating  system.  Cineman 
Syndicate,  P.<5.  Box  4433,  Mid¬ 
dletown,  NY  10940;  (914)  692- 
4572.  Fax  (914)  692-  8311. 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 

The  Finest  In  Crossword  Puzzles 

Call  (800)  292-4308  or 
(909)  672-2  2594 


WEEKLY  COLUMN 


♦  ♦  ♦  BIG  PROFITS  ♦  ♦  . 

Biggest  payment  for  voice  personals. 
Best  program.  We  do  dll  the  work, 
you  cash  the  checks.  We  poy  on 
gross-not  net.  Call  for  FREE  booklet, 
references.  814-234-9601  x400 
Perfect  Dote  is  a  subsidiary  of 
AccuWeather,  Inc. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care 
for  accuracy  and  detail.  Estab¬ 
lished  reasonable  prices.  James 
W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)  566-71 98 
Fax  (334)  566-0170 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895 

Lawrenceville,  GA  30246 
(770)  962-8399 
FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B,  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
lorn  Sexton,  N. England 
(617)545-6175 
Wren  Barnett,  South 
(704)  698-0021 
Ron  Holla,  Canada  E. 

(613)  525-1666 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  con¬ 
ducts  professional,  confidential 
negotiations  for  sale  and  purchase 
of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before 
you  consider  sale  or  purchose  of  a 
property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater 
Beach,  FL  34630.  No  obligation 
of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  *  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 
Fax  (334)566-0170. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL 
NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA 
91763 

(909)  626-6440  Fax  (909)  624- 
8852 


MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 
Gilbert,  AZ  85233  (602)  81 3-9344 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Ma  nagement-  Brokers 
P.O.  Box  3308 
Merrifield,  VA  22116-3308 
(703)  846-8410 
Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 
(214)  520-7025 
Fax  (214)  520-6951 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 


BOLITHO-CRIBB 

&  Associates  pcirtners,  bank, 
tax,  stock,  assets 


NEWSPAPER  BROKERS 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove- 
Clarksdale,  MS  38614 
(601 )  627-7906 
Fox  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457, 
Kosciusko,  MS  3W90 
(601 )  289-2004  or 
(800)  890-4706 
Fax  (601 )  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ARKANSAS  based  newspaper 
group  of  paid  weeklies.  Good 
development  potential.  Growth 
area.  $500,000.  Jim  Hall  Media 
Services,  Box  1088,  Troy,  AL 
36081.  (334)566-7198. 


EAST  TENNESSEE  shopper.  Zoned 
circulation  serving  major  city. 
Solid  buy  at  $250,000.  Jim  Hall 
Media  Services,  Box  1088,  Troy, 
AL 36081. 

(334)  566-71 98. 


FLORIDA.  Two  profitable  coastal 
weeklies  grossing  $500,000. 
Excellent  expansion  potential.  Box 
07656,  Editor  &  Publisher. 


FLORIDA:  Profitable  weekly 
$325,000,  terms.  NORTH  CARO¬ 
LINA:  profitable  weekly  $150,000, 
terms.  Beckerman  Assoc.  (813)  971  - 
2061. 


JEWISH  Weekly,  NJ  coast,  long 
established,  remarkable  growth 
area.  Ideal  for  owner-operator. 
Owner  retiring.  Box  07655,  Editor 
&  Publisher. 


NEWSPAPERS  WANTED 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


NORTHWEST  IOWA  -  A  long- 
established,  unopposed,  smari- 
town  paper,  county  official, 
excellent  "starter"  for  a  newspaper 
career.  In  the  heart  of  the  Sioux- 
lond  area  between  Sioux  City  and 
Sioux  Falls.  Gross  $155,000  last 
year.  Priced  to  sell!  John  von  der 
Linden,  Broker,  Box  275,  Spirit 
Lake,  lA  51360.  PH;  (712)  336- 
2805  FAX:  (71 2)  336-0611. 


READY-MADE  WEEKLY  for 
ambitious  editorial  and  ad  team 
located  in  the  beautiful  Green 
Mountains  of  Vermont  with  much 
of  the  6,000  circulation  located  in 
ski  areas.  Good  printing  contract 
available.  Asking  for  $15,000 
down  and  will  finance  the  remain¬ 
ing  $15,000.  Reply  to  Box  07658, 
Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


REWARD  YOURSELF;  Newspapers 
for  sale,  weeklies  large  and  small. 
Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposi¬ 
tion,  Austin,  TX  78703.  (512) 
476-3950. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


EQUIFMENr&  SUPPOES 


CAMERA  &  DARKROOM 

DAYUGHTER  460  for  sale.  2  year 
old,  excellent  condition.  Call  Kim 
(407)  790-6506. 


SQUeeze  Lens  mfg.  since  1968. 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration  H. 
Carlbom  CKOptical  (310)  372- 
0372. 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned- 
Guaranteed  Production-Training 
Program  Provided.  JIMMY  R.  FOX, 
MAIL  ROOM  CONSULTANT 
(713)468-5827. 

GOOD  RECONDITIONED 
Cheshire  and  Kirk-Rudy  labeling 
machines  with  single  and 
multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Tom  at  (800) 
527-1668  or  (214)  869-2844. 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


MAILROOM 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218 
Fax  (407)  273-901 1 


_ PREPRESS _ 

PARTS  •  PCB'S  •  IMAGESEHERS 
If  the  t>art  costs  rrK>re  than  the 
machine  is  worth  —  call  us! 

BWI  is  your  source  for  parts, 
imagesetters,  RIPs  and  film 
processors. 

Call  Bob  Weber  @ 

(800)  399-4BWI 
or  fax  (800)  837  8973. 

PRESSES 

GOSS  METRO  Excellent  Condi¬ 
tion,  5-unit,  22  3/4"  cut-off,  1  full 
color  deck,  2  half  color  decks,  2 
mono  units,  2:1  double  output 
folder.  Peripheral  mailroom  and 
plateroom  equipment.  Available 
Now.  Call  NewsTech  at  (305) 
688-1407. 

METRO,  URBANITE,  COM¬ 
MUNITY,  SC,  SSC,  MAN  4/2 
presses.  AL  TABER  (770)  552-1528 
Fax  (770)  552-2669 


E&P  Classified 


It^s  Your  People-to-People  Meeting  Place 

With  an  ad  in  E&P,  We  reach  the  working 
journalists  you  want  to  reach,  every 
week.. .83 ,000  strong.  Rates  and  order  form  are  at 
the  end  of  the  Classified  section.  To  increase 
accuracy  and  expedite  placement.  Fax  your  ad  to 
(212)  929-1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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_ PRESSES _ 

PRESS  EQUIPMENT 

8-unit  GOSS  COMMUNITY  w/SC 
folder  &  u.f. 

4-Unit  GOSS  COMMUNITY  - 
22  3/4". 

3- Unit  GOSS  COMMUNITY, 
grease  lubricated. 

2-unit  GOSS  COMMUNITY,  with 
SC  folder  &  SSC  units. 

Add-on  GOSS  COMMUNITY  units 
-  floor  position  or  converted  to 
stacked  position,  folders  &  upper 
formers. 

4- unit  GOSS  SUBURBAN  press, 

22  3/4". 

Three  SOLNA  D-30A  presses, 
1988-89  vintage,  6  &  7  unit 
presses  with  both  2-e1  and  1+1 
units;  F36-A  and  BAF36  folders, 
22"  cut-off. 

1 1 -unit  HARRIS  VI 5D,  1982  with 
JF15  &JF25  w/u.f. 

WEB  LEADER  mono  unit  &  Web 
Leader  folders. 

8-unit/2-folder  WEB  LEADER, 
1977. 

4- unit  WEB  LEADER  press  -  avail¬ 
able  immediately. 

6-unit  NEWS  KING  (3  stacked  sets 
of  units)  with  KJ6  folder. 

5- unit  NEWS  KING,  1977  vin¬ 
tage. 

Add-on  NEWS  KING  units  & 
folders. 

Model  300  CUSTOM-BILT  3-knife 
trimmer. 


DOUBLE-WIDTH 

Two  METROLINER  mono  units,  45" 
RTP's  &  Y  columns  -  22  3/4". 

New  1 0-unit  TKS  press  with  3  half 
decks,  double  3:2  folder  -  22  3/4". 

6-unit  GOSS  COSMO,  1976  - 
available  immediately. 

3  "Vision"  (Cosmo-style)  GAM  offset 
units. 

SOVEREIGN  single  3:2  160-page 
folder  w/double  u.f.,  22  3/4"  and 
motor. 

GOSS  double  144-page  3:2 
folder,  22  3/4"  w/double  upper 
formers. 

INLAND  NEWSPAPER 
MACHINERY 
CORPORATION 

(91 3)  492-9050 
Fax  (913)  492-6217 


AMERICAN  PUBLISHING  COM¬ 
PANY  is  aggressively  seeking 
newspaper  acquisitions  with 
circulations  of  5,000  or  greater. 
APC  is  owner/operator  of  420 
publications,  including  1 1  2  daily 
newspapers.  All  correspondence 
and  discussions  are  confidential. 

Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


PRESSES 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

4-10  Unit  Harris  V-1 5D  w/2  JF4 
commercial  folders, 

AVAILABLE  IMMEDIATELY!! 

4-Unit  Harris  V-15A,  w/JF7 
folder; 

2  units  continuous  ink,  2  ductor, 

1  unit  w/circumferential 
1  Rebuilt  Community  floor  unit 
1976, 

IMA4EDIATE  DELIVERY!! 

4  Pocket  McCain  Speedbinder 
1  "  1 05"  Count-o-veyor 

GLOBAL  GRAPHICS,  INC. 
(913)  541-8886 
Fax  (91 3)  541-8960 

WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom 
equipment 

Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  & 
227S  WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356- 
4886  or  Fax  (816)  887-2762. 


TRIMKLEEN  PAPER  TRIAAMER,  OR 
PARTS,  OR  SIMILAR  TRIAAMER. 
Box  07657,  Editor  &  Publisher. 


It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
hoider. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard  your 
reply, 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions 
wrorldwide 

(516)  379-2797/(813)  786-5930 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT 
INC. 

Newspaper  Telemarketing 
Specialists 
(800)  247-2338 


ADNET  SYSTEMS 
Telemarketing  Specialists 
Quality  Work* Reasonable  Rates 
1  (800)  336-8037 


CIRCULATION  DEVELOPMENT 
SOUTH  Complaint  free  tele¬ 
marketing  w/quality  subscription 
sales  and  guaranteed  collections. 
Nationwide 
(800)  844-3581 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27th  Year 


CIRCULATION  SERVICES 


METRO  NEWS  SERVICE,  INC. 

"  RestxjnseABILITY" 
Nationwide  TELEMARKETING 
since  1975 
(800)  950-8475 
Horace  Southward 


PRO  ‘;tart<> 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CONSULTANTS 


American 

Newspaper  Consultants,  Ltd., 
including  Dane  Claussen. 
(800)  554-3091 . 


CIRCULATION  SERVICES 


ymfm 

CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


CONSULTANTS 


A  SERIOUS,  THOUGHTFUL  Pro¬ 
fessional  approach  to  circulation 
cost  and  revenue.  We  also  intro¬ 
duce  a  sense  of  urgency.  The  Von 
Entress  Group,  Inc.  (708)  717- 
5554. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS 
ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES 
(National) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  & 
accessories. 

Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


PRESSROOM  SERVICES 


GOT  A  PRESS  DRIVE  PROBLEM? 
J&K  can  provide  permanent  solu¬ 
tions  to  chronic  drive  and  control 
problems.  Fast,  economical  ser¬ 
vice.  J&K  Power  Supply  (313) 
953-0780. 


/'m  o  salami  writer.  I  try  to  write 
good  salami,  but  salami  is  salami. 

Stephen  King 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROB¬ 
LEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks 
and  ladderways?  Dirty  air  handl¬ 
ing  systems,  duct  work? 

Daily  Service  Contracts 
C)ne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PRESS  TIME  AVAILABLE 


T.V  BOOKS  OR  FLEXIES,  trimmed  and 
glued  on  press.  Up  to  88  pages.  Over 
88  we  can  saddle  stitch.  Nationwide 
trucking  or  mailing. 

Mr.  Lesnar  (800)  843-6805 


PRESSROOM  SERVICES 


VISUAL  GFtAPHICS 
Brokering,  Installations,  Disman¬ 
tles,  Electrical  Upgrades,  State  of 
the  Art  Designs,  Rebuilding,  Recon¬ 
ditioning,  (Our  Facility  Or  Yours) 
Factory  Trained  Personnel,  Harris, 
King,  Goss 

(904)383-6615 
Fax:  (904)  735-4152 


HELP  WANTED 


I 


ACCOUNTING 


ASSISTANT  CONTROLLER  -  ONI 
Broadcast  Group  seeks  a  qualified 
individual  for  its  growing  newspa¬ 
per/television/radio  gioup.  Can¬ 
didates  must  have  a  B.S.  in 
Accounting,  at  least  five  years  of 
accounting  supervisory/ 
management  experience  and 
strong  background  with  PC's. 
AS400  computer  experience  a 
plus. 

An  excellent  growth  opportunity 
with  an  aggressive  privately  held 
company. 

Send  resume  or  application  to: 
QUINCY  NEWSPAPERS,  INC. 

Attention:  Ralph  M.  Oakley 
Vice  President  of  Administration 
1 30  S.  Fifth  Street,  P.O.  Box  909 
Quincy,  IL  62306 


ADMINISTRATIVE 


GENERAL  MANAGER 

Small  publishing  company,  family 
market,  seeks  energetic,  hard- 
warking,  hands-on  General  Man¬ 
ager.  5  year-old  company  pub¬ 
lishes  a  monthly,  controlled  circula¬ 
tion  regionol  parenting  paper 
(75,000),  a  twice-yearly  baby 
directory  and  an  annual  directory 
for  special  needs  families.  Duties 
include  managing  sales  staff  (5), 
creating  and  implementing  market¬ 
ing  and  circulation  strategy  and 
materials.  Report  to  Publisher. 
Zone  2.  Resume  and  salary  history 
to  Nancy  Lisagor,  MetroKids, 
1080  N.  Delaware  Avenue,  Phila¬ 
delphia,  PA  19125;  Fax  (215) 
291-5563. 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675^4380 


ADMINISTRATIVE 


CHIEF 

FINANCIAL 

OFFICER 

Prestigious  New  England  newspa¬ 
per  is  seeking  a  Chief  Financial 
Officer  for  its  multi-faceted  opera¬ 
tion.  Ideal  candidate  needs  to  be 
well-versed  in  all  phases  of  accoun¬ 
ting,  staff  supervision,  data  pro¬ 
cessing  and  benefit  administration. 

Position  involves  working  closely 
with  publisher  and  other  depart¬ 
ment  heads  in  planning  and  oper¬ 
ations. 

Being  associated  with  one 
of  the  nation's  fastest-growing 
newspaper  groups  adds  addi¬ 
tional  dimension  and  opportunities. 

Interested  persons  should  submit 
resume  to  Box  07631,  Editor  & 
Publisher. 

'All  Replies 
Strictly  Confidential" 


It  is  not  a  dreamlike  state,  but  the 
somehow  insulated  stale,  that  a  great 
musician  achieves  in  a  great  per¬ 
formance.  He's  aware  of  where  he  is 
and  what  he's  doing,  but  his  mind  is  on 
the  playing  of  his  instrument  with  an 
internal  sense  of  rightness-it  is  not 
merely  mechanical,  it  is  not  only 
spiritual,  it  is  something  of  both,  on  a 
different  plane  and  a  more  remote  one. 

Arnold  Palmer 


ADMINISTRATIVE 


PUBLISHER/MARKETER  for  print 
and  on-line  publications.  High 
salary,  excellent  benefits  and 
bonuses,  fascinating  business 
challenge,  live  in  Prague,  travel. 
Needed:  experienced  publisher  or 
related  executive  to  maximize 
revenues  from  publications;  strong 
strategic  thinker,  able  to  tailor 
effective  business  plan  to  unique 
products  and  audience.  Open 
Media  Research  Institute  is  a  non¬ 
profit  organization  providing 
comprehensive  coverage  of  the 
former  East  Bloc  to  leaders  in  gov¬ 
ernment,  business  and  academia. 
Cover  letter,  resume,  3  references 
in  confidence  to:  OMRI,  Attn: 
Mark  Schoofs,  Motokov  Building, 
Na  Strzi  63,  140  62  Prague  4, 
Czech  Republic.  Or  fax  to  (42-21 
6114-2114  or  6114-3189,  e-mail 
schaofsm@amri.cz.  Equal 
Opportunity  Employer 


NOW  ON  SALE 

1996 

Editor  &  Publisher 

Market 

Guide 

To  order  your  copy,  coirtact 
E&P’s  Circulatiotr 
Department  at 
(212)  675-4380. 


J.\NUARY  20,  1996  ■  Editor  &  Pubusher 


ACADEMIC 


ACADEMIC 


HELPmiNTED 


ACADEMIC 


ADMINISTRATIVE 

COAAMUNITY 
AFFAIRS  SPECIAUST/ 

NEWSLETTER  PUBLISHER 

The  Denver  Water  Department  is 
seeking  to  hire  an  experienced 
Newsletter  Publisher  with  excellent 
writing,  reporting  and  publication 
skills.  This  position  will  carry 
responsibility  for  researching,  writ¬ 
ing,  editing,  and  laying  out  arti¬ 
cles  for  Denver  Water  pub¬ 
lications,  including  a  monthly  six- 
to-eight-page  employee  pub¬ 
lication,  and  a  bi-monthly  one- 
page  customer  publication 
delivered  to  over  two-hundred 
thousand  households  in  the  metro 
area. 

In  addition,  the  successful  appli¬ 
cant  will  write,  edit  and  publish  a 
quarterly  four-page  newsletter  on 
Denver  Water's  Integrated 
Resource  Planning  and  will  have 
responsibility  for  other  internal 
communication  and  publishing 
functions  as  assigned. 

Qualified  applicants  will  have  the 
ability  to  recognize  a  newsworthy 
story,  do  required  research,  and 
write  the  story  professionally;  have 
working  knowledge  of  desktop 
publishing,  preferably  using 
Macintosh  advanced  equipment 
with  QuarkXPress  software;  know¬ 
ledge  of  design  principles;  and 
ability  to  work  with  graphic 
designers  in  laying  out  formats  for 
several  publications.  A  minimum 
of  two  years  of  experience  in  writ¬ 
ing  and  editing  is  required.  Five 
years  is  desirable.  This  position 
also  requires  general  proficiency 
with  taking  35mm  photographs. 

Best  qualified  applicants  will  have 
graduated  from  a  four-year  col¬ 
lege  or  university  with  a  degree  in 
any  field  related  to  journalism  or 
writing.  Experience  in  the  prod¬ 
uction  of  newsletters  or  compara¬ 
ble  publications  using  desktop 
publishing  equipment  is  desirable. 
Editorial  experience  may 
overcome  a  degree  that  is  not 
related  to  journalism. 

Starting  salary  for  this  position 
ranges  from  $2,777  to  $3,215 
per  month  depending  on  experi¬ 
ence  and  qualifications,  with 
opportunity  for  regular  pay 
increases  based  on  performance. 
An  excellent  benefit  package  is 
included.  Denver  residency  is 
required  within  9  months  of 
employment. 

Please  send  a  letter  of  application 
and  your  resume  to 

Denver  Water  Department, 
Attn:  Human  Resources, 

1 600  W.  1 2th  Avenue, 
Denver,  CO  80254 


UNIVERSITY  OF  DETROIT  MERCY 
seeks  an  energetic  print  journalism 
faculty  member  for  a  tenure  track 
position  (assistant  professor).  M.A. 
and  teaching/publishing  experi¬ 
ence  required.  Teach  under¬ 
graduate  journalism  courses, 
advise  independent  projects, 
develop  SPJ  chapter,  co-advise 
weekly  campus  newspaper,  advise 
twice-annual  campus  magazine, 
academic  advising  of  under¬ 
graduate  students.  Pending 
approval  of  funding.  University  of 
Detroit  Mercy  is  a  Catholic  Univer¬ 
sity,  sponsored  by  the  Religious  Sis¬ 
ters  of  Mercy  and  the  Jesuits,  and 
is  still  an  equal  opportunity/ 
affirmative  action  employer. 
Women  and  members  of  minority 
communities  ore  encouraged  to 
apply.  Send  resume,  three  letters 
of  recommendation,  and  evidence 
of  teaching/publishing  experience 
to;  Dr.  Vivian  I.  Dicks, 
Chairperson,  Communication 
Studies  Department,  University  of 
Detroit  Mercy,  Box  1 9900,  Detroit, 
Michigan,  48219.  Deadline  for 
application:  February  16,  1996. 

THE  WAKE  FOREST  UNIVERSITY 
NEWS  BUREAU  invites  applica¬ 
tions  for  media  relations  officer 
position.  Responsibilities  include 
writing  news  and  feature  stories; 
responding  to  news  media 
inquiries;  creating  and  carrying 
out  media  plans;  and  proposing 
faculty  experts  ond  stories  about 
the  university  to  print  and  broad¬ 
cast  news  media.  Qualifications 
include  a  bachelor's  degree; 
strong  writing  skills;  facility  with 
personal  computers;  and  four 
years  of  professional  experience  in 
journalism  (some  broadcast  expe¬ 
rience  preferred)  or  higher  educa¬ 
tion  public  relations.  Annual 
salary  up  to  $25,000.  Send  cover 
letter,  current  resume  and  three  non- 
returnable  writing  samples  by 
Feb.  9  to:  Kevin  Cox,  WFU  News 
Bureau,  P.O.  Box  7205,  Winston 
Salem,  NC  27109-7205.  (Express 
mail:  221  Reynolda  Hall,  1834 
Wake  Forest  Road). 

An  EEO/AA  employer 


THE  UNIVERSITY  OF  ARKANSAS 
Cooperative  Extension  Service 
seeks  a  Director  of  Communica¬ 
tions  and  Marketing  to  lead  a  fac¬ 
ulty  of  1  1  print  and  electronic 
media  specialists  and  8  printshop 
employees.  The  incumbent  will  be 
responsible  for  developing  and 
administering  a  comprehensive 
communications  program  in  sup¬ 
port  of  traditional  Extension  edu¬ 
cation  and  distance  learning  tech¬ 
niques.  Also  responsible  for 
marketing  Extension  programs  to 
prospective  donors,  to  the  brooder 
clientele  base  and  to  the  agricul¬ 
tural  and  business  leadership  of 
Arkansas. 

Qualifications  include  an  earned 
baccalaureate  degree  in  a  dis¬ 
cipline  appropriate  to  communica¬ 
tions  and  marketing  in  a  land 
grant  setting,  demonstrated 
excellence  in  both  written  and  oral 
communications  skills,  and  experi¬ 
ence  in  organization  and  man¬ 
agement  of  communications  and 
marketing  in  a  University  setting. 
Experience  and  interest  in  working 
with  a  broad  array  of  clientele 
desirable. 

Filing  deadline,  February  15, 
1996.  Screening  will  begin  shortly 
thereafter.  Position  will  remain 
open  and  applications  will  be 
accepted  until  position  is  filled. 
Send  letter  of  application,  com¬ 
plete  vita  and  the  names  of  five 
references  to  Dr.  David  E.  Foster, 
University  of  Arkansas 
Cooperative  Extension  Service, 
Box  391,  Little  Rock,  AR  72203. 
Telephone  (501)  671-2001;  Fax 
(501)671-2251. 

The  Arkansas  Cooperative 
Extension  Service  is  an  equal 
opportunity  employer.  All  candi¬ 
dates  will  be  considered  without 
regard  to  race,  color,  religion, 
national  origin,  sex,  age  or  dis¬ 
ability.  Persons  requiring  special 
assistance  to  participate  in  the 
application  process  should  notify 
the  contact  person. 


THE  UNIVERSITY  OF  NORTH 
TEXAS  Journalism  Department  is 
seeking  applicants  for  (2)  teaching 
positions:  one  in  writing,  editing 
and  computer  applications  in 
journalism,  especially  desktop 
publishing  on  Macintosh,  and  one 
in  advertising  sales  and  media. 

Requirements:  doctorate  or  MFA 
or  ABD.  Professional  experience  in 
applicable  field,  five  years  pre¬ 
ferred;  college  teaching  or 
equivalent.  Rank,  assistant  pro¬ 
fessor;  competitive  salary  and 
benefits. 

The  university,  in  Denton  in  the 
Dallas-Fort  Worth  metroplex,  is 
the  fourth  largest  in  Texas  with 
more  than  25,000  students.  The 
department,  part  of  the  College  of 
Arts  and  Sciences,  has  six 
sequences  and  a  master's  pro- 
grom,  all  nationally  accredited  by 
ACBMC. 

Send  current  vita,  three  letters  of 
recommendation  and  transcripts 
to: 

Search  Committee 
Journalism  Department 

University  of  North  Texas 

Box  5278 

Denton,  TX  76203-0278 

The  University  of  North  Texas  does 
not  discriminate  on  the  basis  of 
race,  sex,  color,  religion,  national 
origin,  disability  or  veteran  status 
in  provision  of  educational 
opportunities  and  benefits. 

DEADLINE; 

AAARCH  1,  1996 

PRINT  JOURNALISM:  Tenure  track 
position  as  associate  professor, 
assistant  professor,  or  instructor 
depending  on  experience.  Salary 
competitive.  Duties  include 
teaching  courses  in  print  journal¬ 
ism,  and  other  undergraduate  and 
graduate  courses,  as  needed;  con¬ 
ducting  research;  and  performing 
other  obligations  of  a  faculty 
member.  Qualifications:  pro¬ 
fessional  print  journalism  experi¬ 
ence;  Ph.D.  or  near;  potential  as 
teacher  and  researcher.  Review  of 
applications  begins  February  29, 

1  996,  and  will  continue  until  an 
acceptable  candidate  is  identified. 

Appointment  date:  August,  1 996. 

Send  letter  of  application,  cur¬ 
riculum  vitae,  three  letters  of 
reference,  and  an  official 
transcript  of  highest  degree  to; 
Chair,  Search  Committee, 
Department  of  Communications, 
Box  201 ,  Loyola  University,  6363 
St.  Charles  Avenue,  New  Orleans, 
LA  70118.  Minorities  are  espe¬ 
cially  encouraged  to  apply. 

Loyola  University,  a  Jesuit  institution, 
is  an  equal  opportunity/affirmative 
action  employer. 


EOE  -  M/F 


ACADEMIC 


ACADEMIC 


MASS  COMMUNICATION 
JOURNALISM  FACULTY 


Iona  College,  dedicated  to  personal  teaching  in  the  tradition  of  the  Christian 
Brothers  and  American  Catholic  higher  education,  and  an  equal  opportunity 
employer,  is  seeking  applicants  for  a  tenure-track  position  in  the  School  of 
Arts  and  Science.  A  doctoral  degree  in  journalism  or  related  areas  is  requited 
for  appointment  at  the  rank  of  Assistant  Professor. 

This  position  includes  teaching  journalism  courses  at  the  undergraduate  level. 
Relevent  college  teaching  experience  is  desirable.  Professional  journalistic  expe¬ 
rience  will  be  favorably  considered. 

All  applicants  should  submit  a  letter  of  application  which  includes  a  statement  of 
your  teaching  philosophy,  a  curriculum  vitae,  and  the  names  of  three  references. 
All  materials  must  be  submitted  no  later  than  February  1, 1996  to; 

Dr.  Orly  Shachar,  Chair 
Department  of  Mass  Communication 

IONA  COLLEGE 

715  North  Avenue,  New  Rocheiie,  NY  10801 
OurFrioritylsYou 
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ADVERTISING 


ACADEMIC 


ADVERTISING 


FELLOWSHIPS,  ASSIST ANTSHIPS 
IN  JOURNALISM  STUDIES 

The  University  of  South  Florida  at 
St.  Petersburg  invites  applications 
for  its  master's  degree  program  in 
journalism  studies.  The  program 
emphasizes  advanced  practice 
and  study  of  news,  writing,  media 
ethics  and  contemporary  issues  in 
journalism.  Students  have 
opportunities  to  participate  in 
seminars  and  conferences  at  the 
Poynter  Institute  for  Media  Studies, 
adjacent  to  campus. 

A  $10,000  Poynter  Fellowships 
will  be  awarded  for  the  1 996-97 
academic  year,  which  begins 
August  26,  1996.  In  addition, 
teaching  or  research  assistantships 
--  including  work  with  the 
JOURNAL  OF  MASS  MEDIA 
ETHICS  --are  available. 

For  fullest  consideration,  apply  by 
March  15,  1996.  Contact  the 
Journalism  Studies  Program,  Uni¬ 
versity  of  South  Florida,  St. 
Petersburg,  FL  33701,  attention  G. 
Michael  Killenberg,  (813)  893- 
9174,  FAX  (813)  893-9532  or  E- 
mgil  killenbe@bciyflash.stpt.usf.edu 

ADVERTISING 


CLASSIFIED  AD  MANAGER 
The  Bismarck  Tribune  (ND)  has  a 
Classified  Ad  Manager  position 
available  for  someone  with  prior 
newspaper  ad  sales  experience. 
This  position  reports  to  the  pub¬ 
lisher,  is  part  of  the  management 
team,  and  is  responsible  for  the 
success  of  all  classified  teams. 
We're  seeking  someone  to  create 
the  perception,  and  reality,  that 
our  product  is  the  best  creative 
marketing  tool  in  our  area.  Other 
expectations:  plan,  monitor,  and 
cantrol  revenue  and  costs;  create 
and  promote  innovative  classified 
sections;  develop  and  train 
classified  and  telemarketing  staff 
in  a  way  that  values  each 
employee;  and  participate  in  the 
business  community  in  a  highly  vis- 
ible  and  respected  manner. 
Resume  and  references  to:  Libby 
Simes,  HR  Manager,  Bismarck 
Tribune,  P.O.  Box  1498, 

Bismarck,  ND  58502. _ 

THE  VALDOSTA  DAILY  TIMES,  a 
20,500  circulation  daily  South 
Georgia  Thomson  Newspaper, 
has  an  immediate  opportunity  for 
an  Advertising  Director.  Full 
responsibilities  for  Ad  department 
of  20  plus.  This  position  also 
serves  as  lead  advertising  pro¬ 
fessional  for  4  other  south 
Georgia  newspapers  and  the  can¬ 
didate  must  possess  excellent  staff 
management  and  communication 
and  nrKStivation  skills.  Attractive  com¬ 
pensation  and  career  opportunity. 
Send  resume  to  Director  of  Human 
Resources,  South  GA  SMG,  P.O. 
Box  5949,  Valdosta,  GA  3 1 603- 

5949. _ 

GENERAL  SALES  MANAGER 
overseeing  80,000  circulated 
weekly  shopper.  Excellent  salary 
and  benefits  package.  Contact  Mr. 
Lesnar,  (800)  843-6805,  M-F  8-5, 
CST. 


ADVERTISING  AAANAGER 
The  Los  Angeles  Times  has  an 
exciting  opportunity  for  an 
ADVERTTsING  manager.  This 
position  will  offer  the  opportunity 
to  manage  and  develop  the  inside 
classified  and  retail  sales 
capabilities  of  the  advertising 
account  representatives. 

The  successful  candidate  will  be 
responsible  for  managing  two 
departments  with  a  total  of  five  sec¬ 
tion  supervisors  and  approxi¬ 
mately  70  sales  representatives. 
Report  to  the  Director  of  Advertis¬ 
ing,  the  Advertising  Manager  will 
be  responsible  for  setting  goals, 
growing  organization  revenue, 
and  setting  the  course  for  con¬ 
tinued  success. 

THE  SUCCESSFUL  CANDIDATE 
WILL  HAVE: 

•4  plus  years  of  experience  manag¬ 
ing  large  inside  and  outside  sales 
groups 

•A  ftistory  of  developing  and  train¬ 
ing  people 

•Experience  with  the  selection  of 
phone  systems 
•4  year  degree 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  conripensation  and  benefits 
package.  Qualified  candidates 
should  send  a  resume  with  salary 
history  indicating  Positian 
#95C0125  to: 

LOS  ANGELES  TIMES 
EMPLOYMENT  OFFICE 
TIMES  MIRROR  SQUARE 
LOS  ANGELES,  CA  90053 

You  may  also  fax  to  (213)  237- 
4962  or  send  via  the  Internet  to 
jobs@latimes.com 

Equal  Opportunity  Employer 

RETAIL  ADVERTISING  MANAGER 
One  of  the  South's  leading  news¬ 
papers  is  laoking  far  someone 
who  is  a  goal-oriented,  self-starter 
with  strong  problem  solving 
aptitude.  Must  hove  ability  to  plan, 
budget,  recruit,  motivate  and 
execute.  Please  send  resume, 
salary  history,  references  and 
cover  letter  to  Box  07603,  Editor 
&  Publisher. 


ADVERTISING/EDITORIAL 


EDITORIAL/ 

ADVERTISING 

NEWSPAPER 


A  new  New  York  City  daily 
newspaper  seeks  experi¬ 
enced  pros  in  the  following 
areas:  Editorial,  Advertising, 
Administration,  Graphics. 
Mail  or  fax  resume  to: 

HIRSCHFELD  PRODUCTIONS 
15  Penn  Plaza 
New  York,  NY  10001 
Fax:  212-695-0898. 

ATTN:  AVI 


AUTOMOTIVE  ADVERTISING 
MANAGER 

needed  as  an  integral  part  of  a 
progressive,  innovative  metro 
newspaper  management  team  in 
the  Midwest.  We  are  leaders  in 
new  technology  and  Internet 
development  for  classified.  This 
position  will  report  directly  to  the 
Classified  Manager,  and  was 
opened  due  to  promotion. 

This  job  requires  a  strong  back¬ 
ground  in  advertising  sales,  pro¬ 
ven  management  ability  in  work¬ 
ing  with  a  growing  sales  staff, 
strong  leadership  skills;  the  ability 
to  work  with  other  category  man¬ 
agers  in  a  team  style,  with  poten¬ 
tial  challenges  beyond  the 
automotive  category.  The  ideal 
candidate  will  have  a  newspaper 
management  background  with 
general  knowledge  of  classified 
advertising. 

Contact  Tim  Anderson,  Classified 
Advertising  Manager  (513)  225- 
2026  or  Mark  Stange,  Advertising 
Director  (513)  225-2082  by  Jan¬ 
uary  30  1 996. 

ADVERTISING  SALES  MANAGER 
Can  you  sell?  Are  you  currently  in 
a  number  2  sales  position  and 
looking  to  take  the  next  step?  We 
want  to  talk  to  you!  Small  midwest 
daily  with  shopper  positioned  for 
growth,  is  searching  for  a  working 
sales  manager.  The  right  person  will 
reap  large  rewards  In  wide-open 
market.We  offer  an  excellent 
compensations  package.  Send 
resume  to  Box  07664,  Editor  & 
Publisher. 

CLASSIFIED  AUTOMOTIVE 
SALES  MANAGER 
The  fastest  growing  newspaper  in 
the  Southeast  is  seeking  an 
aggressive,  innovative,  successful 
sales  manager.  This  manager  is 
responsible  for  developing  and 
implementing  plans  to  achieve 
goals  through  the  sales  team. 
Excellent  communication, 
coaching,  and  leadership  skills  are 
necessary.  Previous  managerial 
experience  with  a  strong  history  of 
new  business  development, 
achievement  of  revenue  goals, 
excellent  account  relationships, 
and  staff  development  skills  are 
essential. 

We  offer  lucrative  compensation 
plan  and  benefits.  Please  send 
resume  to:  Classified  Sales  Man¬ 
ager,  The  Florida  Times-Union,  PO 
Box  1949,  Jacksonville,  FL  32231, 
fax  (904)  359-4187. 

We  are  DRUG-FREE  WORKPLACE 
EOE 

SENIOR  ACCOUNT  EXECUTIVE 
The  New  York  Press  Association, 
newspaper  trade  association,  is 
seeking  an  advertising  sales 
leader  with  national  experience  to 
develop  new  newspaper  advertis¬ 
ing  accounts.  Powerful  selling  skills 
needed.  Experience  with  networks, 
co-op,  and  ad  agencies  preferred. 
Salaried  position  with  commission 
and  benefits.  Send  resume,  salary 
expectations  and  references  to: 
Executive  Director,  NYPA,  1681 
Western  Avenue,  Albany,  NY 
1 2203-4305  before  February  1 0. 


CIRCUIATION 

CIRCULATION  DIRECTOR 
Privately  held  mid-size  daily 
newspaper  in  the  Southeast.  We 
are  looking  for  an  aggressive, 
take  charge  person  who  will 
accept  nothing  but  excellence  from 
the  staff.  Candidate  should  have 
proven  organizational  skills  and 
experience  in  all  areas  of  circula¬ 
tion.  All  responses  held  in  strictest 
confidence.  Send  resume  and 
salary  history  to  Box  07665, 
Editor  &  Publisher. _ 

CIRCULATION  DIRECTOR  for 
weekly  newspaper  50,000  distri¬ 
bution.  We  are  seeking  an  experi¬ 
enced  professional  to  grow  paid 
circulation.  Ideal  candidate  will 
have  2-4  years  experience  includ¬ 
ing  ABC,  direct  mail  postal  regula¬ 
tions,  budgeting,  modeling,  data¬ 
base,  list  rental,  fulfillment  man¬ 
agement,  promotions  testing  and 
analysis.  Strong  computer  skills 
required.  Send  resume  to  L.A.  Busi¬ 
ness  Journal,  5700  Wilshire  Blvd., 
Ste.  1 70,  Los  Angeles,  CA  90036. 

CIRCULATION  MANAGER  - 
Growth-oriented  manager  to 
oversee  all  circulation  sales  and 
distribution  functions  for  The 
Berkshire  Eagle,  a  7-day,  34,000 
circulation  paper.  Tnorough 
circulation  marketing  and  organi¬ 
zational  experience,  computer  lit¬ 
eracy,  promotional  skills  are 
musts.  Please  send  resume, 
references  and  letter  of  application 
including  salary  requirements  to 
Martin  C.  Langevefd,  executive 
vice  president.  New  England 
Newspapers,  Inc.,  P.O.  Box  1171, 
Pittsfield,  MA  01 202. 

CIRCULATION/MARKETING  pro 
needed  for  unique  community 
newspaper  of  35,000  paid.  What 
makes  us  unique?  The  community 
we  serve  is  Agriculture  in  four  NW 
states.  Mailed  weekly,  averaging 
54  broadsheet  pages,  this  honest 
report  of  farm  news  is  rare  in  a 
field  saturated  by  freebies.  Come 
raise  our  market  penetration  using 
your  skills  in  direct  mail  and  tele¬ 
phone  marketing,  suppart  our 
overall  marketing  plan  through 
database  creation  and  service  to 
other  departments.  Rapid  growth 
curve  underway.  Great  living  in 
Salem,  Oregon.  Part  of  a  small 
group,  we  offer  benefits  including 
health  plan,  401  (k)  and  profit  shar¬ 
ing.  Resume  and  salary  history  to 
CK.  Potterson,  East  Oregonian 
Publishing  Company,  P.O.  Box 
1089,  Pendleton,  OR  97801 . 


HOME  DEUVERY  MANAGER 

Zone  2,  30,000+  circulation. 
Daily  and  Sunday  newspaper  in 
an  extremely  competitive  market, 
looking  for  a  hands-on  Home 
Delivery  Manager  to  lead  our 
Home  Delivery  Department.  The 
right  candidate  should  have  3-5 
years  experience  in  Circulation 
Management,  be  goal  oriented 
and  able  to  motivate  and  train  Dis¬ 
trict  Managers.  Competitive  salary 
with  a  benefit  package  and  incen¬ 
tive  program.  Send  resume  along 
with  cover  letter  and  salary  require¬ 
ments  to:  Box  07666,  Editor  & 
Publisher. 
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_ CIRCULATION _ 

OPPORTUNITY  KNOCKS! 
Circulation  manager  needed  for  a 
growing  small  daily  newspaper. 
Need  someone  who  can  spark 
circulation  growth  and  spoil  our 
readers  with  top  notch  service. 
Excellent  benefits  pockage.  Salary 
commensurate  with  experience  and 
ability.  If  you  have  a  successful 
circulation  track  record  and  would 
like  to  climb  the  ladder  of  success 
within  our  growing  company,  send 
resume  to  Box  0/641,  Editor  & 
Publisher. 

COMPUTER  TECHNOLOGY 

COMPUTER  TECHNICIAN 

Sun  Newspapers,  the  largest  chain 
of  weekly  newspapers  in  the  coun¬ 
try,  has  an  immediate  opening  for 
a  full-time  computer  technician. 
Position  would  be  involved  in  main¬ 
tenance  and  user  support  of  Atex, 
Ctext,  Harris  and  Monotype  com¬ 
puter  system. 

The  successful  candidate  will  have 
at  least  five  years  experience  as  a 
computer  technicion,  strong 
verbal,  written  and  interpersonal 
skills,  ability  to  meet  deadlines  and 
flexibility  in  working  hours.  Know¬ 
ledge  of  DEC  hardware,  PC's,  Nov¬ 
ell,  and  Windows  95  a  plus. 

Salary  based  on  previous  experi¬ 
ence  and  education,  excellent 
benefit  package.  Join  a  growing 
company  with  a  good  future.  Send 
resume  and  salary  requirements 
to: 

Personnel  Administrator 
Sun  Newspapers 
5510,  Cloverleaf  Parkway 
Cleveland,  OH  441 25 

DATA  PROGRAMMING 

DESKTOP  PUBLISHING  ASSIS¬ 
TANT  needed  at  the  oldest  British 
Virgin  Islands  weekly  newspryjer. 
Must  be  a  very  efficient  and  flexi¬ 
ble  self-starter  with  command  of 
English  language,  willing  to  work 
late  hours  and  holidays  when 
needed.  Journalism  skills  for  report¬ 
ing  of  local  events  a  plus.  We 
offer  a  beautiful  relaxing  environ¬ 
ment  and  a  modest  salary.  Write 
to:  The  Island  Sun,  Rushit  Box 
11156,  St.  Thomas,  VI  00801  or 
fax  (809)  494-4540. 

EDITORIAL 

CORRESPONDENTS 

National  legal  publisher  seeks 
court  beat  reporters,  free-lancers 
for  part-time  work  in  Atlanta;  Bal¬ 
timore;  Buffalo;  Chicago;  Cincin¬ 
nati,  Cleveland  and  Columbus, 
OH;  Corpus  Christi,  TX;  Denver; 
Hartford,  CT;  Jackson,  MS; 
Louisville;  Miami,  FL;  Newark,  NJ; 
Oakland  and  Santa  Anna,  CA; 
Seattle,  and  Tucson.  Job  involves 
obtaining  court  documents  and 
some  writing.  Will  not  conflict  with 
other  work.  Send  letter  or  resume 
to  Robert  McSherry,  1  646  West 
Chester  Pike,  Westtown,  PA 
1 9395  or  fax  to  (6 1 0)  399-66 1 0. 

42 


_ EDITORIAL _ 

AWARD-WINNING  Hartford 
Courant  sports  department  has 
two  openings,  one  for  a  layout 
editor  and  one  for  a  copy  editor. 
Layout  editor  must  have  five  years 
experience,  be  creative,  MAC  lit¬ 
erate,  and  willing  to  maintain  com¬ 
posure  during  hectic,  seven-edition 
shift.  Copy  editor  needs  to  be  a 
self-starter  who  can  quickly  trim  a 
story  but  still  add  information. 
Copy  editor  does  not  need  to 
know  layout,  but  it  doesn't  hurt. 
An  equal  opportunity  employer. 
Send  cover  letter,  resume  and 
layout  examples  to: 

Jeff  Otterbein 
Sports  Editor 
285  Broad  Street 
Hartford,  CT  06115 

DESIGN/COPY  EDITOR  and 
REPORTERS  needed  at  aggressive 
daily  in  Northern  Virginia.  Apply 
to  Ellen  Mitchell,  Potomac  News, 
P.O.  Box  2470,  Woodbridge,  VA 
22193. 


EDITORIAL 


Award-winning  southeastern  NM 
AM  daily  (8,500  circ.)  in  the  heart  of 
Sun  Country  looking  for  an 
experienced  copy  editor  to  turn  good 
copy  into  clear,  concise  stories. 
Duties  also  include  business 
reporting.  Applicants  should  have 
prior  re po rt i  n g  / ed  i  t i  n g / 
layout  experience,  QuarkXPress 
experience  a  plus,  as  we  are 
going  to  pagination  in  1996. 

Resumes,  references  and  clips  to 
Hal  Miller,  managing  editor, 
Carlsbad  Current-Argus,  P.O.  Box 
1629,  Carlsbad,  NM  88221- 
1629. 

CONSCIENTIOUS,  skilled  reporter 
needed  to  produce  clean,  crisp 
copy  and  quality  photographs  for 
small,  feisty  Caribbean  weekly. 
Must  be  Mac  savvy,  and  have 
pleasant  personality  to  fit  in  with 
small  team.  Salary  $225/week. 
Rush  resume,  clips  to  Box  07339, 
Editor  &  Publisher. 


EDITORIAL 


FINANCIAL  MARKETS 
COMMODITIES 
NEWS 

SPORTS  EDITORS 

BLCX)MBERG  Business  News  seeks  an  experienced 
sports  editor  to  handle  sports  stories  at  its  head¬ 
quarters  in  Princeton,  NJ. 

Beyond  a  mastery  of  spelling,  grammar  and  style, 
he  or  she  should  have  a  nose  for  news.  The  ideal 
candidate  is  a  self-starter  with  knowledge  of  the 
entire  industry,  who  wants  to  work  in  a  fast-paced 
newsroom  and  collaborate  closely  with  reporters 
and  other  editors. 

At  least  five  years  of  experience  is  preferred. 


BLOOMBERG  Business  News  seeks  reporters  to  cover 
sports  beats  from  its  headquarters  in  Princeton,  N.J. 

The  ideal  candidate  is  a  self-starter  who  can  do 
everything  from  daily  transactions  to  franchise 
acquisitions.  He  or  she  also  must  be  able  to  cover 
breaking  news  and  write  feature  stories. 

At  least  five  years  of  experience  is  preferred. 

Please  send  a  resume  to  Bloomberg  Sports  Desk,  Box  888, 
Princeton,  N.J.,  08542-0888. 

Qualified  candidates  will  be  contacted.  No  phone  calls,  please. 
EOE/M/F/V/D 
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New  Times  is  looking  for  writer- 
editors  to  fill  immediate  openings 
at  our  award-winning  weekTy 
newspapers  in  Phoenix,  Miami 
and  Houston. 

The  assistant  editor  position 
requires  fine  writing  skills  and  the 
ability  to  edit  reviews,  news  and 
feature  material.  (Phoenix  appli¬ 
cants  need  a  solid  background  in 
the  arts;  Houston  applicants  should 
be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling 
narrative,  work  well  with  writers 
and  help  us  maintain  the  high 
quality  of  our  publications. 

Qualified  applicants  will  have  at 
least  two  years  of  post-college  edit¬ 
ing  experience;  those  with  liberal 
arts  backgrounds  are  encouraged 
to  apply.  The  interview  process 
will  include  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume  and 
your  best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls,  please. 
ASSISTANT  NEWS  EDITOR  -  The 
Bay  City  (Mich.)  Times  is  looking 
for  an  assistant  news  editor  who 
would  ploy  an  important  role  in 
the  production  of  the  39,000 
circulation  daily  newspaper.  Can¬ 
didates  should  have  several  years 
of  desk  experience  and  estab¬ 
lished  supervisory  skills.  We're 
looking  for  someone  with  strong 
credentials;  a  sound  copy  editor 
and  lively  headline  writer  with 
solid  news  judgment.  Pagination 
and  production  room  experience  a 
plus. 

Applicants  should  send  a 
cover  letter,  resume  and  samples 
of  their  work  to  News  Editor  David 
Vizard,  31  1  Fifth  Street,  Bay  City, 

Ml  48708. _ 

COPY  EDITORS/PAGINATORS 
TIRED  OF  THE  SNOW? 

San  Francisco  Bay  Area  newspa¬ 
per  group  seeks  talented  and 
experienced  desk  personnel.  Our 
news  production  center  paginates 
five  daily  newspapers  with  a  com¬ 
bined  circulation  over  200,000. 
We  are  looking  for  both  rim 
editors  and  page  designers  to 
work  on  our  Harris  XP21  pagina¬ 
tion  system  and  PC-based  editing 
system.  We  welcome  all  levels  of 
experience,  including  recent  col¬ 
lege  graduates.  Our  requirements: 
a  love  of  words,  hard  work  and 
tough  challenges. 

Send  a  resume  and  cover  letter  to 
Chris  Campos,  Managing  Editor, 
Alameda  Newspaper  Group,  4770 
Willow  Road,  Pleasanton,  CA 
94588. 


Phone:  (510)  416-4862. 


HELP  mNTED 


EDITORIAL 


BUSINESS  JOURNALISTS 

Business  Journalists  needed  to 
write  for  international  energy 
industry  publishing  group  in  Hous¬ 
ton.  Job  entails  writing  news/ 
features  for  several  periodical 
newsletters  and  covering  energy 
markets  for  daily  reports.  Topics 
covered  include  international 
trade,  political  developments, 
market  analysis  in  the  areas  of  oil, 
gas,  electricity.  Depending  on 
your  skills  and  interests,  job  may 
entail  some  international  travel. 

Our  publications  are  read  and 
respected  glabally.  Our  writing  is 
investigative  and  intelligent, 
without  fluff.  Company  is  fast- 
paced  and  growing.  We  would 
love  to  see  candidates  with  a  good 
understanding  of  the  energy  indus¬ 
try  and  jaurnalism  experience.  We 
will  also  take  good  business 
journalists  and  train  them  in  the 
energy  industry. 

Two  positions  available:  Reporter 
with  at  least  two  years  journalism 
experience:  salary  range  $28K- 
$32K  per  year.  Senior  reporter 
with  at  least  five  years  journalism 
experience:  salary  range  $35K-t- 
per  year.  Highly  qualified  candi¬ 
dates  may  be  cansidered  at  better 
salary.  Fluent  Spanish  pravides  a 
distinct  advantage  over  other  can¬ 
didates.  Fully  paid  medical, 
dental,  life  and  good  401  (k). 

Consider  this  exciting  opportunity! 

To  get  an  interview,  must  mail 
resume,  writing  clips  to  Petroleum 
Argus,  4801  Woodway  270W, 
Houston,  TX  77056. 


CITY  EDITOR:  The  Times  Herald, 
Port  Huron,  Ml  (32,OOOd, 
40,000S),  seeks  an  experienced 
editor  with  strong  news  judgment 
and  sound  management  skills  to 
lead  a  staff  of  8  reporters.  We 
offer  a  competitive  salary  and 
benefit  package  and  grawth  poten¬ 
tial  based  on  performance.  We 
appreciate  the  value  of  a  diverse 
workforce  and  are  an  equal 
apportunity  employer.  The  Times 
Herald,  which  is  owned  by  Gan¬ 
nett,  has  been  named  Newspaper 
of  the  Year  by  the  Michigan  Press 
Association  in  each  of  the  past 
four  years.  Send  resume,  clips  and 
salary  requirements  to  Executive 
Editor,  Times  Herald,  P.O.  Bax 
5009,  Port  Huron,  Ml  48061- 
5009. 


ENTRY  LEVEL  journalism  graduat 
needed.  Allan  Evans,  Russell 
(Kon.)  Daily  News,  (913)  483- 
2116 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


DON'T  MISS  THIS  OPPORTUNITY 
Twa  experienced  page  design 
editors  are  needed  to  join  our 
copy  desk  in  this  growing  Lake 
Michigan  community.  One  will 
supervise  weekend  shifts  from  the 
slot  and  the  ather  will  handle  the 
early  morning  shift  overseeing 
national  and  warld  news. 
Energetic,  creative  page  design, 
sparkling  headlines  and  graceful 
editing  skills  coupled  with  QuarkX¬ 
Press  experience  will  help  you  get 
the  job.  Please  send,  by  January 
29,  letter  af  application,  resume 
and  variety  of  samples  to  Paula 
Holmes-Greeley,  news  editor, 
Muskegon  Chronicle,  P.O.  Box 
59,  Muskegon,  Ml  49443. 


EDITORIAL  WRITER 

The  Plain  Dealer,  Ohio's  largest 
and  most  influential  daily  newspa¬ 
per,  is  seeking  an  editorial  writer 
to  comment  on  national  affairs. 
The  beat  includes  politics.  Con¬ 
gress,  the  White  House,  and  fed¬ 
eral  agencies.  Candidates  must  be 
strong  writers/ reporters  who  think 
critically  about  politics  and  policy, 
and  can  work  collegially  with 
journalist  af  diverse  viewpoints. 
Previous  opinion-writing  experi¬ 
ence  preferred,  but  not  essential. 
Job  is  based  in  Cleveland,  Ohia. 
Occasional  travel. 

Excellent  salary  and  fringe  bene¬ 
fits. 

Send  resume/writing  samples  to: 

MAXINE  L.  LYNCH/ 

M.E.  PERSONNEL 
or 

BRENT  LARKIN 
EDITORIAL  DIRECTOR 

THE  PLAIN  DEALER 
1 801  SUPERIOR  AVENUE 
CLEVELAND,  OHIO  441 1 4 

The  PLAIN  DEALER  is  an  equal 
apportunity  employer. 


COPY 

EDITOR 

We  are  looking  for  a  copy  editor 
who's  a  little  irreverent,  anything 
other  than  politically  correct  and 
enjoys  a  good  fight.  We're  a 
73,000  circulation  tabloid  taking 
on  a  broadsheet  in  one  of  the 
nation's  few  head-to-head  news¬ 
paper  wars  and  we  need  someone 
who  can  push  the  quality  of  our 
headlines  and  news  copy. 

Contact  Gale  Baldwin,  editor.  The 
Trentonian,  at  600  Perry  St., 
Trenton,  NJ,  08602,  or  fax  your 
resume  and  clips  to  609-393- 
6072. 


I  The  greatest  discovery  of  my  generation 
•  is  man  can  alter  his  life  simply  by 
i  altering  his  attitude  of  mind. 

William  James 


EDITORIAL 


DESIGN  EDITOR 

Full  pagination  is  coming  (very 
soon)  and  we  need  an  energetic, 
creative  editor  to  help  us  get  our 
arms  around  this  latest 
technological  advance  while  keep¬ 
ing  up  page  quality  in  a  com¬ 
petitive  market.  This  is  a  hands-on 
position  requiring  expertise  in  both 
design  and  copy  editing,  and 
involves  guiding  design  for  the 
entire  paper.  Qualified  candidates 
must  have  management  experi¬ 
ence.  Send  page  and  editing  sam¬ 
ples  to  Leo  Joint,  Post-Tribune, 
1065  Broadway,  Gary,  IN 
46402.  The  Post-Tribune,  a 
Kn i g h t- R i d de r  newspaper, 
encourages  women  and  minorities 
to  apply. 


EDITOR  FOR  7,000  circulation 
county  seat  weekly.  Strong  writing, 
editing,  photography,  layout  and 
supervisory  skills  necessary.  Sense 
of  humor  and  good  team-building 
skills  a  must.  Responsible  for  staff 
of  four.  Salary  dependent  on 
experience.  Send  cover  letter, 
including  salary  expectations, 
resume  and  clips  to  Cheryl 
Kaechele,  publisher,  Allegan 
County  News,  P.O.  Box  1  89, 
Alleoan,  Ml  49010. 


Experience  the  mountains  of 
Aspen,  Colorado.  Strong  lead¬ 
ership,  editing,  writing,  and  page 
design  skills  required.  We  are  an 
established  1 2,000  AM  daily  that 
covers  local  news  with  a  passian. 

Far  immediate  consideratian,  call 
the  Aspen  Daily  News  between 
10am  and  2pm  at  (970)  925- 
2220. 


EDITORIAL 


EDITORIAL 


EDITORIAL  PAGE  EDITOR 
Our  32,000-circulation  daily 
needs  an  open-minded  con¬ 
servative,  experienced  at  writing 
editorials,  who  lives  and  breathes 
community  journalism.  You  need 
to  be  a  powerful  writer,  an 
excellent  copy  editor  and  an  astute 
watchdog  of  government.  You  also 
must  be  able  to  thoroughly  ana¬ 
lyze  issues,  crunching  numbers 
when  need  be.  Senses  of  fairness 
and  humor  are  essential  for  our 
one-person  shop.  We  offer  an 
excellent  package,  from  compensa¬ 
tion  to  climate.  Send  resume, 
editorials  and  compelling  cover 
letter  to  Larry  Reisman,  editor.  The 
Press-Journal,  P.O.  Box  1268, 
Vero  Beach,  FL  32961 . 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-^  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Wash¬ 
ington,  DC  20016;  (703)  506- 
4400. 


EXECUTIVE  EDITOR 

We  are  an  award-winning, 
nationally-known  community 
newspaper  group  committed  to  the 
highest  level  of  community  journal¬ 
ism  in  Zone  2  in  the  upper  Mid- 
Atlantic  region.  We  are  seeking  a 
hands-on  news  professional  to 
motivate  our  20-person  news 
department  (reporters,  freelancers, 
photographers,  coordinate  assign¬ 
ments,  edit  copy,  and  oversee 
news  production).  The  successful 
candidate  is  strong  in  people 
management.  We  offer  an 
attractive  salary,  good  benefits 
and  a  pleasant  work  environment. 
Send  resume  and  recent  copy  of 
your  newspaper  to  Box  07659, 
Editor  &  Publisher. 


Editor/Writer 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  361()4. 

The  Southern  Poverty  Law  Center 
and  is  an  equal  opportunity  employer. 
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EDITORIAL 


EDITORS  WHO  WANT 
TO  MAKE  A  DIFFERENCE 

Gannett  Co.,  Inc.  is  accepting 
resumes  for  mid-level  editing  roles 
at  our  92  daily  nevvspapers.  Can¬ 
didates  will  be  considers  for  city- 
desk,  copy-desk,  features,  sports, 
graphics  and  photo  opportunities 
at  newspapers  ranging  in  size 
from  5,000  to  100,000+  circula¬ 
tion.  We're  looking  for  experi¬ 
enced  journalists  who  are 
imaginative  and  aggressive  on 
behalf  of  readers.  In  return,  we 
offer  opportunities  to  make  a  dif¬ 
ference  in  Gannett  communities 
and  chances  for  advancement 
throughout  our  company.  In  a 
cover  letter,  we'd  like  your 
thoughts  —  in  a  paragraph  or  two 
"  on  a  newspaper's  role  in  the  com¬ 
munity.  Sena  the  letter  with  a 
resume,  samples  of  your  work  and 
any  salary  or  geography  require¬ 
ments  to  Kate  Kennedy,  manager/ 
news  staff  recruiting.  Dept.  EPN- 
11,  1100  Wilson  Blvd.,  Arlington, 
VA  22234  or  E-mail  to 
recruit@gcil.gannett.com.  Gannett 
is  an  equal  opportunity  employer 
that  values  workplace  diversity. 


EDITOR 

Omaha  Jewish  Press,  a  Federation 
newspaper,  seeks  editor/manager 
to  be  responsible  for  all  aspects  of 
4,000  circulation  weekly.  Duties 
include  reporting,  budget, 
oversight  of  advertising  and  prod¬ 
uction.  Resumes  by  March  1  to: 
Howard  Kaplan,  661  No.  57th 
St.,  Omaha,  NE  68132. 


EXECUTIVE  EDITOR 
Family  owned  (12,000  circ.)  daily 
newspaper  seeks  an  outstanding 
candidate  for  managing  or  execu¬ 
tive  editor.  Applicant  must  be  a 
team  player,  very  strong  in  local 
community  news,  capable  of  writ¬ 
ing  solid  local  editorials,  willing  to 
work  with  other  newspaper 
departments,  involved  in  com¬ 
munity  activities.  Layout,  design 
and  pagination  experience 
helpful.  Applicant  must  be  an 
excellent  motivator,  teacher, 
leader  and  manager.  Send  cover 
letter,  resume,  salary  and  one  sam¬ 
ple  of  newspaper  to  Box  07661, 
Editor  &  Publisher. 


ENTRY  TO  SENIOR  JOBS  in  Jour¬ 
nalism,  Writing,  Public  Relations 
and  Advertising  open  throughout 
the  U.S.  (all  non-sales  positions). 
Full-time,  temporary,  internships 
and  freelance.  For  free  newsletter 
call  (310)792-1313. 


KNIGHT-RIDDER  NEWSPAPER 
seeking  talented  word  editors  with 
management  experience.  If  you've 
got  strong  word  skills,  like  working 
with  reporters  and  seek  creative 
ways  to  tell  readers  stories,  show 
us  with  samples  of  your  editing 
work,  a  resume  and  a  cover  letter 
telling  us  what  you  have  to  offer. 

Reply  to  Box  07637,  Editor  &  Pub¬ 
lisher. 
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EDITORIAL 


MANAGING  EDITOR  for  Adiron¬ 
dack  Explorer,  a  new,  tabloid-style 
monthly  covering  the  environment, 
people,  politics,  natural  history, 
and  outdoor  recreation  offerings 
of  northern  one-fifth  of  New  York 
State--the  largest  American  park 
outside  Alaska.  Editing,  headline 
writing  and  reporting  experience 
required.  Layout  and  design  skills 
helpful.  Send  resume  and  samples 
to  Dick  Beamish,  28  Munsill  Ave¬ 
nue,  Bristol,  VT  05443. 


MANAGING  EDITOR 
Seeking  a  journalism  pro  to  help 
develop  hard-hitting  weekly  news 
package  for  award-winning 
Triangle  Business  Journal  in 
Raleigh/Durham,  NC.  Candidate 
has  strong  newspaper  background 
on  daily  business  desk  or  with  o 
business  journal  not  a  trade  pub. 
Some  reporting  duties.  Career 
opportunities  in  28-newspaper 
group.  Respond  to  Dale  Gibson, 
editor,  TBJ,  3125  Poplarwood 
Court,  Suite  304,  Raleigh,  NC 
27604. 


MANAGING  EDITOR  sought  for 
15,000  circulation,  seven-day 
paper  in  heart  of  Cajun  country- 
good  people,  good  fishing,  great 
raodl  We've  been  "Newspaper  of 
Year"  two  consecutive  years  in  state 
press  association  contest.  Want  to 
get  even  better.  Quality  staff  of 
14. 

Need  experienced  pro  who 
can  teach  and  lead  others  to 
excellence. 

We  offer  competitive  pay,  401  (k), 
other  benefits.  Apply  to  Will 
Chapman,  publisher.  The 
Daily  Iberian,  P.O.  Box  9290, 
New  Iberia,  LA  70562. 


EDITORIAL 


EDITORIAL 


NIGHT  EDITOR  -  The  Times  in 
Valparaiso,  Indiana,  one  of  the 
fastest  growing  newspapers  in  the 
country,  is  looking  for  a  night 
editor  who  is  a  strong  leader  with 
a  solid  track  record  to  prove  it. 
Applicants  must  be  creative,  have 
outstanding  news  judgment  and 
experience  in  both  deadline  news 
production  and  news  generation. 
Night  editor  is  the  number  two 
position  in  a  newsroom  of  30. 
Responsibilities  include  overseeing 
daily  production,  coordinating 
daily  news  meetings  and  helping 
guide  the  editoriaf  content  of  the 
newspaper.  The  job  also  requires 
some  editing  and  design.  Candi¬ 
date  must  have  solid  news  writing 
and  editing  skills,  and  Mac  expe¬ 
rience.  Strong  communication  and 
interpersonal  skills  are  a  must.  The 
Times  is  a  Howard  newspaper. 
Valparaiso  is  a  university  town 
and  an  upscale  community. 
Excellent  salary  and  benefits.  If 
you  have  the  talent,  this  is  an 
opportunity  you  do  not  want  to 
miss.  To  apply  send  cover  letter, 
resume  and  samples  of  your  work 
to  Don  Asher,  Porter  County 
Editor,  1111  Glendale  Blvd., 
Valparaiso,  IN  46383-2350,  or 
fax  to  (219)  465-7298. 


National  Sports  Jobs  Weekly,  PO 
Box  5725,  Glendale  AZ  85312, 
(602)  933-4345,  http://www. 
sportsjobs.com,  4  Issues  for  $39, 
1 3  Issues  for  $89. 


PAGE  DESIGNER,  paginator  for 
28,000  AM  (34,000  Sunday)  in 
warm,  dry,  sunny  part  of  Zone  6. 
Join  rotation  on  5-person  design 
desk.  Job  requires  editing  and 
headline  writing  skills.  Prefer 
experience,  but  will  consider  sharp 
beginner. 

Send  resume  to  Alicia 
Hoffman,  Odessa  American,  222 
E.  4th  Street,  Odessa,  TX  79760 
or  Fax  to  (91 5)  333-7742. 


EDITORIAL 


REPORTERS 

BLCX)MBERG  Business  News  seeks  reporters  to  cover 
industry  beats,  including  retailing,  biotechnology  and 
oil,  from  its  Princeton,  N.J.,  bureau. 

The  ideal  candidate  can  do  everything  from  spot 
news  to  enterprise  pieces,  detect  trends  before  they 
are  common  knowledge,  and  write  enlightening 
profiles  of  executives,  companies  and  industries. 

Please  send  a  resume  to  National  News  Desk,  Bloomberg 
Business  News,  Box  888,  Princeton,  N.J.,  08542-0888. 

Qualified  candidates  will  be  contacted.  No  phone  caHs,  please. 
EOE/M/F/V/D 


_ EDITORIAL _ 

PHOTO 

EDITOR 

The  Anderson  Independent-Mail,  a 
43,000-daily,  49,000-Sunday 
circulation  newspaper  seeks  a 
photo  editor/chief  photographer. 
Talented,  stable  staff  of  three 
award-winning  photographers 
needs  creative,  high  energy  man¬ 
ager/photographer  to  lead  them. 
Intensive,  aggressive  work  environ¬ 
ment;  you'll  cover  the  news  for 
three  daily  geographically  zoned 
editions  serving  nine  counties  in 
two  states;  and  you'll  provide 
photographs  for  lifestyle  and 
sports  sections  that  rank  among 
the  nation's  best.  You  need  a  col¬ 
lege  degree  and  broad  knowledge 
of  color,  scanning  and  Adobe 
Photoshop.  But  technical  skills  are 
not  enough;  your  success  depends 
on  planning,  organization, 
creativity,  hard  work  and  building 
close  working  relationships  with 
other  newsroom  supervisors. 

Send  letter,  resume  and  work 
samples  to  T.  Wayne  Mitchell,  vice 
president  and  editor,  Anderson 
Independent-Mail,  P.O.  Box  2507, 
Anderson,  SC  29622. 


REPORTER  FOR  60,000  circ. 
weekly,  in  Warren,  Ml.  Must  hove 
government  reporting  experience 
and  Journalism  degree.  Excellent 
opportunity  for  hard  working,  self- 
motivated  individual.  Send  clips 
and  resume  to;  "Reporter",  C  &  G 
Publishing,  8204  E.  Nine  Mile, 
Warren,  Ml  48089. 

REPORTERS 

The  Kansas  City  Star  is  seeking 
reporters  for  projected  openings  in 
its  twice-weekly  suburban  com¬ 
munity  newspapers.  These  jobs 
are  well-suited  to  recent  college 
grads  or  reporters  with  a  year  of 
experience  at  a  smalltown  news¬ 
paper. 

These  jobs  last  24  months  and  are 
a  chance  to  cover  news  and  write 
features  while  building  a  solid  clip 
file.  Starting  salory:  $355/week. 
Standard  company  benefits. 

Candidates  should  have  a  college 
degree.  They  also  should  have 
spent  a  year  on  a  small  town 
paper  or  have  completed  at  least 
one  summer  internship.  Our  most 
successful  applicants  have  had 
summer  jobs  on  both  smalltown 
papers  and  metros.  Women, 
minorities  and  disabled  persons 
are  encouraged  to  apply. 

Please  send  cover  letter,  resume, 
list  of  references  and  copies  of 
your  10  best  clips  (no  originals, 
please)  to  Michael  Nelson,  manag¬ 
ing  editor/Johnson  County,  The 
Kansas  City  Star,  8455  College 
Blvd.,  Overland  Park,  KS  66210. 


No  telephone  calls, 
please. 


HELPmNTED 


_ EDITORIAL _ 

REPORTERS/ 

COPY  EDITORS 

25,000-circulation  Zone  2  daily  is 
on  the  move  -  nev/  technology, 
redesign,  expanded  coverage  - 
and  has  plans  to  add  to  staff 
behveen  now  and  June.  Seeking 
aggressive  hard-news  reporters 
who  have  mastered  the  basics, 
and  adept  copy  editors  with 
QuarkXPress  experience.  Looking 
for  talent  with  daily  experience, 
but  will  consider  weekly  and  col¬ 
lege  stars.  Send  letter,  resume, 
clips  to  Box  07663,  Editor  &  Pub¬ 
lisher. 

RURAL  JOURNALIST  for  weekly  by 
Canadian  border.  Besides  board 
meeting  grind,  you'll  capture 
Abenaki's  cultural  identity  strug¬ 
gle,  dairy  industry's  ultimatum  to 
adapt,  and  socio-economic 
structures  of  high  unemployment 
towns  fighting  for  survival.  Concep¬ 
tual  topics,  demandinjj  personal 
reporting.  Modest  compensation, 
vacation,  mileage.  Apply  to: 
County  Courier,  PO  Box  398, 
Enosburg,  VT  05450. 

REPORTER  WANTED  for  1 6,000- 
circulation  AM  daily  in  Shenan¬ 
doah  Valley  of  Virginia.  Position 
includes  government,  court, 
feature,  and  general  and  breaking 
news  writing.  Send  resume  and 
clips  to  Joseph  E.  Strohmeyer, 
managing  editor.  Northern  Vir- 
gina  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657.  Or  fax  to 
(703)  465-9388. 

SPORTS  LAYOUT/ 

COPY  EDITOR 

The  Star  Tribune  in  Minneapolis 
has  two  openings  now.  We  need 
a  top-notch  layout  editor  with 
page  design  experience,  strong 
news  judgment  and  ability  to  work 
well  on  deadline  in  a  fast-paced, 
high-pressure  environment. 

Also  seeking  an  experienced  sports 
copy  editor. 

Send  letter,  resume  and  work 
samples  to 

Tim  Wheatley 
Sports  Section 
Coordinating  Editor 
425  Portland  Avenue 
Minneapolis,  MN 
55488 


There  are  in  life  as  many  aspects  as 
attitudes  towards  it;  and  aspects  change 
with  attiudes... Could  we  change  our 
attitude,  we  should  not  only  see  life 
differently,  but  life  itself  would  be 
different.  Life  would  undergo  a  change 
of  appearance  because  we  ourselves 
had  undergone  a  similar  change. 

Katherine  Mansfield 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experi¬ 
enced  news  and  feature  writers  to 
staff  its  hard-hitting  weekly  papers 
in  Phoenix,  Denver,  Miami,  Dallas, 
Houston  and  San  Francisco.  We 
publish  in-depth,  well-crafted 
stories  that  explore  the  issues, 
events  and  personalities  that  make 
our  communities  tick.  Our  stories 
inform  and  entertain  readers,  pro¬ 
voke  strong  reactions  and  win 
national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting 
and  the  hurried  fact-finding  of 
daily  papers,  if  your  copy  is  as 
much  a  pleasure  to  read  as  it  is 
well  researched,  we  want  to  hear 
from  you.  There  are  immediate 
openings  for  serious,  issue- 
oriented  news  writers  in  Denver, 
Houston  and  San  Francisco.  We 
also  need  another  Spanish¬ 
speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  build¬ 
ing  a  diverse  workforce  and 
acknowledges  the  needs  of 
employees  with  young  families. 
We  offer  competitive  salories  and 
benefits... and  all  the  space  you 
need  to  put  the  news  in 
perspective  and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume; 
your  best  clips;  and  three  well- 
developed,  tightly  focused  story 
ideas  from  your  town  that  you'd 
pursue  if  you  had  the  time  and  the 
space. 

SPORTS  EDITOR 

Lead  a  staff  of  five  in  producing  a 
section  for  a  community  with  equal 
interest  in  participatory  sports, 
youth  sports,  and  college  and  pro 
sports.  Position  requires  at  least 
five  years  of  daily  newspaper 
experience,  including  at  least  one 
year  of  supervisory  duties  and  at 
least  three  years  in  sports.  Send 
cover  letter  outlining  your  sports 
section  philosophy,  resume,  clips, 
and  references  to:  Walter 
Dawson,  managing  editor.  The 
Monterey  County  Herald,  P.O. 
Box  271,  Monterey,  CA  93942. 
EOE 


_ EDITORIAL _ 

THE  REGISTER-GUARD,  an 
80,000  morning  daily  in  Eugene, 
OR,  is  looking  for  a  city  editor 
who  can  fake  us  to  the  next  level. 

As  a  paper,  we're  consistently 
good,  sometimes  great.  We  want 
to  be  consistently  great,  sometimes 
extraterrestrial.  If  you  con  help  us 
get  there,  keep  reading.  We  want 
a  proven  leader  who  can  balance 
a  fierce  expectation  for  excellence 
with  a  winning  coach's  knowledge 
of  teamwork  and  motivation.  We 
want  an  innovative  supervisor  who 
can  thrive  in  a  world  of  constant 
technological  change.  We  want 
someone  who  already  knows  that 
people  skills  are  the  key  to  a  city 
editor's  success. 

Under  the  general  oversight  of  the 
managing  editor,  the  city  editor 
supervises  25  editors,  reporters 
and  support  staff  and  is  responsi¬ 
ble  for  the  soul  of  The  Register- 
Guard's  franchise:  local  news. 
Applicants  preferably  should  have 
strong  newsroom  supervisory 
experience  and  the  temperament 
to  represent  the  newspaper 
effectively  to  the  public. 

Applicants  must  have  a  degree 
from  a  four-year  college  or  univer¬ 
sity  and  a  minimum  of  five  years 
experience  as  a  reporter  or  editor 
for  a  daily  newspaper  of  at  least 
30,000  circulation,  or  for  the 
Associated  Press  or  United  Press 
International. 

Qualified  applicants  only  apply  to: 

CITY  EDITOR 
The  Register-Guard 
Human  Resources  Department 
P.O.  Box  10188 
Eugene,  OR  97440-2188 

Applications  must  be  received  by 
Monday,  Feb.  5,  1 996. 

Salary  commensurate  with 
experience.  No  telephone  inquiries, 
please.  All  Applications  will  receive 
a  response. 

SPORTS  COPY  EDITOR  -  QuarkX- 
Press  essential.  Contact  Al  Pickett, 
Abilene  Reporter-News, 

(800)  588-6397,  e-mail: 
dera  rn@aol .  com 

COPY/GRAPHICS  EDITOR  - 
QuarkXPress  essential.  Contact 
Danny  Reagan,  Abilene  Reporter- 
News,  (800)  588-6397,  e-mail: 
derarn@aol.com 

PUBLIC  AFFAIRS  REPORTER  -  Con¬ 
tact  Richard  Horn,  Abilene 
Reporter-News,  (800)  588-6397, 
e-mail:  abinews@ciol.com 


!!t's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder. 
lif  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  oodressea  to  ifie  E&P  Classified  Advising  Department  with  an  attached 
note  listing  me  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


_ EDITORIAL _ 

REPORTERS 

The  Waterloo  Courier  has  open¬ 
ings  for  a  cityside  police  reporter 
and  a  general  assignment  reporter 
on  the  regional  desk. 

Applicants  for  the  police  beat 
should  have  at  least  two  years  of 
experience  covering  cops  and  the 
ability  to  meet  tight  morning 
deadlines  for  a  PM  paper. 

Entry-level  applicants  will  be  con¬ 
sidered  for  the  g.a.  beat,  which 
involves  covering  five  rural  coun¬ 
ties.  We're  looking  for  a  solid  all- 
around  reporter,  who's  curious 
and  knows  how  to  tell  a  story, 
whether  it's  government,  business 
or  a  feature. 

The  Courier  is  a  50,000  PM  daily 
in  Northeast  Iowa.  Send  resume 
and  clips  to: 

Saul  Shapiro 
Editor 

Waterloo  Courier 
P.O.  Box  540 
Waterloo,  lA  50704 


SMALL  CARIBBEAN  weekly 
requires  desktop  publisher  to 
assume  all  production  duties 
including  pasteup,  ad  design  and 
photo  processing.  Mac  savvy, 
photo  skills  a  must;  journalism 
degree  on  asset.  Salary  $225/ 
week.  Box  06880,  Editor  &  Pub¬ 
lisher. 

YOiTkNOW  AND  ENJOY  THE 
TENSIONS  among  resource  man¬ 
agers,  users  and  preservationists. 
Your  balanced  and  thoughtful 
editorial  voice  is  independent,  fair 
and  objective.  You'd  like  to  edit  a 
weekly  in  a  NW  jewel  of  a  com- 
munity  where  feedback  is 
immediate,  work  is  abundant,  staff 
is  limited  and  the  wilderness  starts 
at  the  edge  of  town.  We  know 
quality  journalism  and  how  to  let  it 
flourish  while  providing  the  pay 
and  benefits  package  of  a  small 
daily:  401  (k),  profit  sharing, 
health  plan,  paid  vacations.  Part 
of  a  small  NW  group. 

Fully  computerized,  paginated,  e- 
mailed  and  wired  into  today's 
technology. 

Resume  and  cover  letter  detailing 
current  salary  to  Box  07660, 
Editor  &  Publisher. 

EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTEN¬ 
TIAL.  Reading  books.  Toll  Free  1 
(800)  898-9778  Ext.  R-5189  for 
details. 

$40,000/YR.  INCOME  POTEN- 
TIAL.  Home  Typists/PC  users.  Toll 
Free  1  (800)  898-9778  Ext.  T- 
51 89  for  listings. 


Bow  down  before  the  one  you  serve, 
you're  going  to  get  what  you 
deserve. 

NIN 
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_ FREELANCERS _ 

FREELANCEREPORTERS:  State 
health  policy  newsletter  seeks 
writers  with  experience  in 
managed  care,  Medicaid,  insur¬ 
ance  to  write  news/analysis.Send 
resume/ clips  to  SHW,  704  Stony  Hill 
Rd.,  Suite  154,  Yardley,  PA  19067. 


WRITERS.  Inspirational  writers 
wanted  for  a  news  network  called 
Inspirational  News  Network.  There 
are  categories  ranging  from 
political  to  inspirational.  If  you  love 
to  reach  people,  send  resume  to:  INN 
S.  Cicioni/Editor,  P.O.  Box  466, 
Shenandoah,  PA  17976,  or  E-mail 
resume  to  peace®  postoffice.ptd.net 


_ MAILROOM _ 

MAILROOM  ASSISTANT 
MANAGER 

60,000-t-  circulation.  Zone  4 
newspaper  and  commercial 
printer  seeks  experienced  hands- 
on  leoder  to  assist  supervising  and 
managing  our  diverse,  24-hour 
operation.  Applicants  will  possess 
instructional,  motivational  and 
supervisory  ability.  Organiza¬ 
tional,  interpersonal,  communica¬ 
tions  and  time  management  skills 
are  essential.  Working  knowledge 
of  Muller  (or  similar)  insert 
machines  preferred. 

The  successful  candidate  will  be 
rewarded  with  a  competitive  salary 
and  comprehensive  benefits 
package  with  opportunity  for 
advancement  at  a  dynamic 
newspaper  and  a  highly 
desirable  market.  Interested 
persons  should  submit  a  resume 
and  salary  requirements  to  Box 
07662,  Editor  &  Publisher. 

EOE 


PROGRAMMER 


_ PRESSROOM _ 

(“ARFFP 

OPPORTUNITIES 

We  are  searching  for  a  press 
maintenance  me^anic  and  a 
press  electrical  technician  who 
want  to  live  in  an  exciting  city  and 
work  for  the  state's  largest  news¬ 
paper.  Experience  on  GossMetro/ 
Metro  color  units  preferred.  We 
offer  excellent  benefits  including 
health/dental  insurance  and  a 
retirement  savings  plan.  Send 
resume  with  salary  history  by  Feb¬ 
ruary  1 6,  1 996.  No  phone  calls, 
please.  Pre-employment  drug  test¬ 
ing  required.  Jim  Hannah,  director 
or  human  resources.  Las  Vegas 
Review- Journal,  P.O.  Box  70,  Las 
Vegas,  NV  891 25-0070. 

An  Equal  Opportunity  Employer. 

PLANT  MANAGER 

Add,  Inc.,  a  division  of  employee 
owned  Journal  Communications, 
has  an  immediate  opening  in  New 
Orleans,  LA  for  an  experienced 
cold  web,  single  width  press  plant 
manager.  This  is  an  oppxjrtunity  to 
lead  a  busy  and  growing  printing 
operation.  Qualified  incfividual 
must  like  working  independently 
and  have  experience  being 
responsible  for  supervising  all 
press  and  delegated  production 
department  operations,  designing 
ways  to  attain  productivity 
objectives,  initiating  opierating  and 
capital  budgets,  customer  contact 
selling  and  handling  plant  human 
resource  management.  Salary, 
plus  performance  bonuses, 
employee  stock  ownership  plan, 
rofit  sharing,  401  (k)  program, 
ealth/dental  and  pension  plans. 
Send  resume  in  confidence  to  Ed 
Boettner,  Now  Graphics,  835  Con- 
vention  Center  Blvd.,  New 
Orleans,  LA  701 30. 


PROGRAMMER 


Hemggat  ant>  (Obfgntdt 

TIMES-UNION 


PROGRAMMER  ANALYST 
We  need  a  special  programmer/analyst  to 
work  with  the  latest  AS400  in  RPG/COBOL 
Environment. 

If  you  like  a  fast  pace  environment  where 
you  can  design,  test  and  install  computer¬ 
ized  solutions  to  user  request,  send  your 
Resume  to: 

Employment  Mgr 

Democrat  &  Chronicle/Times-Union 
55  Exchange  Blvd. 

Rochester,  NY  14614 

_ EOE  M/F/HA/ _ 


_ PRESSROOM _ 

PRESSROOM  MANAGER 

The  Desert  Sun  in  Palm  Springs, 
California,  is  seeking  an  experi¬ 
enced  pressroom  manager.  This 
hands-on  position  requires  know¬ 
ledge  of  Goss  Headliner,  double¬ 
width,  four-color  press.  The 
gualified  candidate  will  possess 
the  ability  to  work  productively  in 
a  team  environment,  improve 
reproduction  quality,  set  high 
performance  standards,  implement 
an  aggressive  maintenance  pro¬ 
gram,  and  maintain  a  safe  and 
clean  pressroom.  Previous  experi¬ 
ence  in  double-width  press  opera¬ 
tions,  plus  pressroom  management 
of  3  or  more  years.  Knowledge  of 
Lotus  1  -2-3  and  college  preferred. 

As  a  member  of  the  Gannett  Cor¬ 
poration,  we  offer  an  excellent 
base  salary  and  a  comprehensive 
benefits  package. 

Interested  applicants  may  send  a 
resume  with  salary  history,  to: 

The  Desert  Sun 

Human  Resources  Department 
(PM) 

750  Gene  Autry  Trail 
Palm  Springs,  CA  92262 

The  Desert  Sun  appreciates  the 
benefits  of  a  diverse  workforce 
through  a  commitment  to  equal 
employment  opportunity. 

SOUTH  WEST  FLORIDA  Newspa- 
per  seeking  offset  pressman  with 
minimum  6  years  experience  in 
web  offset  printing.  Goss  urbanite 
experience  preferred  but  not 
necessary.  Send  resume  to: 

The  Charlotte  Sun  Herald 
23170  Harborview  Road 
Charlotte  Harbor,  FL  33980 
Attn:  Steve  Loock,  Press  Manager 

PRODUCnON/TECH 

DIRECTOR 
OF  OPERATIONS 

$5  Million  Nebraska  printing 
operation  seeks  top  level  operat¬ 
ing  manager.  Candidates  should 
possess  several  years  of  manage¬ 
ment  experience,  be  totally  know¬ 
ledgeable  in  all  aspects  of  com¬ 
mercial  web  printing  and  Goss 
press  equipment,  and  have  a  pro¬ 
ven  track  record  in  developing 
solid  operating  margins.  Candi¬ 
date  must  have  strong  manage¬ 
ment  skills,  be  committed  to  con¬ 
tinuous  improvement  and  operate 
in  a  proactive  manner,  as  this  posi¬ 
tion  will  have  full  responsibility  for 
all  aspects  of  plant  operations. 

To  apply  in  strict  confidence,  send 
resume  including  salary  history  to 
W.  R.  Welsh,  president,  1  23  W. 
1  7th,  Box  O,  Syracuse,  NE 
68446. 

Resumes  not  including  salary  history 
will  NOT  be  considered. 


i  Morality,  when  hrmal,  devours. 

Camus 


_ SALES _ 

SALES.  Media  Marketing,  devel¬ 
oper  of  Ad  Director®  and 
imMEDIAte  newspaper  sales 
automation  systems,  seeks  pro¬ 
fessional  to  call  on  U.S.  and 
Canadian  newspapers  to  sell  sales 
force  automation  systems.  News¬ 
paper  sales  experience  required 
and  computer  savvy  important. 

Make  big  money  with  fast¬ 
growing  leader. 

Resumes  and  references  to: 

Charles  Mauldin 
Vice  President 

Media  Marketing 
5749  Araphoe  Avenue 
Boulder,  CO  80303 
TECHNICAL  SUPPORT 
MACINTOSH  SOFTWARE 
SUPPORT/NP//S  SYSTEMS 

The  Atlanta  Journal  and  Constitu¬ 
tion  seeks  a  technical  person  to 
join  the  pagination  support  team. 
This  position  will  assist  with  trou¬ 
bleshooting  ond  maintaining  the 
software  on  our  rapidly  expanding 
Macintosh  system.  Applicants 
should  have  a  thorough  understan¬ 
ding  of  the  Macintosh  operating 
system  and  desktop  publishing 
software,  including  PhotoShop, 
Freehand,  Illustrator  and  QuarkX¬ 
Press.  Experience  with  Digital 
Technology  software  would  be  a 
plus  but  is  not  required.  At  least 
three  years'  experience  in  a  pub¬ 
lishing  environment  is  required. 
Applicants  should  have  excellent 
writing  and  verbal  communication 
skills  and  a  demonstrated  ability  to 
train.  Send  resume  and  cover  let¬ 
ter  to  Jacki  Rudd,  pagination 
editor.  The  Atlanta  Journal  and  Con¬ 
stitution,  P.O.  Box  4689,  Atlanta, 
GA  30302  -  e-mail:  jacki_rudd@a  ■ 
jc.com 

All  final  selection  applicants  must 
pass  a  company  provided  pre¬ 
employment  drug  test. 

TRAINING 

SALES  TRAINER 

Trainer  needed  for  the  imMEDIAte 
(aka  The  Ad  Director®  software) 
sales  automation  and  presentation 
software.  Charismatic  stage  pre¬ 
sence  and  training  experience 
necessary.  Advertising  sales  expe¬ 
rience  a  must.  Join  the  industry 
leader  and  teach  sales  concepts 
and  techniques  to  newspapers  in 
the  US  and  Canada.  Extensive 
travel  required.  Attractive  salary 
lus  bonus  opportunity.  Excellent 
enefits.  Send  or  fax  resume  with 
cover  letter  to  Clifford  Fewel, 
Media  Marketing  Marketing,  Inc., 
5749  Araphoe  Ave.,  Boulder,  CO 
80303. 

•Fax  303  440-8035 


FAX  YOUR  AD 
TO  US  AT 
(212)  929-1259 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign /Positions  Wanted  advertisers  must  pre-pay. 
Etfective  Janua  ry  1, 1 996 


LiNE  ADS 

1  week-$8.60  per  line 

2  weeks-$7,60  per  line,  per  Issue. 

3  weeks-S6.65  per  line,  per  issue. 

4  weeks-S5.75  per  line,  per  Issue. 


POSmONS  WANTED 

1  week-S4,30  per  line 

2  weeks-$3.60  per  line,  per  Issue. 

3  weeks-S3.00  per  line,  per  Issue. 

4  weeks-  S2.75  per  line,  per  Issue. 


Add  S 1 0.00  per  insertion  for  box  service.  Add  $5.00  per  inserlioo  for  box  service. 
Count  os  on  odditlonol  line  In  copy.  Count  os  on  oddlNonol  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVlATiONS. 

Deadiino:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldtoce,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  colum' .  inch,  per  insertion:  1  time,  SlOO;  2  to  5  times,  $96 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  S80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLiNE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 

Company _ 

Address - 

City  _ 

State  - 

Zip  - 

Phone  _ 

Classification 
Copy  - 


ADMINISTRATIVE 

PROVEN  LEADER  v/illi  20  year^  of  bipod- 
based  newspaper  experience  seeks  the 
right  challenge.  Success  managing  and 
directing  all  aspects  of  a  major  area  news- 
paper.  Capable  entrepreneur  with 
excellent  administrative  and  business 
skills.  Bill  Newbegin,  25  Delaware  Ave, 
Danvers,  MA01 923  Tel  (508)  774-61 39. 


_ ADVERTISING _ 

REGIONAL  SALES  DIRECTOR-Strong 
national  newspaper  contacts.  Over  20 
successful  years  in  sales,  management, 
and  marketing.  Seeks  company  to 
represent/or  on  West  Coast.  Extensive 
knowledge  in  newspapers,  TV  magazines 
and  other  advertising  mediums.  Travel  ok. 
Strong  work  ethic,  commun- 
ication/negotiationskills,  creative  team 
player,  Marty  (909)  780-9799. 

gRCUtATION 

CIRCULATION  MANAGEMENT; 
Experience  in  all  areas,  including  Target 
Marketing,  Zone  Distribution  and 
Alternative  Product  Delivery.  Strong 
training,  administration  and  people  skills. 
Impressive  track  record.  Let's  talk.  (51 9) 
979-2189. 

PROFESSIONAL  CIRCULATOR  -  Versatile 
and  Experienced.  Seeks  short  or  long  term 
opportunity  with  daily  or  strong  weekly  in 
Eastern  Zc^  2.  Fax  or  Call  (516)  588- 
2735. _ 

_ EDITORIAL _ 

ATLANTA  XXJRNAUST.  8+  years  experi¬ 
ence  in  NYC,  SE  Iowa  and  Atlanta  seeks 
freelance  or  full-time  work.  Covers  most 
topics,  including  the  arts,  business  and 
science  issues.  Anne  Melfi  (404)  365- 
9582.  Call  for  strong  clips,  references. 
AWARD-WINNING  Sports  writer,  10+ 
years  experience,  also  a  former 
department  head;  also  has  experience  in 
public  relations.  Solid  references.  Will 
relocate.  Seeking  editing,  beat  writing 
and/or  columnist  position  in  sports 
department  at  daily  newspaper.  Will  also 
work  public  relations  (or  a  company  or 
university.  (513)  492-0732 

AWARD-WINNING  Sportswriter,  college 
to  pros,  seeks  beat  or  column  at  mid  to 
metro  daily.  (216)  283-6192 


EDITORIAL 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news  seeks 
position  as  an  editorial  writer/columnist. 
Went  to  major  southern  university  and  hos 
worked  for  major  metro  newspapers, 
wliere  I  wrote  commentaries.  Reply  to  Box 
07654,  Editor  &  Publisher. 

JOURNALISTIC  TEMP.  Will  fill-in  as 
needed  (independent  contractor).  5  years 
reporting/features  Zone  5  dailies  (120K 
circ.)  Excellent  references.  Hove  laptops 
and  cameras.  Will  travel.  Energetic,  Saf- 
Starter.  Phil  Jacobs  (500)  437-1937  or 
(217)421-5809. 

SPORTS  EDITOR/REPORTER  with  four 
^rs  experierKe  seeks  new  challenge.  I 
love  local  sports  and  would  be  happy  to 
relocate.  Currently  working  with  both 
daily  and  weekly  in  northwestern 
Pennsylvania.  Call  Jerry  (81 4)  398-8244. 

YOU  REQUIRE  quality  copy 
editor/ designer  with  5+  years  experience 
60,000  daily.  Peter  Barnes,  20 
Woodrow,  Staten  Island,  NY  10312. 

OP-ED 

OPINION  WRITER,  seasoned  and  award- 
winning,  seeking  column/ editorial  writing 
position  w/in  1 25  miles  of  NYC.  Quality 
writing/  research  assured.  (717)  253- 
6908,  or  P.O.  Box  E,  Honesdale,  PA 
18431.  John. 

PRODUCnON/TECH 

MANAGER  WITH  20  years  experience  on 
a  major  area  newspaper  seeks  the  right 
challenge.  Success  managing  pre-press, 
press,  mailroom,  data  processing  and 
building  services.  Capable  entrepreneur 
with  excellent  communication  and 
business  skills.  Solid  knowledge  of 
QuarkXPress  and  Photoshop.  Bill 
Newbegin,  25  Delaware  Avenue, 
Danvers,  MA  01923.  (508)  774- 
6139. 


FAX  YOUR  AD 
TO  US  AT 
(212)  929-1259 


Authorized  Signature 
Credit  Card  #  _ 


Exp. 


No.  of  Insertions:  _ Amount  Enclosed:  $ 


Editor^ 

PUBLISHER 


1 1  West  19th  street.  NY.  NY  1001 1 .  (212)  675-4380.  FAX  (212)  929-1259. 
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SHOP  TALK  AT  THIRTY  '  "  . A AA. L Y}y.M^ AA 


A  once-optimistic 
soul  is  discouraged 


My  once-perpetually 

optimistic  soul  is  dis- 
ct)uraged.  Follow 
much  of  the  talk  in 
and  about  newspapers 
today,  and  you  might  well  come  away 
with  the  impression  that  listening  to 
readers  is  a  perversion  of  journalistic 
values.  Nothing  could  be  more  wrong¬ 
headed. 

Unless  we  listen  better,  and  much 
more  systematical!)'  —  then  wisely  and 
honorably  decide  what  to  do  about 
what  we  have  heard  —  I  fear  for  our 
future. 

It  has  been  38  years  since  I  wrote  my 
first  newspaper  piece,  at  age  1 5,  for  the 
Sarasota  (Fla.)  News.  Never  have  I  felt 
new'spapers  more  essential  to  building 
democracy  and  community  than  I  do 
now.  But  I  also  know  this:  The  trend 
lines  in  our  business  on  getting  and 
keeping  readers  are  mediocre.  Provided 
we  are  honorable,  smart,  tough  and 
wise,  those  numbers  are  reversible.  But 
there  is  no  evading  the  necessity  of 
change. 

Last  spring,  at  the  Herald  and  El 
Nuevo  Herald,  we  told  ourselves  that 
we  would  be  dumb  if  we  just  waited 
around  for  the  future  to  run  over  us. 

So: 

•  An  eight-person,  senior  executive 
team  spent  hundreds  of  hours  mapping 
out  a  long-term  vision  for  growth. 

•  We  made  presentations  on  financial 
and  reader  realities  to  groups  encom¬ 
passing  the  more  than  2,000  people  of 
the  Miami  Herald  and  El  Nuevo 
Herald.  For  the  first  time  in  their  entire 
newspaper  experience,  here  or  else¬ 
where,  every  single  person  here  had  the 
chance  to  hear  how  much  money  we 
make,  what  was  coming  in,  what  we 
were  spending,  and  every  reader  and 


Lawrence  is  chairman  and  publisher 
of  the  Miami  Herald. 


financial  trend.Through  it  all,  we 
emphasized  that  we  must  change  in 
order  to  have  a  chance  to  grow,  but  that 
we  could  —  must  —  do  so  without  fore¬ 
going  any  of  our  journalistic  or  personal 
values. 

•  Hundreds  of  people  from  every  area 
of  our  newspapers  participated  in  dis¬ 
cussions  about  how  to  shape  a  bright 
future. 

•  To  make  sure 
that  we  had  real 
reader  knowledge, 
we  spent  a  small 
fortime  on  sophis¬ 
ticated  research. 

First,  we  analyzed 
the  already  available  extensive  research 
we  do  regulariy;  then  we  filled  in  the 
blanks  with  additional  research.  That 
supplemented  a  yearlong  newsroom 
“think  tank”  in  which  Herald  journalists 
looked  at  beats  we  didn’t  have,  but 
probably  should,  and  beats  we  still  have 
and  perhaps  don’t  need  as  much  as  we 
once  did.  And  so  on. 

Then,  as  it  should  be,  editors  —  using 
their  journalistic  instincts  and  experi¬ 
ence  —  made  the  decisions. 

And  when  we  wrote  our  mission 
statement,  the  very  first  item  was  this: 
“Nurture  journalistic  excellence  as  the 
heart  of  our  enterprise.” 

So  this  is  the  attention  we  get: 

•  The  New  York  Times  —  which,  like 
many  of  us,  is  losing  circulation  — 
wrote  a  mocking  piece  about  “nine  pil¬ 
lars  of  excellence,”  suggesting  we  were 
somehow  abandoning  traditional  jour¬ 
nalism  principles  because  we  would  put 
some  special  emphasis  on  local  govern¬ 
ment,  education,  sports,  environment, 
consumer  news,  state  news,  Latin 
America,  health-medicine  and  crime. 

What,  then,  about  investigative  report¬ 
ing,  or  politics,  or  national  news,  the  arts 
and  culture,  and  so  forth?  We  never  said 
we  were  abandoning  any  of  those.  Nor 


are  we.  (Even  the  Times  must  decide 
daily,  like  the  rest  of  us,  how  to  use 
finite  resources  of  staff  and  space  most 
wisely.) 

Here  was  the  lead  of  the  Times  piece: 
“You  used  to  sit  down  with  your  morn¬ 
ing  newspaper  and  say,  ‘Let’s  see  what’s 
happening  in  the  world.’  But  in  Miami, 
that  is  being  updated:  Get  your  morning 
coffee,  settle  back  with  the 
Miami  Herald  and  read  all 
about  what  is  happening  in 
nine  subject  areas.”  Cute. 

•  A  writer  at  the 
Washington  Post  —  which, 
like  many  of  us,  is  losing  cir¬ 
culation  —  followed  up  a 
few  days  later  quoting  an  anonymous 
person  at  the  Herald  as  saying  it’s  all  a 
sign  of  “desperation.” 

•  A  columnist  at  the  Providence 
Journal  —  which,  like  many  of  us,  is  los¬ 
ing  circulation  —  assumed  that  because 
he  had  read  it  in  the  New  York  Times,  it 
simply  must  be  so,  and  so  wrote  about 
what  he  thinks  is  to  be  “excluded”  fi'om 
the  Herald's  pages. 

•  The  president  of  American 
Journalism  Review,  a  journalism  school 
dean,  didn’t  call  us  either,  but  knew 
enough  to  write  that  we  have  “put 
national  and  international  news  at  the 
bottom  of  a  long  list  of  news  priorities.” 
G  would  have  been  glad  to  send  him 
front-page, //ieraW-produced  coverage 
from  our  nation’s  capital,  or  from  capi¬ 
tals  in  the  Middle  East  or  Latin  America.) 

There’s  nothing  quite  like  having 
“journalism”  done  to  you.  Nobody  here 
is  denying  reality,  just  trying  to  hold 
onto  our  soul  and  our  heads.  We  have 
the  same  horrendous  problem  of  spiral¬ 
ing  newsprint  costs  as  everybody  else 
—  $22  million  more  for  us  this  year 
alone. 

Yet  we  lay  off  not  one  single  news¬ 
room  person.  And  we  will  have,  even 

(See  Shop  Talk  on  page  26) 


There’s  nothing 
quite  like  haring 
“journalism” 
done  by  you. 
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ONE  OF  THE  BEST  \:\LIT,S  EN  THE  .SOrRCEB(X)KS  ...  ” 

*  ,  :V;iitnunl)ciihii;rjptiH.' 


OUR  MEDIA  KITS 


MARKET  GUIDE  TODAY! 


'  Exclusive  Marki:t  Ranking  Tables 
U.S.  Newspaper  Markets  ' 

Canadian  Newspaper  Markets 
Comprehensive  Maj*s  • 

Exclusive  Popuijvtion,  Income,  Households  and  Farm 
Products  Tables 

Exclusive  Retail  Sai.es  Census  and  Estimates 

O  Includes  data  f'oi-  all  1,694  daily  newspapt'r  market  cities  in  the  U.S. 

and  Canada,  all  3,141  counties  in  the  U.S.  .  • 

O  The  latest  census  fi^mres  and  exclusive  1996.E&P  projections  for  demo¬ 
graphics  and  retail  .s^des.  '  '  - 

O  Quantitative  and  qualitative  data. 

Reliable  Forecasts  Give  You  The  F:dj»e! 

The'E&P  Mai’ket  Ciuide  fijrecasts  demographic  ctmipositicni'and  retiiil 
sales  with  proven  accuracy.  The  f()recasting  model  developed  hy  Editdr 
&  Puhhsher  is  based  on  an  airay  of  economic  indicators  pi'ovided  by  the 
Depai'tment  of  Commerce,  the  Bui'eau  of  Economic] Analysis,  state  data 
centers  and  chambei’s  of,  commerce.  Our  econometinc  model  uses  91 
variables  to  pi-oject  the  yeai‘’s  retail  .sales,  income  levels  and  demo- 
giaphic  composition  of  the  United  States.  The  accui'acv  of  f()reca.sting 
_  in  past  years  ha.s.  shown  that  pi-qjections  do  not’deviate  more  than  3 
pei-centage  points  of  the  actual  figures! 
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ORDER  TODAY 

Only  $1()().  (Also  available  on  CD-ROM  for  $395.' )  To 
order  look  for  thp  convenient  order  card  bound  in  this 
issue  of  Editor  &  Publisher.  Or  call  (212)675-4380. 


'  Tilt;  lOl  Rill  li.S'l  ATI 


1011  only  one  shot* 

IlilAlyA  mlr/^  tir\it  +l-»n  ohrt*  i  ior»  1/rt/^ol/  nrrkirtoo  i  nno  I  film 


Make  sure  you  get  the  shot — use  Kodak  professional  film. 


That’s  what  Bob  Rosato,  NFL  photographer,  did. 

His  image  of  tumbles,  tackles  and  flying  leaps  makes 

him  the  winner  of  the  Kodak/Super  Bowl  Photography  Competition. 


Congratulations. 


DonPtblowit 


KODAK  EkUp  ress  Plus  1600  Professional  Film 

Photo  ©1995  Bob  Rosato,  NFL  Photos  ©  Eastman  Kodak  Company,  1995 


